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ABSTRAK 

 

 

Thesis title: Indonesian Cultural Diplomacy in the United States of America: 

Batik as National Branding under President Susilo Bambang 

Yudhoyono’s Administration (2009-2014) 

 

 

Skripsi ini bertujuan untuk memberikan pemahaman bagi masyarakat Indonesia 

mengenai pentingnya diplomasi budaya dan national branding khususnya 

national branding Indonesia. Melalui diplomasi kebudayaan dan national 

branding Indonesia diharapkan orang- orang dari negara lain khususnya Amerika 

dapat mempelajari warisan budaya dari Indonesia, batik menjadi lebih dicintai 

oleh negara- negara lain dan negara lain dapat selalu mengingat Indonesia. Selain 

itu batik dapat terus dilestarikan khususnya oleh masyarakat Indonesia karena 

batik merupakan warisan budaya yang sangat berharga. Penggunaan diplomasi 

kebudayaan sekarang ini sangatlah penting karena diplomasi kebudayaan dapat 

dengan mudah diterima oleh masyarakat. Untuk itulah penelitian ini membahas 

batik pada masa Presiden Susilo Bambang Yudhoyono karena dinilai pada masa 

inilah diplomasi kebudayaan Indonesia dan batik dengan gencar dipromosikan di 

Amerika Serikat. Banyaknya usaha yang dilakukan pemerintah Indonesia dalam 

mempromosikan batik dan melestarikan batik di Amerika Serikat menjadi hasil 

bahwa diplomasi kebudayaan Indonesia telah sukses dilaksanakan di Amerika 

Serikat, dan diharapkan akan terus berlanjut. 

 

Kata kunci: diplomasi kebudayaan Indonesia, batik, national branding, usaha 

pemerintah 
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ABSTRACT 

 

 

Thesis title: Indonesian Cultural Diplomacy in the United States of America: 

Batik as National Branding under President Susilo Bambang 

Yudhoyono’s Administration (2009-2014) 

 

 

This thesis aims to provide an understanding for Indonesian people about the 

importance of cultural diplomacy and national branding, especially Indonesia‟s 

national branding. Through Indonesian cultural diplomacy and national branding 

is expected people from other countries especially the United States can learn the 

cultural heritage of Indonesia, batik becomes more loved by other countries and 

other countries can always remember Indonesia. Besides that, batik can be 

preserved especially by Indonesian people because batik is a very valuable 

cultural heritage. The use of cultural diplomacy today is very important because 

cultural diplomacy can be easily accepted by society. For this reason this study 

discusses batik during President Susilo Bambang Yudhoyono‟s administration 

because it is considered at this time the diplomacy of Indonesian culture and batik 

heavily promoted in United States of America. Many efforts undertaken by the 

Indonesian government in promoting batik and preserving batik in United States 

is the result that Indonesian cultural diplomacy has been successfully 

implemented in United States and expected to be continue. 

 

Keywords: Indonesian cultural diplomacy, batik, national branding, government 

efforts 
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CHAPTER I 

INTRODUCTION 

 

1.1  Background of Study 

Indonesia is a country that is rich in culture, from Sabang to Merauke has a lot 

of traditional arts and culture that deserves to be preserved. However of the many 

arts and culture which is owned by Indonesia was not entirely known by the 

society and recognized by other countries. For example is batik, not all Indonesian 

people know that the original of Indonesian batik is batik tulis. Indeed Indonesian 

people know that batik is one of the original culture of Indonesia, but not many 

people know that batik tulis had been the characteristic of Indonesia. 

Batik is Indonesia‟s traditional handcrafted textile and this is the original 

product of Indonesia made by Indonesian people since the era of Majapahit 

Kingdom (around 13
th

 century).
1
 However, the Trade Research and Development 

Agency (TREDA) in association with the Ministry of Trade of The Republic of 

Indonesia in its handbook of commodity profile “Indonesian Batik: A Cultural 

Beauty” mention that Indonesian batik has been known since the 4
th

 or 5
th

 

century.
2
 Another source said that batik was made by Indonesian people since 18

th
 

century where in the beginning the ancestors of Indonesia at that time have been 

familiar with the art of painting on the palm leaves.
3
 

Initially, batik was only used by Javanese royal family and only used in the 

palace environment. However over time, batik is starting of palace environment 

                                                           
1
 Sejarah Batik Indonesia. Retrieved June 13, 2017 from 

http://www.jabarprov.go.id/index.php/pages/id/300 
2
 TREDA (2008). Indonesian Batik: A Cultural Beauty. Ministry of Trade of The Republic of 

Indonesia. p.1 
3
 Hartati, Anna Yulia (2014), Soft Power Diplomacy: Studi Tentang Diplomasi Batik Indonesia. 

p.5 
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and batik become one of housewives activities to fill their spare time.
4
 Batik 

design that has been used by Indonesian people for a long time ago also different. 

Some experts thought that batik was originally reserved as an art form for 

Javanese palace, as some specific patterns such as parang motif is provided to be 

worn only by royalty from the Sultan‟s palace. Because in the first time batik used 

by Javanese royal family, most of batik motifs influenced by the philosophy of the 

kingdom. As one of the famous batik motif, Parang, this motif has some 

derivatives such as Parang Barong, Parang Rusak, Parang Klitik, and many more. 

This Parang motif is include to a ban ornament motif (motif ragam hias larangan), 

because the motives is exclusively worn only by the king and his relatives.
5
 

Parang motif also has a special meaning, like Parang Barong is sacred pattern 

that only worn by the king, the motif reminded him for keeping himself carefully.
6
 

Parang Rusak worn by the royal family on state occasion, this motif symbolize the 

human being‟s internal struggle against wickedness by controlling their desires so 

they become wise and their noble character would win out.
7
 While Parang Klitik 

symbolizes as gentleness, delicate and discreet behavior, this motif usually worn 

by palace princesses.
8
 Then batik continues to grow among the Indonesian people 

until batik finally become one of Indonesian cultural icons. 

As cultural heritage, batik got noticed by UNESCO after Indonesia‟s 

government applied for batik to become Indonesia‟s world heritage. The award 

given by UNESCO to batik on October 2, 2009 and it give a significant influence 

on Indonesian batik industry. Besides influencing Indonesian batik industry, the 

award also affects the Indonesian image or reputation in the eyes of the world. 

The image or reputation of a country will affect each country‟s relations with the 

outside world. The image of a country also affects how citizens are treated when 

                                                           
4
 Sejarah Asal Usul Keberadaan Batik. Retrieved June 13, 2017 from http://batik.or.id/sejarah-

asal-usul-keberadaan-batik/ 
5
 Florek, Stan (2011, June 7). Batik: The Forbidden Designs of Java. Retrieved June 13, 2017 from 

https://australianmuseum.net.au/batik-the-forbidden-designs-of-java 
6
 Syahrin, Alfi (2015). The Batik Motif. p.5 

7
 Ibid p.8 

8
 Indriani, Lia (2015, May 20). Makna Filosofi dan Cerita di Balik Berbagai Motif Batik- Seri 

Parang. Retrieved February 16, 2017 from museumbatik.com 
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they are abroad.
9
 The government‟s success in improving the country‟s reputation 

indirectly is a form of good service for its citizens. 

The ratification by UNESCO for Indonesia‟s cultural heritage is very 

important, because if Indonesia did not conserve its cultural heritage, the 

ratification that has been given will be take out by UNESCO. This is one of the 

responsibilities of Indonesia‟s government together with the society to keep to 

preserve its culture, including batik. For that reason it needs national branding, 

because through the national branding these products could be better known 

outside of and is known by the people from other countries. Of course not only its 

products are recognized by other countries, but also the original country also 

known by other countries.  

The presence of batik as a national identity is very important especially 

because batik is a cultural product that has been recognized by UNESCO. With 

the recognition of batik become one of the intangible cultural heritage, making 

Indonesia excited to realizing the enhancement of Indonesia‟s image and makes 

the potential for Indonesia to be a catalyst in communicating the competitive 

advantage of countries including national branding. 

To build national identity through nation brand needs the establishment of 

program in which there are several kinds of big brand that will be used by a 

country. Van Ham in his writings explain that the brand of a country exists 

because of the recognition of other countries or the international community to an 

identity that already exists in the country.
10

 

Van Ham also explained that the brand is present in a country does not come 

by itself but is formed by the state or other actors that are interested in that brand. 

Brand of a nation can be formed based on history, geography, and ethnic motives 

aspects in shaping differences that are used for portray the country. Because of 

                                                           
9

 Prasetia, Arus Reka (2015). Nation Branding: Komunikasi Kenegaraan atau Komunikasi 

Pemasaran? p.1-2 
10

 Ham, Peter van (2001). The Rise of the Brand State. Retrieved November 11, 2016 from 

https://www.foreignaffairs.com/articles/2001-09-01/rise-brand-state 

https://www.foreignaffairs.com/articles/2001-09-01/rise-brand-state
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that, it can be described that the image and the brand became essential in the 

strategy of a country.
11

 

In President Susilo Bambang Yudhoyono‟s government, batik became one the 

most exported products to the United States. The sales of batik in US has 

increased quite a lot so that it becomes one of the good achievement for Indonesia 

in Yudhoyono‟s government. The United States is the main export destination for 

Indonesian batik, according to Nus Nuzulia Ishak, Director General of the 

National Export Development at the Trade Ministry, 37 percent of the total export 

market share of Indonesian batik is the United States.
12

 Not only that, United 

States often held Indonesian cultural events, such as batik design competition 

where the American designers compete to design batik with the theme of 

American batik. 

One of Indonesia‟s efforts in promoting and introducing batik to the world 

especially to United States of America is by making batik lessons to be one of the 

curriculum in schools in Chicago.
13

 This batik lesson starting from academic year 

2012. Before that, also through the Indonesian Ambassador to the US, Dino Patti 

Djalal, Embassy of Indonesia in United States of America held a batik design 

competition called American Batik Design Competition in 2011.
14

 Furthermore, 

to the fact that America become the largest importer for Indonesian batik, it made 

batik more famous in the world, especially in United States of America.
15

 

In this thesis, I would like to research what are the things that make batik as an 

intangible world cultural heritage as well as the nation brand for Indonesia. Based 

on existing sources, the author attempt to future research about the success of 

                                                           
11

 Ham, Peter van (2001). The Rise of the Brand State. Retrieved November 11, 2016 from 

https://www.foreignaffairs.com/articles/2001-09-01/rise-brand-state 
12

 TEMPO: Batik Export to US Increase. Retrieved January 29, 2017 from 

https://en.tempo.co/read/news/2015/06/24/056678013/Batik-Exports-to-US-Increase 
13

 KEMENPAR (2011, October 27). Pelajaran Membatik masuk Kurikulum Sekolah Umum di 

Chicago. Retrieved January 29, 2017 from http://www.kemenpar.go.id/asp/detil.asp?c=16&id=855 
14

 Dino “Budayakan” Batik di Amerika Serikat. Retrieved February 23, 2017 from 

http://www.dinopattidjalal.com/web/site/read/27/Aktifitas-Terakhir/Dino-

%E2%80%9CBudayakan%E2%80%9D-Batik-di-Amerika-Serikat 
15

 Ekspor Batik Indonesia Paling Laris di AS. Retrieved February 23, 2017 from 

http://finance.detik.com/industri/1732233/ekspor-batik-indonesia-paling-laris-di-as 

https://www.foreignaffairs.com/articles/2001-09-01/rise-brand-state
https://en.tempo.co/read/news/2015/06/24/056678013/Batik-Exports-to-US-Increase
http://www.dinopattidjalal.com/web/site/read/27/Aktifitas-Terakhir/Dino-%E2%80%9CBudayakan%E2%80%9D-Batik-di-Amerika-Serikat
http://www.dinopattidjalal.com/web/site/read/27/Aktifitas-Terakhir/Dino-%E2%80%9CBudayakan%E2%80%9D-Batik-di-Amerika-Serikat
http://finance.detik.com/industri/1732233/ekspor-batik-indonesia-paling-laris-di-as
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Indonesian government especially in the President Susilo Bambang Yudhoyono 

era in building a nation brand by utilizing batik as Indonesian cultural heritage. 

 

1.2  Problem Identification 

In the era of globalization there is a lot of invention and development of 

traditional culture into more modern culture, one of the cultures that is being 

developed is batik. As we know, batik is one of Indonesian cultural icons that 

have been recognized by United Nation Educational, Scientific, and Cultural 

Organization (UNESCO) but the struggle of batik for being recognized and being 

representative list of the intangible cultural heritage of humanity by UNESCO is 

not easy. Starting from 2008 Indonesian government requested UNESCO to enter 

batik into the list of one of world cultural heritage from Indonesia, but not directly 

approved by UNESCO. UNESCO still had to examine more deeply about batik 

until in the beginning of October 2009 UNESCO ratified batik as one of 

intangible cultural heritage from Indonesia.
16

 

Indonesia has a lot of cultural heritage but not all of them has been recognized 

by other countries especially by UNESCO, and this is a task for Indonesia to 

continue improving the cultural tradition so Indonesian culture can be recognized 

by UNESCO and not easily labeled as the other countries culture. Therefore, 

nation branding is required by a country to raise the popularity of the nation itself. 

If a country has a good nation branding, then that country can be easily 

recognized by others. It means not only the name of the country that is known by 

other countries but also the country power itself. 

Many countries such as Canada, United States, France, United Kingdom, 

Japan, China, South Korea, Israel and most Western European countries have 

accepted and practiced nation branding. Even the theory of nation branding 

already accepted and practiced but the development is not balance in reality. 

According to Hwajung Kim in his article “The Importance of Nation Brand” said 

                                                           
16

 Maulipaksi, Desliana (2015). Selamat Hari Batik Nasional. Retrieved February 24, 2017 from 

https://www.kemdikbud.go.id/main/blog/2015/10/selamat-hari-batik-nasional-4660-4660-4660 
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that there are deviations when national branding from commercial approach is 

applied. This occurs because the highly competitive world economy arising from 

globalization and trade liberalization. As a result, policymakers in various 

countries have to strengthen the value of goods and services in the country for 

export to other countries. Thus nation branding can play an important role in 

shaping the strategic framework for the nation‟s cultural policy.
17

 

Keith Dinnie defined nation branding as “Nation brand is the unique, multi-

dimensional blend of elements that provide the nation with culturally grounded 

differentiation and relevance for all of its target audiences; and nation branding, 

game as any other types of branding, can enhance a country‟s image and global 

awareness and also give it the impetus to gain competitive advantage over its 

competitors.”
18

 

Through national branding a country can influence the relationship with other 

countries. Nation branding also can influence how the people of a country treated 

by other country when they go abroad for study, working or business trip. 

(Priyono, 2011 in Mardyah & Magdalena, 2013) 

According to Dinnie (2008) in Mardyah and Magdalena (2013) the purposes 

of national branding are stimulating export development, gaining country income 

(devise) through tourism, making foreign investor interested to invest their capital 

in the country, and national branding also has purposes to improve international 

political influence. 

Through national branding there is a lot of things that will be obtained by the 

country. Many countries already begun to promote their cultures until go out of 

the country, such as Indonesia, many Indonesian cultures that still not known by 

Indonesian people and therefore not recognized by other countries. That is why 

Indonesia needs a special strategy to promote culture through nation branding. 

                                                           
17

 Kim, Hwajung (2012). The Importance of Nation Brand. p.3 
18

 Dinnie, Keith (2010). Repositioning the Korea Brand to a Global Audience: Challenges, Pitfalls, 

and Current Strategy, Korea Economic Institute (KEI), Academic Paper Series on Korea vol. 3. 

p.95 
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From national branding peoples from other countries can see that Indonesia is rich 

in art and culture both traditional and modern cultures. 

In this case is batik, we know that batik has been recognized by UNESCO 

despite being recognized as original culture from Indonesia, batik has been 

recognized by other country as their own culture. However, through President 

Yudhoyono government batik can be officially recognized by UNESCO and 

Susilo Bambang Yudhoyono as the President at that time with energetically gives 

example to the society to always wear batik in any events and activities. 

That is where nation branding is needed. Seen that during this time appears 

that Indonesia does not have enough nation branding to show the world that 

Indonesia is a rich country that has many traditional arts and cultures so many 

Indonesian cultures recognized by other countries, for that reason batik become 

one of icon which can be a national branding for Indonesia. 

 

1.3  Statement of the Problem 

Topic  : Batik as Indonesia national branding in President Susilo Bambang 

Yudhoyono Era 

Question : How did Indonesia apply batik as national branding towards 

United States of America during the President Susilo Bambang Yudhoyono 

administration (2009-2014) 

 

1.4  Research Objective 

In this research I used qualitative method, and this research has several 

purposes, which are in order for the Indonesian people understand the importance 

of nation branding especially Indonesia national branding, American people can 

learn one of world heritage that came from Indonesia, batik could more lovable by 

other countries and people from other country always remember Indonesia. Also 
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batik can continue to be preserved especially by Indonesian people because 

Indonesia should be proud that batik has been recognized by UNESCO. 

 

1.5  Significance of the Study 

Batik is already known by Indonesian people especially people in Java 

because in the beginning batik used by Javanese royal family until batik become a 

culture that is hereditary in Indonesia. Indonesian batik is not only talking about 

the textile but also the process of making is originally from Indonesia. Indeed, at 

first, batik only used by certain people that caused batik only used by old people 

and used in formal events, but over the time the using of batik has been spread out 

and young people also start to freely wear batik in any occasion. 

In President Yudhoyono‟s government, batik start to heralded again either in 

the making process or use. President Yudhoyono through his family provide an 

example to always wear batik in any activities. President Yudhoyono said that 

with he and his family wear batik it had helped the economy of batik craftsmen in 

Indonesia.
19

 

President Yudhoyono‟s manner that always wear batik indirectly already 

promoting Indonesian batik to public society both domestically and abroad. This 

indirectly promote activity is also included in cultural diplomacy which might be 

expected batik will be a national branding for Indonesia. Not only President 

Susilo Bambang Yudhoyono and his family, but Dino Patti Djalal also actively 

promoting Indonesian culture especially batik in Unites States of America. He as 

an ambassador of Indonesia in United States of America has many creative ideas 

to make batik more famous, one of his program is held a batik design contest 
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under Embassy of Indonesia in Washington D.C program.
20

 Through this 

competition hope it will makes batik more well-known and more appreciated. 

 

1.6  Theoretical Framework 

For this thesis research the writer used three theories, which are diplomacy, 

cultural diplomacy, and nation branding. These three theories are quite important 

and related to one with another. Through these three theories, batik can be 

something that can make Indonesia more acknowledged in other countries. 

1.6.1 Diplomacy Theory 

Basically diplomacy is an activity undertaken to implement foreign policy 

of a country in relation to other countries, these activities can be in the form of 

bargain or negotiation. Diplomacy is a basic and important political activity that 

has good sources and skilled as a force of a country. 

According to S.L Roy diplomacy is the art of putting forward a country‟s 

interest through negotiation by peaceful way if possible in relations with other 

countries, if the peaceful ways fail, the threat of real strength allowed.
21

 

Thereby, diplomacy essentially is the relations between countries in order to 

achieve what became of national interests from each country. Diplomacy is 

closely related to policies and political affairs of a country because diplomacy is a 

part of how the foreign policy is formed and implemented as well as serve as an 

instrument of foreign policy in achieving national interests. In its journey 

diplomacy becomes very important because of the possibility of the creation of 

the national interests, to bring peace and to avoid conflict in regard to inter-state 

relations. 
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The basic purpose of diplomacy is to form a good country image so that 

other countries are willing to cooperate and support the country in achieving its 

interests. Moreover, diplomacy has ideological goals which is making other 

countries adheres the same ideology with the country, but if it does not succeed 

then the ideology aligned to be able to make other countries in the neutral position 

and not in favor of the opposing country.
22

 

In addition, there are several instrument in diplomacy, one of them is 

culture instrument in the form of exhibition of traditional culture of a country with 

the purpose of influencing other countries public opinion to obtain the support of 

other countries. This is what Indonesia do in its batik culture in order for 

Indonesian batik can be recognized by other countries, found that batik is the 

original culture from Indonesia. The advantage of culture instrument is each 

country can understand how exactly the personal side of the country through the 

culture.
23

 

1.6.2 Cultural Diplomacy 

The Institute for Cultural Diplomacy or ICD defined cultural diplomacy as 

a course of actions, based on the exchange of ideas, values, traditions and other 

cultural or identity aspects and uses them to strengthen relationships, improve and 

promote socio-cultural cooperation and national interests.
24

 

Cultural diplomacy is already pretty much done by Indonesia in various 

diplomatic missions abroad and has pretty good impact. Cultural diplomacy can 

be defined as the effort of a country to fight for the national interests through the 

cultural dimension either in micro and macro dimension. Cultural diplomacy can 

be done by anyone, therefore, the cultural diplomacy relationship patterns 

between countries can happen anywhere and with anyone, as well as the purpose 

of influencing public opinion in national level and international level. 
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Joseph Nye in his book “Soft Power: The Means to Success in World 

Politics.” Said that besides the traditional values and political structure as well as 

the foreign policy of a country, culture is one of soft power element that is able to 

provide special attraction for other nations. The appeal form were very emotional 

and psychological become a great asset for a nation to establish cooperative 

relations with other countries. Even more than that, with the approach of cultural 

forms of persuasion can be reference and support on the progress of harmonious 

relationship between nations.
25

 

Indonesia is a superpower in cultures because Indonesia has a lot of 

national cultures. These cultures was inherited from generation to generation. This 

show that Indonesia has a huge cultural richness that can be a country‟s asset and 

can be selling points for the sake of Indonesia diplomacy in international world. 

One of cultural richness that is owned by Indonesia is batik. Indonesian 

cultural treasures has spawned a variety of traditional batik styles and types with 

its own special characteristic. As a rich country in cultures, Indonesia makes batik 

as national branding through cultural diplomacy. 

Cultural diplomacy efforts are being made to introduce batik is done in 

various ways, the simplest way is to use batik as souvenirs were given to 

representatives of other countries who visited Indonesia as a sign of friendship. 

Thereby, diplomatic relations with other countries will more closely. 

1.6.3 Nation Branding 

Nation branding is seen as the means by which countries can optimize 

their assets and gain power in international relations through the force of 

attraction. Nation branding is essentially an effort to make a country unique and 

make sure those uniqueness images are always stored in the minds of other 

countries. Nation branding involves the promotion of the nation images to 

international audience to gain an advantage for a country, both politically, social 

and economy also create competitive advantage.  
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Nation branding is not only concentrate on promoting specified product to 

customers. Nation branding pays attention to the overall images from a country, 

including history, politics, economy, and culture. A nation is not a conventional 

product. Nation branding is not only offering tangible product or services but also 

something that represents and includes various factors and associations.  

F. Woo Yee in his paper “National Branding: A Case Study of Singapore” 

said that nation branding is a branding of a country that can attract or drive out 

tourists. Nation branding is a collaborative effort of the citizens and government 

to help build the nation‟s brand, because each country has its own reputation, 

brand identity, brand image, and brand value.
26

 Nation brand is understood as a 

country national identity that has been abstracted, interpreted, internalized and 

shown to a global audience to build a positive image of a country so it got 

recognition from international world. 

Nation branding is connected to cultural diplomacy which has similarities in 

promoting a culture that exist in a country. In this thesis which become one of 

national branding is Indonesian batik. Batik became one of national branding for 

Indonesia because batik is a culture that never fall for the times. Batik is also able 

to increase Indonesia‟s economy to be better, through national branding is also 

expected to not only the name of batik that can be known internationally, but also 

Indonesia can be known in international world. 

 

1.7  Scope and Limitation of the Study 

Time period : In President Susilo Bambang Yudhoyono administration, in the 

second term of his government (2009-2014) 

This study was conducted to determine that in President Yudhoyono‟s 

government was successful to makes batik in United States of America as 

Indonesia national branding in President Yudhoyono era during his government in 

2009- 2014. The aspects looked into were the understanding of cultural diplomacy 
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and understanding of batik as national branding, the implementation of batik 

diplomacy in United States of America and the challenges. Also the problem that 

President Yudhoyono has been faced when making batik as national branding. 

Due to the recognition of batik as one of Indonesia‟s cultural heritage can lift 

Indonesia‟s good name in the international world and can motivate batik 

craftsmen in Indonesia to continue preserving and create batik. In order to 

preserved batik, national branding is needed, and in this case the raising of batik is 

in President Yudhoyono era. 

 

1.8  Structure of Research 

This thesis consist of five chapters, which are: 

Chapter I – Introduction, in this chapter discussing about the background of the 

study, the problem that I want to solve, what theories, books and journals that I 

used to support my research and my study. 

Chapter II – Literature Review, in this chapter discussing about the books or 

journals that writer read for making and support this thesis writing. The writer 

also put some experts says and the relations with the thesis topic. 

Chapter III – Methodology, in this chapter discussing about the method that writer 

use to complete this research. 

Chapter IV – Indonesian Cultural Diplomacy, in this chapter discussing about 

how Indonesian cultural diplomacy during President Yudhoyono‟s administration, 

the history of Indonesian batik, and the process of batik being Indonesia national 

branding. 

Chapter V – Batik Indonesia in United States of America, in this chapter 

discussing about the application of batik as national branding in United States of 

America during President Yudhoyono‟s administration including the Indonesian 

government efforts to promote Indonesian batik in USA.  
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Chapter VI – Conclusion and Recommendation, in this chapter discussing about 

the summary of all explanation in this thesis, the recommendation that should 

writer gave for batik in the future. 

 

1.9  Definition of Terms 

1.9.1 Diplomacy 

Based on Online Cambridge Dictionary, Diplomacy is the management of 

relationships between countries; and also diplomacy is the ability to control a 

difficult situation without upsetting anyone. Diplomacy was always defined as the 

activity of diplomats on behalf of governments to negotiate with other diplomats 

in other countries.  A senior professor of the University of Kentucky‟s Patterson 

School, John D. Stempel in his article define diplomacy as a conceptual approach 

to political issues, a positive value concept that covered a set of skills.
27

 

In this case explain about Indonesia‟s diplomacy in promoting one of its 

cultural heritage which is batik to the United States of America as a national 

branding that can makes Indonesia more famous and it could strengthen Indonesia 

– USA relationship. 

1.9.2 Culture 

The definition of culture based on Cambridge Online Dictionary has 

several meaning, for the way of life itself culture is the way of life of a particular 

people especially as shown in their ordinary behavior and habits, their attitudes 

toward each other, and their moral and religious belief. While for arts the culture 

is the arts of describing, showing, or performing that represent the traditions or the 

way of life of a particular people or group; literature, art, music, dance, theater, etc. 

The term of culture firstly used by the English Anthropologist, Edward B. 

Taylor in his book, Primitive Culture published in 1871. According to him, 

culture is that complex whole which includes knowledge, belief, art, law, morals, 
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custom, and any other capabilities and habits acquired by man as a member of 

society.
28

 Another definition of culture is came from T. Parson in his book Essays 

in Sociological Theory, he said "Culture...consists in those patterns relative to 

behavior and the products of human action which may be inherited, that is, passed 

on from generation to generation independently of the biological genes" (p. 8).
29

 

So, the simply definition of culture is the way of life from the society that 

connected to group of people who share a common view from the world and 

implemented to their lives.
30

 

Indonesia is a multicultural country with their own uniqueness in every 

region in Indonesia. Because of that, Indonesia should promote their cultures as 

national branding to expand cultural network and political network with other 

countries. 

1.9.3 Nation Branding 

Nation branding according to Joakim Noren is “people‟s perception of a 

country – the picture of it. People have general ideas of the country and a country 

has core values. The nation brand is not the core values of our platform, it is the 

conceived ideas people have of the country.”
31

 

Nation branding is a self-presentation, a strategy from a country with the 

aim of creating reputational capital through the promotion of the interest in the 

economic, social and politics, both domestically and abroad. (Szondi, 2008:5)
32

 

In 2009, the Minister of Trade of the Republic Indonesia said that by 

develop nation branding, Indonesia as a creative country will focus on Indonesia‟s 

creativities in all sectors. Which later will affect in the result of increased creative 
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products export abroad and it will trigger a sense of pride within the people of 

Indonesia. 

In this case, through national branding hopes batik can more popular in 

international world especially in the United States of America and Indonesia as 

the original country of batik can preserved batik and makes batik as the national 

branding for generation to generation. 

1.9.4 Batik 

Batik is define as a traditional textiles that contains many of intangible 

cultural values which is hereditary from generation to generation using dots and 

lines of hot wax to the textile materials using chopper pen-like (canthing tulis) or 

chopper stamps (canthing cap) to give multiple colour.  

In a paper by Evi Steelyana, the word batik is derived from word ‘ambatik’ 

which means „a cloth with little dots‟. Batik also originate from the Javanese word 

‘tritik’ which describes as a resist process for dying where the patterns are 

reserved on the textiles by tying and sewing areas prior to dying. There is a 

Javanese phase for the mystical experience of making batik which is ‘mbatik 

manah’ which means drawing a batik design on the heart.
33

 

In this thesis, batik as an object that being observe, batik is one of 

Indonesia‟s cultural heritage that should be preserve, and should be always 

remember. To make batik become something that always remember and always 

be used by peoples especially Indonesian people, batik become a national 

branding for Indonesia. 

 

1.10 Research Methodology 

For this thesis, the author use some methods of research: 
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1. Deductive method, which means that the author set off from a theory, 

concept and then proceed with the search data or facts. 

2. Research methods with the analysis of contents, not directly involved in 

the survey field, but doing analysis of data derived from various media 

such as books, journals, articles, thesis, internet, and more. 

3. Qualitative method, using temporary assumption or hypothesis and then 

prove that with the appropriate theory. 
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CHAPTER II 

LITERATURE REVIEW 

 

 

2.1 Introduction 

In writing this research, the writer use some books and journals to get 

basic understanding of cultural diplomacy, national branding, and Indonesian 

batik. Indonesian cultural diplomacy wants to make batik as a national branding in 

United States of America. 

In this part, the literature had been taken from several journals and books. 

These are some journals that will be used in this chapter such as “Cultural 

Diplomacy The Linchpin of Public Diplomacy” by Report of the Advisory 

Committee on Cultural Diplomacy U.S Department of State (2005), “Reframing 

Cultural Diplomacy: The Instrumentalization of Culture under the Soft Power 

Theory” by Zamorano, Mariano Martin (2016), “Model Diplomasi Indonesia 

terhadap UNESCO dalam Mematenkan Batik sebagai Warisan Budaya Indonesia 

tahun 2009” (Indonesia Model Diplomacy of UNESCO in Patenting Batik as 

Indonesian Cultural Heritage in 2009) in by Lusianti, Leni Putri & Faisyal Rani 

(2012), “Batik, A Beautiful Cultural Heritage that Preserve Culture and Support 

Economic Development in Indonesia” by Steelyana, Evi (2012), and the last but 

not least is a journal titled “Branding the Nation: Towards a Better Understanding” 

by Ying Fan (2010). 

Besides that, there are two books that will be used in this chapter which 

are “Warta Ekspor: Membangun Nation Branding” (Export News: Building a 

Nation Branding) by Ministry of Trade Republic of Indonesia (2011) and a book 

“Indonesian Batik: A Cultural Beauty” by Trade Research and Development 

Agency (2008). 
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The purpose of making literature review is to give an overview and more 

understanding to the writer and the reader about the studies of cultural diplomacy 

and national branding that has been analyzed by the other experts, so just the 

writer will get a comprehension on doing this research. Therefore by writing a 

summary of the material of the other people, it will show a clear background or 

theoretical ground to the research, because what other people have done in the 

same topic or area interest will guide the writer in making their perspective on 

writing this research. 

 

2.2 “Cultural Diplomacy The Linchpin of Public Diplomacy” by 

Report of the Advisory Committee on Cultural Diplomacy U.S 

Department of State (2005)  

This journal describes a notion of cultural diplomacy that is a basic part of 

public diplomacy. According to this journal cultural diplomacy is two way street 

which means there is cultural influences captured by the artists, and it could be 

through in person to person contacts by international visitor or student exchange 

programs so that it can be creating new ways of thinking.
34

 

In this journal also discusses about fact- finding mission of cultural 

diplomacy, this fact- finding mission is to study the role of the arts and culture in 

the conduct of foreign policy, to review the value to field posts of arts and cultural 

offerings, to examine how arts and cultural programs can be coordinated at the 

mission level, also to access the impact of arts and cultural programming.
35

 

According to this journal also, cultural diplomacy showing the soul of a 

nation, which may explain its complicated history in American political life. 

When the nation is at war, every tool in the diplomatic kit bag is employed, 

including the promotion of cultural activities.
36
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There are several learning points about cultural diplomacy in fact- finding 

mission, which are: 

- Helps create “a foundation of trust” with other people, which policy makers can 

build on to reach political, economic, and military agreements 

- Encourages other people to give the United States the benefit of the uncertainty 

on specific policy issues or requests for collaboration, since there is a presumption 

of shared interests 

- Demonstrates our values, and our interest in values, and combats the popular 

notion that Americans are shallow, violent, and godless 

- Creates relationships with peoples, which suffer beyond changes in government 

- Affirms that we have such values as family, faith, and the desire for education in 

common with others 

- Can leaven foreign internal cultural debates on the side of openness and 

tolerance.
37

 

The last but not least from this journal, this fact- finding mission about 

cultural diplomacy revealed that increasing cultural diplomacy is not just a matter 

of political will. An effective cultural diplomacy requires a long-term 

commitment to winning the hearts and minds of reasonable people everywhere.
38

 

This journal gives a good definition of cultural diplomacy that is useful for 

this research, because in this research we have to know the basic understanding of 

cultural diplomacy itself. This journal also gives some fact- finding mission of 

cultural diplomacy to increase understanding of cultural diplomacy in a foreign 

policy. 
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2.3 “Reframing Cultural Diplomacy: The Instrumentalization of 

Culture under the Soft Power Theory” by Zamorano, Mariano 

Martin (2016)  

This journal explain what the meaning of cultural diplomacy is, in this 

journal also explain cultural diplomacy from the beginning until cultural 

diplomacy is a part of branding. This journal is divided into three sections, first is 

the description of the most relevant meanings and definitions of cultural 

diplomacy, second is a brief historical description of this policy evolution from 

the 19
th

 century to 1945 and from the Cold War to 1989, which correlates with the 

boost of soft power and cultural branding, and the third and the last is 

investigation of how cultural diplomacy has been instrumentalized and 

conceptualized on the basis of soft power theory.
39

 

In part one which is the definition of cultural diplomacy this journal add 

some expert says to define cultural diplomacy, such as Milton Cummings that 

defines cultural diplomacy as the exchanges of ideas, art, information, and other 

aspects of culture among nations and their peoples in order to foster mutual 

understanding. While Zamorano concludes the definition of cultural diplomacy 

involving the systematic intervention of governments in the arts, sciences, and 

other cultural expressions as the basis of an official categorization of national 

identity.
40

 

In part two, this journal discusses the development of cultural diplomacy 

from the beginning and the evolution until the development in current situation. In 

the beginning until the Second World War, the founders of cultural diplomacy 

encouraged contacts with their diaspora. This initial phase comprised nationalist 

policies aimed at spreading the native language and culture, especially high 
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culture to specific social environment where governments had limited 

participation (Paschalidis 2009).
41

 

After the Second World War, cultural diplomacy defines culture as an 

instrument of international peace and moral restoration as part of its central 

discourse. The current situation of cultural diplomacy requires the consideration 

of the relationship between cultural diplomacy, geopolitical development, as well 

as its methods of territorial insertion.
42

 

In the last part discuss about analysis between soft power and cultural 

diplomacy. This part explain soft power as the capacity to obtain a benefit without 

the use of economic or military, while cultural diplomacy explain as analytically 

and politically integrated in the power theoretical scheme. Cultural diplomacy is 

reduced to the exchange intercultural art and cultural heritage between nations 

outside of its complex nature. Soft power conceptualization focuses cultural 

diplomacy on its positioning as a tool to utilize power while contributing to cover 

its manipulation role in the smart power strategies.
43

 

Regardless of differences in theoretical approaches of cultural diplomacy 

to cultural respond of power relations and should be analyzed both as a social 

institutional process and as outputs. Cultural diplomacy consists of a group of 

cultural goods which represents the limit of the integral values of relationship 

which it is embodied.
44

 

In order to study all cultural diplomacy, it is fundamental to take back the 

analysis of the public nature of political representation and to restore the position 

of the international cultural action in the context of the local process of democratic 

participation. This approach allows us to identify the model and the tendency of 

                                                           
41

 Ibid p.170 
42

 Zamorano, Mariano Martin: “Reframing Cultural Diplomacy: The Instrumentalization of 

Culture under the Soft Power Theory”, Culture Unbound, Volume 9, 2016, p.171 
43

 Ibid p.175 
44

 Ibid p.181 



35 
 

cultural diplomacy and the power relations that specify them in each of the cases 

in accordance with the historical and systemic background.
45

 

 

2.4 “Model Diplomasi Indonesia terhadap UNESCO dalam 

Mematenkan Batik sebagai Warisan Budaya Indonesia tahun 

2009” (Indonesia Model Diplomacy to UNESCO in Patenting 

Batik as Indonesian Cultural Heritage in 2009) by Lusianti, Leni 

Putri & Faisyal Rani (2012)  

This journal discusses about the tracks by Indonesia to fight for batik and 

the diplomacy models that were used by Indonesia to maintain so batik can still 

exist until today. 

Indonesia known for its cultural diversity, cultural wealth of Indonesia 

comes from the ancestral heritage of Indonesia. One of the cultural richness is 

batik, in its development batik art was imitated by nearest people and later extends 

to the job for women to fill their spare time. The spread of batik art belongs to the 

Indonesian people and especially the Javanese in the late of 18
th

 century or in the 

beginning of 19
th

 century. The batik that was produced is batik tulis until in the 

early of 20
th

 century and now batik has become part of Indonesian traditional 

clothes.
46

  

Culture becomes very sensitive issues because it includes the identity and 

characteristic of a country in the eyes of other countries, especially in international 

relations. The rise issues of cultural claiming has caused the government taking a 

stand to save cultural richness of Indonesia to begin an inventory of all cultural 

treasures that exist in Indonesia.
47

 

In this journal also there is the concept of multitrack diplomacy that is a 

conceptual framework in view of the establishment of international peace as a 
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system of life. Multitrack diplomacy has five tracks that evolves into nine main 

tracks in conceptual and practical framework used to understand the complex 

system of peace activities.
48

 

From nine tracks in multitrack diplomacy, this journal is only using a few 

tracks that are used to fight batik in order to successfully patent batik as 

Indonesia‟s cultural heritage. The tracks includes the track undertaken by 

governments, non-governmental organizations, businesses, citizens, research, 

training and education, and also the lines of communication and media.
49

 

Batik is a cultural heritage that has been there even before Indonesia was 

established. The cultures that owned by Indonesia is a nation‟s wealth that must 

be maintained and preserved. Various efforts were made by Indonesia for batik 

successfully patented by UNESCO as a cultural heritage of Indonesia. The efforts 

made by the government in cooperation with all level in Indonesia is such as by 

showing the evidence regarding to history and the distinctive of batik as cultural 

heritage.
50

 

This journal is quite good for this research because this journal describes 

some efforts that Indonesia did to make batik patent by UNESCO as a cultural 

heritage. It is similar for this research because from this journal the writer can 

know about the Indonesian efforts for batik. 

 

2.5 “Batik, A Beautiful Cultural Heritage that Preserve Culture 

and Support Economic Development in Indonesia” by Steelyana, 

Evi (2012)  

This journal is a journal in a collection of Binus Business Review. This 

journal is kind of research journal about batik in supporting economic 

development in Indonesia. Before further discussion about batik in supporting 
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Indonesian economic growth, this journal discussed the batik starting from its 

history first. If at first batik was only worn by certain people, and also only used 

for official events, now the use of batik already included furnishing fabrics, 

paintings, table cloths, household accessories, and many more.
51

 

This journal also discussed about types and batik variant. There are several 

types and variations of batik in Indonesia, such as Coartal Batik, Pekalongan 

Batik, Cirebon Batik, Lasem Batik, Tuban Batik, and Madura Batik. Every region 

in Indonesia has their own name for batik, such as Garut Batik, Priangan Batik, 

Banten Batik, Java Hokokai Batik, Balinese Batik, Sumatra-Jambi Batik, 

Minangkabau Batik, and many more.
52

 The tools needed when making batik is 

also described in this journal, beside that there are two kinds of batik that also 

described, such as batik tulis and batik cap.
53

 Batik tulis is a hand drawn batik that 

produced by painting the wax on the cloth using a traditional tool called canthing. 

While batik cap or hand-stamped batik is batik that produced by stamping the wax 

on the cloth using a copper stamp to make the batik design.
54

 

According to this journal, batik is a documenting tradition, it is because 

the traditional artists from Indonesia use batik to express their culture into batik.
55

 

Now batik is being used by all generations both old generation and young 

generation. Many young people especially students wearing batik in their 

everyday activity. Not only students, government, civil servants, and employees in 

private companies also wearing batik on certain weekday. That does not only to 

make batik industry growing but also made Indonesian people more aware and 

more loving their own culture.
56

 

In terms of batik industry development in Indonesia, this journal has a few 

table showing how the development of batik from 2006 until 2010. From that 

table, the export data in 2008 increased quite high, but in 2009 and 2010 it 
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dropped. It is because at that time Unites States and Europe as one of the exporter 

still in volatile economy.
57

  

In international activities, many country leaders wearing batik in their 

events, such as Nelson Mandela is so proud in wearing batik, not only Mandela, 

the mother of the former U.S President Barrack Obama, Ann Durham also 

wearing batik and held batik exhibition for her own collection. Government and 

banking also plays an important role in developing batik industry in Indonesia. 

Government is trying to help batik industry develop more by protecting of 

intellectual property rights, distribution, access to capital, and marketing.
58

 

The role of banking itself is through Small Medium Enterprise (SMEs) the 

banks give loan to the entrepreneurs. From the database on Bank of Indonesia 

loan for SMEs has been increasing significantly from year to year.
59

 

Actually, this journal is not quite linkage with this research, but there are a 

few points that the writer can relate with this research, such as the types of batik 

and the development of batik from 2006 to 2010, how it is run, and also know the 

role of government and banking in terms of increasing batik industry. 

 

2.6 “Warta Ekspor: Membangun Nation Branding” (Export 

News: Building a Nation Branding) by Ministry of Trade 

Republic of Indonesia (2011)  

This is a monthly magazine from Ministry of Trade Republic of Indonesia, 

in this edition, the magazine discusses develop nation branding. The image of a 

country will affect the country‟s relations with other countries. The image of a 

country will also influence how citizens are treated when they go abroad to study, 

                                                           
57

 Steelyana, Evi, 2012, Batik, A Beautiful Cultural Heritage that Preserve Culture and Support 

Economic Development in Indonesia, p.125 
58

 Ibid p.127 
59

 Ibid p.128 



39 
 

work or doing business. In global market, the country‟s image portrayed from the 

characters of citizens and the product of that country.
60

 

A branding has an influence on the reputation of a country and in doing 

branding are usually trying to highlight the positive side of a country but often 

forget the other side that eventually only lead to adding the curiosity of other 

peoples who have never been go to the country without building the awareness 

from inside of the country itself. Since three years ago Ministry of Trade 

Indonesia began building public awareness and also the world about the image of 

Indonesian products in an effort to build the nation branding. The image starting 

to build from Aku Cinta Indonesia program. This program is the idea of the 

government to encourage the growth of national industries and SMEs.
61

 

Besides Aku Cinta Indonesia program, there are a few exhibitions to 

develop Indonesia national branding abroad, such as Instore Promotion at Harrods 

Supermarket, England, Flanders – Accenta Exhibition in Gent, Belgia, and World 

Expo Shanghai. From those exhibition, we got some benefits, such as become an 

access for Indonesia to promoting Trade, Tourism, and Investment to international 

markets, become a medium for Indonesia to carry out the image of Indonesia 

through nation branding, and can determine the position of Indonesia in the world 

map of globalization that make it easier to develop the strategy in face the 

globalization.
62

 

From year to year, Indonesia is definitely trying to promote the products of 

Indonesia craftsmen and entrepreneurs overseas in order to get Indonesian 

products increasingly well known by other countries. The promoted products are 

very diverse, from tourism services, creative products, until the performance of art 

and culture. Indonesian government hopes that in this way can enhance the 

positive image of Indonesia in the eyes of the world.
63
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This book gives explanation about how to build nation branding that will 

influence the relationship with other countries. Not only that, this book also gives 

some example of work efforts that ministry of trade did to build positive image of 

Indonesia. This book help this research in order to understanding the way of build 

Indonesia national branding. 

 

2.7 “Indonesian Batik: A Cultural Beauty” by Trade Research 

and Development Agency (2008)  

This book describes the batik as a great masterpiece of the Indonesian 

cultural heritage which has continued to spread over the years and has shown 

signs of becoming widespread improved by the dynamic development in 

technology, economy, function, and aesthetics.
64

 Indonesian batik has been known 

since the 4
th

 or 5
th

 century and batik has developed to be one of an important 

industry that contributes to the Indonesian economy through export, and it has 

been said that Indonesian batik dye techniques and designs are as various as its 

islands.
65

 

Batik spread to United States of America, Europe and other Western 

countries as it was introduced by the Dutch who travelled to and from Indonesia, 

which was a former Dutch colony. The old batik cloth was brought to Europe by 

Governor General Thomas Stamford Raffles when he returned to England in 1816. 

The oldest Indonesian batik art is now on display in the Victoria and Albert 

Museum in London.
66

 

Indonesian fashion designers also have introduced batik into the world 

fashion arena. The complicated designs obtained through the resist dyeing 

technique are highly appreciated worldwide, and a source of inspiration for 

international fashion and textile designers. Beside the government support to the 

batik industry‟s growth, some designers work almost exclusively in batik and with 
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this spirit the Indonesian designers work together with the local batik artists and 

craftsmen to produce different and exclusive motifs which are adapted from the 

existing old traditional batik patterns and motifs.
67

 

The Indonesian government completely supports the cultural traditions and 

will continue to preserve it and give opportunities to the society to learn the 

traditions. Batik art particularly hand drawn batik is a noble artwork which needs 

to be preserved. The government of Indonesia thinks that the Indonesian‟s art 

especially batik will be faded later, that‟s why the government supports this art by 

working together with some institution such as the Textile Museum, the Center 

Handicraft and Batik and Indonesian Batik Museum Institution.
68

 

According to Indonesian Batik Foundation, batik was categorized as an 

intangible cultural heritage by UNESCO. In line with this, Indonesian government 

has issued a Presidential Decree No.78 year 2007 on the ratification of the 

UNESCO Convention.
69

 Since 2003, batik was considered as labor intensive 

industry, and cause the export of several batik products has been increasing. 

Export of batik by small industries in 2004 reached US$ 99,275,000, while in 

2005 it increased to US$ 104,500,000 and in 2006 it was US$ 110,000,000.
70

 

This book gives an explanation about the background information of batik 

as the most treasure cultural heritage of Indonesia and a better comprehension on 

its background will enhance about the attractive Indonesian product. This book 

shows about batik as a value cultural heritage and batik can be export to other 

countries makes batik as Indonesia national branding, and it is quite similar with 

this research, because this research also will explain about Indonesia batik as 

national branding in United States of America. 

 

2.8 “Branding the Nation: Towards a Better Understanding” by 

Ying Fan (2010)  
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This is a journal that aims to clarify some misunderstanding about nation 

branding. In this journal describes and examines the origins and interpretations of 

the concept and comparing nation branding with commercial branding. Nation 

branding is concerned with a country‟s image on the international stage covering 

political, economic, and cultural dimension.
71

 

As an emerging area of interest, nation branding is driven largely because 

there is an urgent need for conceptual and theoretical development of the subject. 

Nation branding can benefit from the rich literature of organization identity and 

organization reputation. Sometimes we confused with nation brand and national 

brand, to understand this we should not be confused because national brand is 

originated from a country, and its use is probably still confined to the country.
72

 

A close examination of some major definitions of the nation branding 

concept shows significant differences in the focus and purpose or branding 

outcomes of the country, such as to reshape national identities, to enhance 

nation‟s competitiveness, to promote economic and political interest at home and 

abroad, to embrace political, cultural, business and sport activities, to alter, 

improve or enhance a nation‟s image or reputation.
73

 

The focus of nation branding is the image and reputation a nation enjoys in 

the world. A nation‟s image is defined by the people outside the country, their 

perceptions are influenced by stereotyping, media coverage as well as personal 

experience.
74

 From this discussion we can conclude that nation branding is a 

process by which a nation‟s images can be created, monitored, evaluated and 

proactively managed in order to improve or increase the country‟s reputation 

among a target of international audience.
75

 The way for a nation to gain a better 

reputation is to communicate to the international audience that how good you are 

is called nation branding.
76
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This journal gives the right explanation about the definition of nation 

branding and the interpretation of nation branding. This journal shows about 

nation branding in different perspective and the purposes of nation branding and it 

is good for this research, because this research will explain about nation branding 

as the concept in cultural diplomacy to making a country more well-known in 

international world. 

 

2.9 Chapter Summary 

There are three important issues related to cultural diplomacy, nation 

branding, and batik. They are important factors that support the main indicator 

that reflects the strength of soft power. These theories are discussed in the relevant 

international relations to explain cultural diplomacy in many perspectives and in 

many definitions, and also to explain cultural diplomacy impact to national 

branding. Cultural diplomacy is essentially explained how important the state has 

a different identity with other countries. 

In this chapter there are five journals, and the first journal was written by 

the Advisory Committee on Cultural Diplomacy U.S Department of State. It 

described a notion of cultural diplomacy that is basic part of public diplomacy. 

This journal gives a good definition of cultural diplomacy that is useful for this 

research. The second journal is about the meaning about cultural diplomacy and 

explain cultural diplomacy from the beginning until become a part of branding 

written by Mariano M. Zamorano. This approach allows us to identify the model 

and the tendency of cultural diplomacy and the power relations that specify them 

in each of the cases in accordance with the historical and systemic background. 

Next journal is written by Leni Putri Lusianti and Faisyal Rani, discussing 

about the tracks that Indonesia choose to fight for batik and the diplomacy models 

that Indonesia used to maintain batik. This journal elaborates the tracks in 

multitrack diplomacy that are used to fight batik in order to successfully patented 

batik as Indonesia‟s cultural heritage. 
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Then the next journal described about batik in supporting economic 

development of Indonesia written by Evi Steelyana. This journal discussed about 

types and variant of batik, the tools and the roles of government and banking in 

supporting economic development of Indonesia through batik. 

The last journal is written by Fan Ying, described about clarification of 

some misunderstanding about nation branding. This journal describes and 

comparing nation branding with commercial branding, showing the different 

perspective and purposes of nation branding as a concept in cultural diplomacy to 

making a country more well-known in international world. 

In addition, there are two books that the writer used in this chapter, the 

first book about developing nation branding. The Ministry of Trade Republic of 

Indonesia published this book to make people know about nation branding and 

how to develop a nation branding in a country. This book also gives some 

example of work efforts of Ministry of Trade did to build positive image of 

Indonesia. The last book is written by Trade Research and Development Agency 

(2008) contained about the information Indonesian batik as its cultural heritage, 

where Batik as a part of culture of Indonesia can give a beneficial and so much 

advantage for the country in culture and economic support. 

All those journals and books assisted the writer on doing research since 

those literatures gave a good understanding and knowledge that relevant to 

Indonesian cultural diplomacy, national branding in United States of America, 

even batik as a national branding for Indonesia. Those literature guided the writer 

on building its good knowledge on writing the research. 
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CHAPTER III 

METHODOLOGY 

 

 

3.1 Introduction 

In this chapter, the writer describes how this research was conducted, in 

this part there are four sub-chapters that will be discussing which are research 

method, research framework, research time and place and also research instrument. 

The contain of Research Method was about what kind of research method 

that the writer used in this study, other than Qualitative research, the writer used a 

descriptive approach, since all the data in this study was collected from some 

journals, books, and internet. 

The next sub-chapter explains the research framework, in this part the 

writer describes the systematical and logical picture about the relationship of 

research variables. These are including the important key point in general, which 

are Indonesian cultural diplomacy, nation branding, batik, and Susilo Bambang 

Yudhoyono‟s government effort to makes batik as national branding in United 

States of America. 

The next one is the time and the place of the research, it explains the 

reader where and when the research conducted. The writer had been putting the 

timeframe in a table since the beginning of the research until the end of the 

research. 

The last part is the research instrument, where the writer described the tool 

that had been used in collecting the data and analyzing the material for the 

research. This research used the qualitative method, most of the data in this 

research taken from some journals, books, publications and internet. 
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3.2 Research Method 

This research used a descriptive research and a qualitative approach. 

According to Burns and Grove
77

 the descriptive research is “designed to provide a 

picture of a situation as it naturally happens”. This type of research is not simply 

collecting and tabulating facts but it includes any analyses, interpretation, 

comparisons, identification of trends and relationships. The writer only collected 

information, and then described it based on the reality without changing the 

phenomena. 

In this research, the writer used the qualitative method, since it collected 

much information from journals, books, magazines, and thesis. The definition of 

qualitative method itself according to Denzin & Lincoln (2000:4-5) is an activity 

that locates the observer in the world, consists of a set of interpretive material 

practices that makes the world visible. 

At this level, qualitative researchers studied things in their natural settings, 

attempting to make sense of, or to interpret, phenomena in terms of the meanings 

people bring to them. The data that has been collected by the writer are sued to 

develop concept and theories that will help the writer to understand more about 

research and its study case. 

 

3.3 Research Framework 

This framework gives a brief explanation about the relation between 

Indonesian cultural diplomacy and United States of America, batik as the case 

study in this research, President Yudhoyono‟s administration as the actor in brings 

batik as national branding of Indonesia. Besides the relation of this framework, 

the writer explained a brief overview of those three points globally. 
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3.3.1 Indonesian cultural diplomacy and United States of America 

Every country in the world has its own cultural diplomacy, as well as 

Indonesia. Through diplomatic channels, a country can promote advantages, 

strengths, and the existence of the country, through diplomatic channels the 

country also seeks to spread its influence and take advantage the best interests of 

its country. One form of public diplomacy that can be accepted easily in other 

countries is cultural diplomacy. 

Indonesia has a variety of cultures that describe Indonesia as a great nation, 

similar to the United States of America, US also has a diverse culture. Because of 

that, Indonesia and USA can establish a close cooperation for a long time. That is 

why the writer take study case between Indonesia and USA. 

 

3.3.2 Batik 

One of the cultural heritages that owned by Indonesia is batik. In 2009, 

batik was acknowledged by UNESCO as the representative list of the Intangible 

Cultural Heritage of Humanity.
78

 Batik is a craft that has high artistic value and 

has become part of Indonesian culture especially Javanese culture since the 

beginning.  

Batik is known as one of Indonesia‟s traditional clothes that originally 

grew and developed in Java Island, then batik spread throughout Indonesia and 

make batik as one of the cultural icon for Indonesia. Batik has many motifs and 
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every motif has its own meaning, starting from the meaning of origin place until 

the meaning of the design of the motifs itself. 

Because batik is one of Indonesian cultural arts, batik has an important 

role in promoting Indonesia abroad, one of them by becoming a national branding. 

With batik being one of the icons to promote Indonesia abroad it is expected that 

the name of Indonesia became famous and the country‟s devise is increasing, not 

only that Indonesia also hopes that batik can be known by many people and 

become one of the trademark for Indonesia. 

This research is not described the specified of batik, but it discussed about 

the journey of batik in general, basically this research is more focus on batik 

performance in United States of America as Indonesia national branding. 

 

3.3.3 President Yudhoyono’s Administration 

During President Yudhoyono‟s administration from 2004 until 2014, there 

are so many regulations, policies and cooperation undertaken in various fields that 

makes positive progress for Indonesia. In cultural part, there are several 

Indonesian cultural heritage that recognized by UNESCO such as Keris and 

Wayang in 2008, Batik in 2009, Angklung in 2010, and Saman dance in 2011.
79

 

To promotes batik, President Yudhoyono‟s gave an example by always 

wearing batik in any state occasion and his working visits, the Indonesian 

government also trying to promote Indonesian culture through various ways, one 

of them is by cooperating with embassy. 

Because the administration of President Yudhoyono‟s plays an important 

role in this research, which is as an actor in making batik as national branding in 

the USA, the writer will explain the efforts and policies during President 

Yudhoyono‟s administration in detail. 

3.4 Research Time and Place 
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Place of research: 

- Adam Kurniawan Library, President University (Jalan Ki Hajar Dewantara, 

Cikarang, Bekasi) 

- University of Indonesia Library (Kampus UI Depok) 

 

Time research: 

This research is expected to take about five months, starting from the submission 

of thesis title since mid- December 2016 until May 2017. 

- December 2016 

During this month, the writer did a lot of research on selected topics and 

approved by the Thesis Advisor. 

- January 2017 – April 2017 

The writer began to research by reading related books and journals the 

most suitable for used in the thesis, the writer also consulted about 

selected problems and the needed resources to complete this thesis to 

Thesis Advisor. 

- May 2017 

The finalization of research was made along with the submission of thesis. 

 

3.5 Research Instrument 

Data collection that writer used in this research activity is the study of 

literature, which is data collection techniques based on evaluation/ literature 

searches by digging theories that had been developed in the concerned field of 

science, as well as gaining wider orientation in selected issues. 

At this writing, the writer took the data that is sourced from books, journals, 

newsletters, magazines, articles, and website on the internet. 

 

- Books and journals 
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Reliable source that the writer used since the first of this research are 

books and journals. For example is book by Trade Research and 

Development Agency, Indonesian Batik: A Cultural Beauty (2008) 

provides a clear and detailed explanation of batik as a great masterpiece of 

Indonesia and as a value of cultural heritage. The understanding gained 

from the book is better and clearly. 

 

- Internet 

In the era of easy paced and sophisticated as it is today, the internet 

became one reliable source in finding data. Easily accessible anywhere and 

anytime. This has become an important role for researchers around the 

world to conduct their research. The sources divided into two, which are 

national website and international website. Some examples of national 

websites that the writer used in this research are kemdikbud.go.id, 

kemendag.go.id, setneg.go.id, kemenlu.go.id, and some international 

website that writer used in this research are unesco.org, 

culturaldiplomacy.org, foreignaffairs.com, and asiascociety.org. 

 

3.6 Research Design 

Chapter I: Introduction 

This chapter contains the background of batik and Indonesian cultural 

diplomacy. Started through the subject description, identification of the problem, 

purpose of the research to be conducted, finding research questions, determining 

the scope of the study and limitations of the research, and ends up with the 

definition of terms and research methodology. This chapter also talking about the 

research objectives and theoretical framework. 

 

Chapter II: Literature Review 



51 
 

Literature review is a part where the writer discussed about the books and 

journals that are relevant to this study and being used throughout this research. 

The literature that writer used in this research are mostly coming from primary 

data. This chapter consist of two books and five journals. 

 

Chapter III: Methodology 

This chapter will focus on the method, how the writer collects the data and 

analyzes data. The qualitative research is conducted as well as the procedures to 

strengthen the credibility of this research. Research methodology is a part of 

research where the writer informs the reader about how the research was 

conducted. This part consist of research method, research framework, research 

time and place, research instrument, research design, and chapter conclusion. 

 

Chapter IV: Data Interpretation 

This chapter describes the research on Indonesian cultural diplomacy 

during President Yudhoyono‟s administration including the policy in his 

administration. This chapter also discussed history of batik in Indonesia and the 

process of batik become Indonesia national branding. 

 

Chapter V: Analysis 

This chapter will focused on analysis of batik as national branding in 

United States of America, and describe the history and the implementation of the 

national branding, including the government efforts in promoting batik in the 

United States. 

 

Chapter VI: Conclusion 
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This chapter will be the last part of the thesis, which would explain the 

thesis conclusion and recommendations. In this chapter it provides some 

additional recommendation for future researchers who took the same topic as this 

research and give them some perspective. This research expected to be useful for 

anyone who read this, especially for the improvement of the state itself. 

 

3.7 Chapter Conclusion 

This research used qualitative research methods with descriptive and 

analytical method with library research as the primary source. It took about six 

months to complete the research and the writer used many of books, journals, 

publications and the internet. Finally, this research consists of the six chapters 

which are introduction, literature review, research methodology, the application of 

batik as national branding in USA, and the conclusion. 
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CHAPTER IV 

INDONESIAN CULTURAL DIPLOMACY: BATIK AS 

NATIONAL BRANDING 

 

 

4.1 Chapter Background 

This chapter consists of the report of the data result and analysis. In this 

part, there are some points that will be presented by the writer. It is about a form 

of Indonesian cultural diplomacy, the journey of batik in Indonesia, and batik as 

Indonesia national branding. 

The first point is a form of Indonesian cultural diplomacy; this part 

described the condition of Indonesian cultural diplomacy, including Indonesian 

cultural diplomacy in President Yudhoyono‟s administration and the cultural 

policy that existed in President Yudhoyono‟s administration. This part also 

described the form of Indonesian cultural diplomacy that used to make batik in 

United States of America well known. 

The second point is explain about batik in Indonesia, before the writer 

explain about the history, the writer gave an overview and the definition about 

batik. Then the writer explains about the history of batik in Indonesia until batik 

became Indonesia cultural heritage and acknowledge by UNESCO.  

The last point but not least, it explain about batik as Indonesian national 

branding in President Yudhoyono‟s administration. It described about the 

definition of national branding, how Indonesia national branding in President 

Yudhoyono‟s administration, and the process of batik as Indonesia national 

branding. 
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4.2 Indonesian Cultural Diplomacy 

Cultural diplomacy now is one of the most popular and most used 

diplomacy by countries including Indonesia. This is because cultural diplomacy 

uses a more peaceful approach. According to Tulus Warsito in his book 

“Diplomasi Kebudayaan Konsep dan Relevansi Bagi Negara Berkembang: Studi 

Kasus Indonesia” cultural diplomacy is a state‟s efforts in defense of the national 

interest through the dimension of culture, including the use of the fields of 

ideology, technology, politics, economics, military, social, arts and others in the 

international community arena.
80

 The importance of this diplomacy is vital in 

communicating fellow countries in the world to maintain peace. The goal of 

cultural diplomacy is to preserve and introduce the national culture in the 

international world. In principle, cultural diplomacy is a set of national policies 

designed to support the export of a nation‟s representative samples of cultures to 

advance foreign policy.
81

 

Cultural diplomacy offers something that can‟t be offered by political 

economic and especially military; cultural diplomacy offers the ability to persuade 

through cultures, values and ideas and not coercive. Cultural diplomacy can be 

done by the government or non-government, individual or collective, or every 

citizen. A state may use cultural diplomacy as a medium and as its identity giver 

in order to achieve the national interests which is the purpose of the 

implementation of foreign policy.
82

 

Culture is an identity for a country. Indonesia has many national cultures 

that attract the attention of the international community. Indonesia‟s cultural 

diversity reflects the greatness of Indonesia. Cultural wealth owned by Indonesia 
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need to be maintained and preserved in order to not become extinct and disappear, 

also it should be preserved in order to not being claimed by other countries. 

Indonesia also should introduce and demonstrate to other countries as an effort to 

promote cultures and diplomatic efforts through culture. Indonesia‟s cultural 

wealth is our identity. It is strengthened by Koentjaraningrat, culture is all ideas 

and human works that must be familiarized with learning as well as the overall 

result of maturity.
83

 Indonesia starting to developed its cultural diplomacy in the 

1990s by the Indonesian Foreign Minister Prof. Mochtar Kusumaatmadja.
84

 

The legal basis of Indonesian cultural diplomacy is governed by Law 

No.10 of 1993 about Culture. The purpose and legal basis proves that policy about 

Indonesian cultures to develop cultural power and Indonesia‟s image in 

international forum also cooperation enhancement and cross-cultural partnership 

between nations and introduce more deeply about culture that is owned by 

Indonesia through one of the ways that cultural diplomacy is going well and 

effectively to develop Indonesian culture abroad, therefore the Foreign Minister 

Republic of Indonesia, Prof. Mochtar Kusumaatmadja in 1990s start to develop 

cultural diplomacy.
85

 

Cultural diplomacy undertaken by Indonesian government certainly very 

related to the culture of the Indonesia itself. The cultural diplomacy efforts by the 

Indonesian government are part of the effort of public diplomacy. The 

involvement of the wider community beyond the authorized agents of government 

in diplomacy especially cultural diplomacy is very important. It is because with 

the cultural diplomacy involving the society will bring positive impact in the 

struggle for the interests of the state.
86

 Cultural diplomacy becomes important 

aspect in order to get international trust because it will facilitate indonesia to 

achieve national purpose in short terms and long terms. 

To fulfill Indonesia‟s national interests as embodied in the vision and 

mission of the Department of Foreign Affairs Republic of Indonesia called Sapta 

                                                           
83

 Angel, Tirza (2016). Diplomasi Kebudayaan Indonesia dengan Kemendikbud di Perancis. p.66 
84

 Dhitra, Andris (2013). Misi Kebudayaan sebagai Alat Diplomasi Budaya. p.8 
85

 Angel, Tirza (2016). Diplomasi Kebudayaan Indonesia dengan Kemendikbud di Perancis. p.67 
86

 Sukwarsini, Djelantik (2004). Diplomasi Publik on Analisis CSIS Vol.3. No.3. Jakarta. p.74 



56 
 

Dharma Caraka
87

, the government did efforts to support the realization of these 

interests. Through diplomacy the government can rely on the elements that 

Indonesia has to fight for in the diplomacy process. One element which has 

become a powerful instrument in diplomacy is culture. The development of 

Indonesian culture is strengthened by the Ministry of Education and Culture 

Republic of Indonesia which discusses cultural development plan. This is related 

to strategic issues in the national cultural development master plan 2009-2025. 

The issue is strengthening the rights of culture, strengthening the character and 

identity of the nation and multicultural, preservation of history and cultural 

heritage, the development of cultural industries, and the strengthening of cultural 

diplomacy
88

 

To run every program owned by the Indonesian government, the 

government issued a National Medium-Term Development Plan, this RPJM 

serves as ministerial guidance in drafting a strategic plan into government 

guidelines in drafting the Government Work Plan (RKP) and basic reference in 

the monitoring and evaluation of the National Medium Term Development Plan.
 

89
 

In carrying out the National Medium Term Development Plan in Cultural 

and Tourism, there was three national development agenda of 2004-2009 that 

must be run by the Minister of Culture and Tourism which are creating a safe and 

peaceful Indonesia, establishing justice and democratic Indonesia, and improving 

the prosperity of Indonesian people.
 90

 In order to realizing these three agendas, 
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there are strategies to be undertaken, such as to create a safe and peaceful 

Indonesia, the needed strategies are by building a culture of positive thinking, 

revitalize local wisdom values, and increasing the people‟s love for culture and 

domestic products. 

Meanwhile, the priority and main strategy of the National Medium Term 

Development Plan of 2010-2014 is to further strengthen the restructuring of 

Indonesia in all areas by emphasizing efforts to improve the quality of human 

resources including the development of science and technology capability as well 

as strengthening economic competitiveness. In the cultural achievements that 

want to be realized in the RPJMN 2010-2014 is contained in the National Priority 

11 about culture, creativity, and technological innovation.
91

 

In this aspect there is the development and protection of cultural diversity, 

artwork, and science to enrich the artistic treasures and intellectual wealth for the 

growth of national identity and the national competitive ability that accompanied 

the development of innovation, science, and technology based on Indonesia 

excellence. Because of that, there are five core programs which are the 

determination and establishment of integrated management for the cultural 

heritage management, the revitalization of museums and libraries throughout 

Indonesia, the provision of adequate facilities for the development, deepening, 

and cultural arts performances in big cities and district capitals, the development 

of national capacity for research implementation, creation and innovation and 

facilitate access and use by the wider community, increased attention and 

government participation in cultural arts programs organized by the society and 

encourage the development of appreciation of cultural diversity, as well as 

enhancement of comparative advantage into competitive advantage.
92

 

According to this patterns of thought Indonesia did cultural diplomacy to 

the Indonesian important partner countries in order to achieve its foreign policy 

interests. In this research, United States of America become Indonesia‟s partner 
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because USA is a super power country and also USA is the biggest importer for 

Indonesian batik, and surely it will give benefit for Indonesia especially in 

economic sector. 

Cultural diplomacy that Indonesia do it aims to create a positive image for 

Indonesia and to make Indonesian culture more known in the world. Indonesia has 

a very rich culture and has its own uniqueness, but it can also be accepted easily 

by the international public and even assimilated with other countries. The example 

is batik, Indonesia success to introduce batik as a cultural heritage and 

international public give high appreciation and batik can assimilated to American 

culture with American Batik event. 

 

4.3 Batik Indonesia 

Batik is one of Indonesian culture that has high cultural value and had 

become a part of Javanese culture. There is no definite historical record of where 

the batik craft came from, but the technique of batik was known thousands of 

years ago and developed in Java.
93

 The emergence of batik in Java is still in 

discussion until today. Some experts said that batik art came from India, some 

archeologists believe that batik art came from local people and influenced by 

Hindu, China, and European culture, due to the entry of traders from India, China, 

and Europe to Indonesia.
94

 

Batik is not only the legacy of valuable things that have high selling value, 

but also batik is a cultural symbol because batik is Indonesia identity. The word 

batik is come from Javanese language that mean “mbatik”, word “mbat” means 

bring up or throw, and “tik” means point or dot. So, batik means throwing the 

point on fabrics.
95

 Batik may derive also from Javanese word “tritik” which 

means a resist process for dying where the patterns are reserved on the textiles by 
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tying and sewing. There is Javanese phase to describe the experience of making 

batik “mbatik manah” which means drawing a batik design on the heart.
96

 

There are some types of batik, which are batik tulis, batik cap, batik 

combination and batik printing. Batik tulis (hand-drawn batik) is a fabric textures 

and patterns decorated with batik by hand. Batik cap (stamped batik) is batik that 

produced using chopper block to apply a melted wax pattern. Batik combination is 

batik that produced using both of techniques, hand-drawn and stamped.
97

 While 

batik printing is batik that made by screen printing or using factory printing 

machine.
98

 But batik that is recognized by UNESCO is hand-drawn batik (batik 

tulis) because batik tulis is only in Indonesia, and because hand-drawn batik has 

cultural symbols that became the identity for Indonesian people itself.
99

 

Because batik has been used for a long time by Indonesian people in all 

activities such as for the baby carrier, used as a blanket, as Javanese women 

clothes, as a bridal cloth, until as a cover of the dead body at the funeral, then 

Indonesian batik has its own meaning depends on the motif and the origin area of 

the production. For the example, Batik Parang, Parang means knife or sword, 

Parang are the one of the most powerful of batik motifs with their strong parallel 

diagonal lines. There are hundreds variations of Parang motif, such as Parang 

Barong, this parang is a sacred pattern worn only by the king and has means to 

remind the king to guard himself carefully. While Parang Rusak worn by the royal 

family on state occasions. This Parang symbolizes human being‟s internal fight 

against wickedness by controlling their desires, so they will be wise.
100

 

Types of batik according to the origin area of production such as Pesisir 

Batik, Pekalongan Batik, Cirebon Batik, Lasem Batik, Priangan Batik, Garut 
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Batik, Java Hokokai Batik, and so on. Pesisir Batik (Coastal Batik) is created and 

produced in several areas on the northern coast of Java and Pesisir Batik used 

vivid colors to describe the beauty of the coast. The most famous Pesisir Batik 

production area is Pekalongan, Central Java, and many people know Pekalongan 

Batik because Pekalongan is the most developed batik production area. Batik 

Pekalongan was influenced by Dutch- European and Chinese motifs.
101

 

Indonesian government efforts to promote batik as Indonesian icon in 

international world giving a good result, batik recognized by UNESCO on 

October 2, 2009. Since batik is recognized by UNESCO, batik industry in 

Indonesia is increasing, and also Indonesian cultural diplomacy through wearing 

batik in international events intensively conducted. Minister of Industry Republic 

of Indonesia, MS Hidayat when he was in opening event of Gelar Batik Nusantara 

2013 said that the world recognition about batik gives positive impact for batik 

market in other countries.
102

 Actually the effort to make batik as an identity of 

Indonesia already existed since 1972 when the Governor of Jakarta Ali Sadikin 

proclaimed batik kebaya as a fashion for the official events. Since then batik 

officially became a cultural symbol in searching for national identity.
103

 

Indonesian government efforts to promote batik is not only by registering 

batik to UNESCO, but also by issuing Presidential Decree No.33 of 2009 on 

National Batik Day where the president set the date of 2 October as a National 

Batik Day. Moreover, the government issued the Regulation of the Minister of 

Home Affairs No.53 of 2009 on the First Amandment of the Regulation of the 

Minister of Home Affairs No. 60 of 2007 on the Civil Servant‟s Clothing 
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Department in the Ministry of Home Affairs and the local government of the 

Minister of Home Affairs.
 104

 

To make batik included in UNESCO representative list and recognized by 

UNESCO, it was not easy as imagined. There went several procedures that must 

be taken to get the recognition. The beginning is in 2003, in the UNESCO 

Convention on Non-Object Cultural Heritage, the convention was subsequently 

ratified by Indonesian government through Government Regulation No.78 year 

2007. On January 15, 2008 Indonesia became convention state party and entitled 

to nominate its culture to be registered to UNESCO.
105

 Then on October 2, 2009 

UNESCO determined batik as Representative List of Intangible Cultural Heritage 

of Humanity.
106

 After that Indonesian government set on 2
nd

 October as the 

National Batik Day. This determination is one of the efforts to preserve and 

introduce batik to the world. 

 

4.4 Batik as National Branding 

Batik Indonesia that has been recognized by UNESCO gives Indonesia the 

spirit for further preserve batik and make batik more known. Many efforts made 

by the Indonesian government and non-governmental organizations to preserve 

and introduce batik, therefore Indonesia makes batik as one of the icons for 

national branding. Nation branding for a country is important because it can 

enhance the country‟s reputation in the world. A country should not only improve 

its country‟s reputation but also build and maintain its own image of the country. 

The stipulation of batik as a world intangible cultural heritage by 

UNESCO in 2009, made the international world recognize Indonesia as a cultural 

nation, as well as the foundation of Indonesian culture as a political identity. The 
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establishment of an identity makes the government want to make every cultural 

heritage proposed as a world heritage. 

According to Anholt, nation branding is a concept involving a 

combination of the promotion of tourism, investment, and trade, plus public and 

cultural diplomacy.
107

 Nation branding is an effort to build and maintain the 

image of a country. Nation branding basically an effort to make a country unique 

and make sure that the images can reach the target. Nation branding involves 

promoting the image of the country to all international audiences to gain an 

advantage for a country, both politically, socially and economically, as well as 

culturally. The perception of Indonesian people using batik as a diverse heritage 

of Indonesia‟s cultural heritage as a national branding becomes the foundation of 

Indonesian identity to build people‟s sentiment to be proud and preserve the 

nation‟s culture. 

Indonesia used batik as a tool of forming a nation brand. The use of batik 

as national branding had purpose to gives an overview of Indonesia, reinforce the 

national identity, and introduce Indonesian cultural heritage to the international 

world. It also aims to attract other countries to Indonesia, especially batik and 

establish cooperation with other countries. Batik is one of national cultural 

heritage of Indonesia which became the government‟s big capital to reinforce the 

identity and image of Indonesia to the international world.
108

 

Minister of Trade, Mari Elka Pangestu, at National Batik Day 2011 

celebration at Jetayu Court, Pekalongan invites all Indonesian people to love, to 

proud of batik, and likes batik, she also invite people to always wear batik. In her 

speech at the event, Mari Elka Pangestu emphasized that batik is part of Gerakan 

100% Cinta Indonesia (100% Love Movement of Indonesia) and with loving batik 
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means loving Indonesia. Batik also become one of the national branding icon that 

can strengthen the domestic market.
 109

 

CHAPTER V 

THE APPLICATION OF BATIK AS NATIONAL 

BRANDING IN UNITED STATES OF AMERICA 

DURING PRESIDENT SUSILO BAMBANG 

YUDHOYONO’S ADMINISTRATION (2009-2014) 

 

 

5.1 Chapter Background 

This chapter consists of the analysis of the research. In this part, there are 

some points that will be presented by the writer. It is about the progress of 

Indonesian cultural diplomacy practices in United States of America. Also the 

writer will explain a form of batik in United States of America, Indonesian 

government effort through batik, and the result of batik diplomacy in USA. 

The first point is the Indonesian cultural diplomacy practices in United 

States of America in 2009- 2014. This part described the progress and the 

practices of Indonesian cultural diplomacy in USA during President Yudhoyono‟s 

administration. It will show the policies and cooperation that Indonesia did to 

maintain its cultural diplomacy during President Yudhoyono‟s administration. 

The second point is a form of batik in United State of America; this part 

described the history of batik in USA, including the journey of batik Indonesia in 

USA, the obstacle of batik in USA. This part also described the United States of 

America‟s support of batik. 
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The third point is explains Indonesia government efforts to make batik 

well known in USA. This part described Indonesia programs in USA in order to 

introduce and preserving batik as national branding. The last point is it will 

answer is the diplomacy and the efforts success or no. 

5.2 Indonesian Cultural Diplomacy in USA 2009-2014 

Indonesian diplomacy during President Yudhoyono‟s administration 

experienced various changes and power shifts in global and regional strategic 

environment as the impact on aspects of interstate relations. This change of 

international system provides an opportunity for Indonesia to increase its role in 

facing challenges both at regional and global level. Countries which have the 

advantage of diplomacy will gain many benefits for both the development 

progress and maintain the integrity of the country, as well as to strengthen the 

bargaining position in the context of international relations. 

With this opportunity, Indonesia needs to increase its diplomatic activity. 

A state who has diplomacy privilege will get many benefits for development 

progress and maintaining the integrity of the country, and also to strengthen the 

position in the context of its international relations. Because of that, increasing 

activities and diplomacy quality is a policy that should be done by Indonesia. In 

order to face globalization era Indonesia should seek to improve diplomacy 

capability, therefore it will cultivate international trust to Indonesia in order to run 

bilateral and multilateral cooperation. 

The special event that happened during President Yudhoyono‟s 

administration is some of Indonesian cultures were acknowledged by UNESCO. 

With the cultures recognition from UNESCO it means Indonesian culture is 

increasingly recognized by other countries.
110

 It was in accordance with 

Indonesian foreign policy during President Yudhoyono‟s administration where 

Indonesian foreign policy has the motto “A Million Friends, Zero Enemies”. This 
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motto means that Indonesia can make cooperation with any country, therefore 

Indonesia will have many friends.
111

 

During the ten years of President Yudhoyono‟s administration, 

relationship between Indonesia and United States of America got closer. This can 

be seen from the increasing numbers of export from Indonesia to USA, and also 

the creation of several bilateral cooperation agreements. However the Indonesian 

cultural diplomacy in United States of America was not been expose too much, so 

not many people did not know that Indonesia and United States also have 

cooperation in cultures. 

So far we only know that cooperation between Indonesia and the United 

States is cooperation in education, economy, politics, social, defense and security, 

tourism, and energy. But evidently there are some cooperation done by Indonesia 

and United States in cultures, such as United States- Indonesia Comprehensive 

Partnership. This partnership had been signed in November 2010 and covered 

several aspects including political and security, economy and development, socio-

culture, education, science, and technology.
 112

 Previously, to support the 

Comprehensive Partnership, on September 17, 2010 the United States Secretary of 

State and the Indonesian Minister of Foreign Affairs inaugurated the Joint 

Commission in Washington D.C.
113

 

In carrying out cultural diplomacy in other countries, Indonesia has steps 

as reference in implementing its programs in in countries where cultural 

diplomacy is implemented. There are three programs conducted by Ministry of 

Education and Cultures to improve performance in order to promoting Indonesian 

cultural diplomacy, the programs are cultural programs, education, and exhibition. 
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From those three programs every year the Indonesian government held 

various cultural activities. From these cultural events Indonesia wants to attract 

the US citizens as much as possible. In the process, cultural diplomacy can be 

done by utilizing every element of culture that can be considered as part of a 

nation‟s culture. According to John Lenezowski, cultural diplomacy can be done 

through several activities such as art, exhibition, student exchange, broadcasting, 

language teaching, gifts, promotion of ideas, and promotion of social policy.
114

 

Thus cultural diplomacy is used as a means of cooperation that is used by 

Indonesia to achieve the goals of the state and guarantee the interests of the state, 

as well as a means to fight for political policies and national interest. Indonesia 

did cultural diplomacy for batik that has been recognized by UNESCO as world 

intangible cultural heritage can be recognized by people in United States. 

 

5.3 Batik in United States of America 

The recognition of batik as a world cultural heritage does not directly 

make batik a place in the international community and give a significant impact 

for Indonesia, but gradually batik began to be known by America and the world. 

Americans are beginning to love batik and use batik in their daily lives. Currently 

batik is also a fashion trend for American society including Hollywood artists 

such as Jessica Alba, Reese Witherspoon, Paris Hilton, and Lenka.
115

 

Batik was first introduced in United States by an Indonesian fashion 

designer named Iwan Tirta in the 1960s when he studied in United States. At that 

time many people asked about Indonesian cultures to him, and it makes him want 

to know more and deepen his own culture. Special interest in batik was born when 

he got a research grant from John D. Rockefeller III Fund, he got the opportunity 

to study dance in Susuhunan of Surakarta Royal Court.
116

 In there, Iwan Tirta 
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decided to explore batik and determined to preserve batik. The results of his 

research was put in his first book entitled “Batik, Patterns, and Motifs” in 1966.
117

 

The art of creativity produced by Iwan Tirta continues to expand and be 

introduced to various countries including the United States of America where 

Iwan Tirta easily to introduced batik to the American society. 

Beside Iwan Tirta, there is Indonesian Ambassador in United States, Dino 

Patti Djalal also introduced batik in United States during his tenure. He initiated a 

competition titled “American Batik Design Competition” in United States, it was 

starting in 2011.
118

 There was also Indonesian famous singer, Agnes Monica 

indirectly promotes batik while attending American Music Awards 2010 on 

November 20, 2010. She wore batik skirt as a host to announce the American 

Music Awards nomination.
119

 

Not only Indonesian people who promotes and preserve batik in United 

States, but there is American artist that preserves batik in United States, her name 

is Donna Backues. She has 18 years living in Indonesia and learned to make batik 

there, and that is the reason Donna loves Indonesia and preserving batik in United 

States, because Americans never see batik and its process from Indonesia.
120

 The 

famous American fashion designer whose name is included in Vogue Magazine, 

Nicolle Miller also promotes batik in his collection Resort Collection 2009 which 

                                                           
117

 Ibid 
118

 Dini (2012, February 23). Batik Amerika dipamerkan di Indonesia. Retrieved May 24, 2017 

from http://tekno.kompas.com/read/2012/02/23/09330768/batik.amerika.dipamerkan.di.indonesia 
119

 Damayanti, Iriana (2010, November 19). Agnes Pakai Kebaya di American Music Awards. 

Retrieved June 13, 2017 from http://life.viva.co.id/news/read/189543-agnes-pakai-batik-dan-

kebaya-di-ama-2010 
120

 Iman, Dhania and Ronan Freeka Azanur (2014, November 25). Seniman Donna Backues 

Lestarikan Batik Indonesia di Amerika. Retrieved May 24, 2017 from 

http://www.voaindonesia.com/a/seniman-donna-backues-lestarikan-batik-indonesia-di-

amerika/2532916.html 



68 
 

theme of Bali and use some batik with megamendung motif.
121  

Figure 5.3a. Agnes Monica at American Music Awards 2010 (photo by: 

medogh.com) 

Figure 5.3b. Reese Witherspoon wear batik (photo by: tribunnews.com) 

Figure 5.3c. Jessica Alba at Step-Up’s Fourth Annual Fashion Forward 

Luncheon 2004 (photo by: jess-alba.us) 

Figure 5.3d. Lenka at LA Lights Indiefest 2009 Jakarta (photo by: kapanlagi.com) 

  

In addition to the influence of the Indonesian people who introduced batik 

to the USA, indirectly the American people also participate to introducing batik in 

their country. Such as the 40
th

 United States of America President, Ronald Reagan 

first wore batik during his visit to Indonesia in 1986, when many international 
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media highlighted the President with his batik cloth, and from that moment batik 

began to enter the USA.
122

 

 

5.4 Indonesian Government Efforts 

Indonesia‟s efforts to make batik well known in United States of America 

continued. Not only the government that work, but also non-governmental 

organizations take a part in introducing and preserving batik abroad, especially in 

USA. There are many Indonesian efforts to promoting and preserving batik as 

national branding in United States, some of those efforts can be seen in the table 

below. 

Year Name of Event Organized by 

2009 

16 May – 23 

August 2009 

A Series Exhibition of Personal 

Collection of the late mother of 

President Barack Obama 

The Embassy of the 

Republic of Indonesia in 

Washington D.C 

2 October 

2009 

Batik recognized as the 

Representative List of the Intangible 

Cultural Heritage of Humanity from 

Indonesia 

UNESCO 

2010 

20 and 22 

May 2010 

The Children‟s Batik Quilt 

Exhibition and Workshop 

Consulate General of the 

Republic of Indonesia in 

Chicago and Chicago 

Children‟s Museum 

23-26 

October 

2010 

Stylemax Women‟s Apparel and 

Accessories Exhibition 

Consulate General of the 

Republic of Indonesia in 

Chicago and Indonesian 

Trade Promotion Center 
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2011 

12-16 July 

2011 

Indonesian Batik: World Heritage 

Exhibition 

The Embassy of the 

Republic of Indonesia in 

Washington D.C 

30 

September 

2011 

Documentary Film Batik: Love Our 

Story (duration 70 minutes) 

Nia Dinata 

28 

September – 

2 October 

2011 

World Batik Summit 2011 in 

Jakarta Convention Center 

Ministry of Trade 

Republic of Indonesia 

and Indonesian Batik 

Foundation (Yayasan 

Batik Indonesia) 

November 

2011 

American Batik Design 

Competition 

The Embassy of the 

Republic of Indonesia in 

Washington D.C 

19 

November 

2011 

Batik Workshop for Art Educators The Consulate General 

of the Republic of 

Indonesia in Chicago, in 

cooperation with The 

Peace School, the 

Chicago Park District 

and Chicago Public 

School Office of Art 

Education 

21 

November 

2011 

Documentary Video The Spirit of 

America in the Heritage of Batik 

(duration 11 minutes 42 seconds) 

The Embassy of the 

Republic of Indonesia in 

Washington D.C 

2012 

School Year 

2012 

Batik become one of subject in 

Chicago Public School curriculum. 

The Consulate General 

of the Republic of 

Indonesia in Chicago 
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2 November 

2012 – 5 

May 2013 

Exhibition of Batik: Spectacular 

Textiles of Java 

The Asian Art Museum, 

California 

2013 

16 

September – 

15 

November 

2013 

Exhibition of Indonesian Batik: 

Textiles and Techniques 

College of Human 

Sciences and the 

Department of Apparel, 

Events, and Hospitality 

Management of Iowa 

State University 

31 October – 

4 November 

2013 

American Batik Design 

Competition 

The Embassy of the 

Republic of Indonesia in 

Washington D.C 

2014 

17 – 20 

August 2014 

Sourcing at Magic 2014 UBM Fashion Inc. 

Table 5.4. List of Batik events in United States from 2009-2014 

Batik acknowledged and ratified by UNESCO on October 2, 2009 and 

after that ratification Indonesian government and society actively promote and 

preserving batik in the world, such as in United States. In fact, before batik is 

recognized by UNESCO as world cultural heritage from Indonesia, in Washington 

D.C the Embassy of the Republic of Indonesia held an exhibition of a private 

collection of the late mother President Barack Obama from 16 May – 23 August 

2009.
123

 Indonesian ambassador in United States, Sudjadnan Parnohadiningrat 

said that the exhibition was to show the American society that Dr. Ann Dunham 

has special attention to batik as Indonesian traditional textile craft.
124
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In 2010, there was batik workshop for children named The Children‟s 

Batik Quilt Exhibition and Workshop. This event held on 20 May and 22 May 

2010 in Chicago. This event is collaboration between the Consulate General of the 

Republic of Indonesia in Chicago and Chicago Children‟s Museum.
125

 Another 

exhibition was Stylemax Women‟s Apparel and Accessories exhibition on 23-26 

October 2010. This exhibition was held at Merchandise Mart, Chicago and this is 

the largest garment products exhibition in the Midwest of USA. The exhibition 

was attended by approximately 2000 exhibitors and attended by more than 4000 

buyers who came from the US and other countries.
126

 

 

Figure 5.4. Invitation of the Stylemax’s Woman’s Apparel and Accessory Trade 

Show – Indonesian Batik Exposition and Fashion Show 2010 (source: 

indochicago.co.nr) 

 

Year 2011 can be said as the year with the most events for batik start from 

the filming of documentary film about batik until the competition to make batik in 
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America. The first event is the exhibition of Indonesian Batik: World Heritage on 

12-16 July 2011 at the building of the Embassy of Indonesia in Washington D.C. 

the exhibition was held to appreciate the cultural heritage and to introduce batik 

that has become a world cultural heritage. Besides that, the exhibition is used to 

strengthen the relationship between Indonesia and USA. This exhibition is a series 

of American Batik Design Competition which was held in November 2011.
127

 

This exhibition not only received positive response from Indonesian citizen living 

in US, but also the American itself, such as the wife of former US ambassador to 

Indonesia, Claire Wolfowitz who said that give more appreciation for batik, 

because batik is a work of art, not only textiles.
128

 

Besides that, there was a documentary film titled “Batik: Love Our Story” 

produced by Nia Dinata in 2011. This film tells about the long history of 

Indonesian batik development along with the motifs and philosophy that 

embodied in batik motif.
129

 This film is not screening in cinema, because Nia said 

that this is for education, not for sale. So, if want to watch this film, we can email 

her. She also hopes that everyone who watch this film will be more loves batik.
130

 

In the same year, there was World Batik Summit in Jakarta, it is an 

international conference event that aims to strengthen the image of batik culture to 

the international world.
131

 The Cabinet Secretary of the Republic of Indonesia, 

Dipo Alam hopes that the World Batik Summit can build the enthusiasm of batik 
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internationally and support batik practitioners and batik fans around the world.
132

 

This event themed “Indonesia: Global Home of Batik” was attended by about 

1.000 national and international delegates from various circles. Through this event, 

World Batik Summit can lift batik as the icon of the nation and the tourist 

attraction of Indonesia, and also World Batik Summit expected can be a forum of 

learning for the citizen of the world to recognize products and batik process.
133

  

Still in 2011, there was batik workshop for art educators on November 19, 

2011 organized by the Consulate General of the Republic of Indonesia in Chicago 

and cooperation with The Peace School, the Chicago Park District and Chicago 

Public School Office of Art Education.
134

 This workshop is for public school art 

teachers in Chicago, after the training, the teachers will teach making batik and 

how do batik work to their students in their schools aged 5-15 years old as a part 

of the art curriculum that is associated with the peace mission.
135

 

The next Indonesian government efforts to preserving and promoting batik 

in United States is held a batik competition named American Batik Design 

Competition on April – November 2011. This is the first batik competition in 

United States. This competition is aims to introducing batik to the world and to 

introducing creativities and innovation of batik design. Besides the competition, 

there was documentary video titled “The Spirit of America in the Heritage of 

Batik” to support American Batik Design Competition 2011. The purpose of this 

video is to make American people easier to know batik, and in the video there is 

US citizen who has understood about batik Indonesia for a long time and explain 

it in English.
136
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In the next year, batik entered into the primary and junior high school 

curriculum at Chicago Public School starting in 2012 academic year. The 

inclusion of batik into the school curriculum aims to teach the values of peace 

culture among early children and promote batik.
137

 In 2012, there was batik 

exhibition called Batik: Spectacular Textiles of Java, this exhibition presented by 

the Asian Art Museum in San Fransisco, this exhibition held on November 2, 

2012 until May 5, 2013. The purpose of this exhibition is to introducing batik and 

the origin place of batik to the public society.
138

 

In 2013, Iowa State University held an exhibition named Indonesian Batik: 

Textiles and Techniques, organized by College of Human Sciences and the 

Department of Apparel, Events, and Hospitality Management of Iowa State 

University. This exhibition is purpose to appreciate the batik artists for making 

beautiful batik works.
139

 In this year also, the Embassy of the Republic of 

Indonesia in Washington D.C held an American Batik Design Competition again 

on March 2013.
140

 This event was held in an effort to continue the success of 

organizing the first American Batik Design Competition. Indonesian ambassador, 

Dino Patti Djalal said that this event can increase the creativity of batik art in 

United States, and it expected that this event can also connect the art-culture 

community in United States and Indonesia. Dino Patti Djalal has a dream that he 

wants to see batik become one of the fashion trends in the world fashion arena.
141

 

Indonesian government effort to promote and preserve batik in USA in 

2014 is participating in the big exhibition called Sourcing at Magic 2014 that 
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organized by UBM Fashion Inc. From that exhibition, the Ministry of Trade 

invited 20 Indonesian companies from the fashion industry. In this exhibition, 

there was Georgia based company like batik and would like to collaborate in 

creating character of Princess Batik. This exhibition is a hub to access fashion 

products from around the world and also it was attended by more than 5000 

fashion brands.
142

 

In order to promote national culture and international cultural diplomacy, 

Indonesia has made 77 cultural works as national cultural heritage and pioneering 

the development of Cultural Houses in seven countries, one of them is in United 

States of America.
 143

 From all events that happened in 2009-2014 as Indonesian 

government efforts to introduce, promote, and preserve batik in United States, 

makes the development of batik in the US every year is growing, various activities 

and efforts made by Indonesian government for promoting and introducing batik 

in the US has begun to do and still continued so that batik can be recognized by 

many countries as a cultural heritage from Indonesia.  
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CHAPTER VI 

CONCLUSION 

 

 

6.1 Conclusion 

Nowadays, cultural diplomacy is one of the most popular and the most 

used diplomacy by countries including Indonesia. This is because cultural 

diplomacy uses a more peaceful approach. The importance of this diplomacy is 

vital in communicating fellow countries in the world to maintain peace, also 

cultural diplomacy is to preserve and introduce the national culture on the 

international world. A state may use cultural diplomacy as a medium and as its 

identity giver in order to achieve the national interests which is the purpose of the 

implementation of foreign policy. Indonesia needs to increase its diplomatic 

activity, because a state who has diplomacy privilege will get many benefits for 

development progress and maintaining the integrity of the country, and also to 

strengthen the position in the context of its international relations. 

Cultural diplomacy during President Yudhoyono‟s administration 

confronted with various changes in the global and regional strategic environment 

as an impact on aspects of international relations. This change of international 

system provides an opportunity for Indonesia to increase its role in facing various 

challenges in local and regional level. Indonesian national branding in President 

Yudhoyono‟s administration was developed more extensively compared to 

previous administration. Along with his administration he was able to rebrand 

Indonesia in such a powerful way that brought the international world to a 

standing ovation. 

The special event that happened during President Yudhoyono‟s 

administration is some of Indonesian cultures were acknowledged by UNESCO. 

With the cultures recognitions from UNESCO it means Indonesian culture is 
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increasingly recognized by other countries. It was in accordance with Indonesian 

foreign policy during President Yudhoyono‟s administration where Indonesian 

foreign policy has the motto “A Million Friends, Zero Enemies”. 

Indonesia did cultural diplomacy to the Indonesian important partner 

countries in order to achieve its foreign policy interests. In this research, United 

States of America become Indonesia‟s partner because US is a superpower 

country and US is the biggest importer for Indonesian batik, surely it will give 

benefit for Indonesia especially in economic sector. 

During the ten years of President Yudhoyono‟s administration, 

relationship between Indonesia and United States is got closer. Indonesian cultural 

diplomacy in United States was not expose too much, so not many people know 

that Indonesia and United States also have cooperation in cultures. The example 

of Indonesia and United States cooperation in cultures is United States- Indonesia 

Comprehensive Partnership. Indonesia success to introduce batik as a cultural 

heritage and international public give high appreciation and batik can assimilated 

to American culture with American Batik event. There are three programs 

conducted by Ministry of Education and Cultures to improve performance in 

order to promote Indonesian cultural diplomacy, the programs are cultural 

programs, education, and exhibition. From these cultural events Indonesia wants 

to attract the US citizens as much as possible. 

Batik is one of Indonesian culture that has not only the legacy of valuable 

things that have high selling value, but also batik is a cultural symbol because 

batik is Indonesia identity. Indonesian government efforts to promote batik as 

Indonesian icon in international world giving a good result. Batik recognized by 

UNESCO on October 2, 2009 and since that batik industry in Indonesia is 

increasing, also Indonesian cultural diplomacy through wearing batik in 

international events intensively conducted. 

Many efforts made by the Indonesian government and non-governmental 

organizations to preserve and introduce batik, therefore Indonesia makes batik as 

one of the icons for national branding. Nation branding for a country is important 
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because it can enhance the country‟s reputation in the world. The use of batik as 

national branding had purpose to gives an overview of Indonesia, reinforce the 

national identity, and introduce Indonesian cultural heritage to the international 

world. 

Indonesia‟s efforts to make batik well known in USA are diverse, start 

from making documentary film, input batik as a subject in primary and junior high 

school curriculum in Chicago Public School, held exhibitions, workshops and 

conference, and also held batik competition in United States. The role of 

Indonesian government and the society in introducing culture in the US has made 

the prestige of batik in US increasingly known.  

The development of batik in the US is quiet significant. Batik began 

widely used and studied by Americans including Hollywood artists. In 2010 

United States of America embarked on a new phase in the promotion of bilateral 

relations with Indonesia by enhancing cooperation which are Peace Corp 

Agreement (PCA RI-US) and Indonesia – United States Interfaith Cooperation. 

The development of batik in the US every year is growing, various activities and 

efforts made by Indonesian government for promoting and introducing batik in 

the US has begun to do and still continued so that batik can be recognized by 

many countries as a cultural heritage from Indonesia. 
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