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ABSTRACT

Esports have seen an outstanding rise in popularity in recent years,
attracting attention of many people. Aside from grabbing the interest of
gamers, this outstanding rise has also caught the attention of those in
the entertainment business and industry. As a result, a growing number
of individuals have discovered themselves pulled to the global
community of esports, mesmerized by its unique combination of
rivalry, talent, and digital entertainment. This thesis seeks to add to the
collection of knowledge already available on esports by conducting this
comprehensive investigation along with presenting insightful
information about its explosive growth. We hope to promote a deeper
understanding of the global scene of esports and its significant effects
within the spheres of entertainment, economy, and society at large by
comprehending the reasons behind fan enthusiasm, the drivers behind
financial purchases, and the effect of interpersonal attractiveness.

Keyword: E-Sports, Buying Intention, Player, Streamer, Interpersonal

Attractiveness



x

ACKNOWLEDGEMENT

I'd like to express appreciation and gratitude, The researcher praises

God Almighty for the compassion that has been shown. To fulfill the

requirements for bachelor’s degree at President University can be

successfully and promptly finished. Researchers receive a lot of support,

encouragement, and guidance from various sources as the work on the

production of this thesis. So that this thesis can be finished properly and

on time, the researcher wishes to thank everyone who has assisted him.

Without them researchers will find it very challenging to finish this

thesis on time with this assistance and support. These people are:

1. This paper is completed under the cordial care and careful guidance

of Mr. Suwinto Johan, his serious scientific attitude, rigorous academic

spirit, excellent work ethic, deeply infected and inspired me. Without

his usual and enlightening guidance, this paper would not have been in

its present form.

2. The lecturers at President University who serve as mentors and role

models to many students, and they are an example of academic

brilliance. These teachers have made an enduring impact on the

educational landscape at President University through their tireless

dedication, deep understandings, and constant dedication to the pursuit

of knowledge, molding the minds of future researchers and advancing

their respective fields.

3. The President University staff who provides a key role in assisting

students as they through their study lectures. The staff members of

President University make a substantial contribution to the overall



xi

educational experience through their dynamic approaches to instruction,

individualized attention, and continuous professional growth.

4. To my family, thank you for sharing my accomplishments and for

the support when I was feeling confused. Your endless support, words

of kindness, and acts of kindness have strengthened my spirit and given

me the willpower to carry on. I owe many thanks to each of you for

helping me become who I am today, and I will always be appreciative

of your unflagging support.

5. I would also like to thank the friends who spent their college study

life happily together. It is precisely because of your help and support

6. I want to express my sincere gratitude to Julieta Auliah for being an

encouragement, for believing in me even when I didn't think I could,

and for standing beside me as I finished this thesis.

Cikarang, Indonesia, 27th May 2023

Aries Hadi Alviansyah



xii

TABLE OF CONTENTS
PANEL OF EXAMINER APPROVAL SHEET ....................................  i

STATEMENT OF ORIGINALITY ........................................................  ii

CONSENT FOR INTELLECTUAL PROPERTY RIGHT ...................  iii

SCIENTIFIC PUBLICATION APPROVAL

FOR ACADEMIC INTEREST ...............................................................  v

ADVISOR APPROVAL FOR JOURNAL OR

INSTITUTION’S REPOSITORY ...........................................................  vi

TURNITIN  .............................................................................................. vii

RESULT OF GPTZERO  ........................................................................ viii

ABSTRACT  ............................................................................................  ix

ACKNOWLEDGEMENT  ......................................................................  x

TABLE OF CONTENTS  ........................................................................  xii

CHAPTER I  ............................................................................................  1

1.1 Background  .................................................................................  1

1.2 Problem Statement  ......................................................................  9

1.3 Research Question  .......................................................................  10

1.4 Research Outline  .........................................................................  11

CHAPTER II ...........................................................................................  12

2.1. Literature Review  ........................................................................  12

2.1.1 Customer Engagement  ..........................................................  12

2.1.2 Customer Buying Behavior  ...................................................  13

2.1.3 World of E-Sports  .................................................................  14

2.1.4 Business Structure  ................................................................  15

2.1.5 Revenue Environment ...........................................................  16

2.1.6 Behavioral and Psychological Factor  ....................................  17

2.1.7 Impact on Higher Education ..................................................  18

2.2 Hypothesis Development  .............................................................  19

2.3 Theoretical Framework  ................................................................  23

2.4 Previous Research  ........................................................................  24

2.5 Research Gap  ...............................................................................  33



xiii

CHAPTER III  .........................................................................................  34

3.1 Research Design  ..........................................................................  34

3.1.1 Quantitative Research  ............................................................  34

3.1.2 Research Framework  ..............................................................  34

3.2 Sampling Plan  ..............................................................................  35

3.2.1 Population  ..............................................................................  35

3.2.2 Sampling Technique ...............................................................  36

3.2.3 Sample Size  ...........................................................................  37

3.3 Operational Definition  .................................................................  39

3.4 Data Collection Design  ................................................................  39

3.4.1 Questionnaire  .........................................................................  39

3.4.2 Data Source and The Method Collecting Data  ........................  42

3.5 Data Analysis Design  ...................................................................  42

3.5.1 Demographic Respondent  ......................................................  43

3.5.2 Descriptive Analysis  ..............................................................  43

3.5.2.1 Minimum  .....................................................................  44

3.5.2.2 Maximum  ....................................................................  44

3.5.2.3 Mean  ............................................................................  44

3.5.2.4 Standard Deviation  .......................................................  44

3.5.3 Statistical Analysis Using Data Processing Software  ..............  45

3.5.4 Classical Assumption Test  .....................................................  45

3.5.4.1 Normality Test  ..............................................................  45

3.5.4.2 Auto-Correlation Test  ....................................................  46

3.5.4.3 Multi-Collinearity Test  ..................................................  46

3.5.4.4 Heteroscedasticity Test  ..................................................  46

3.5.4.5 Multiple Linear Regression  ............................................  47

3.5.5 Hypothesis Test  ......................................................................  47

3.5.5.1 Partial t-Test  ..................................................................  47

3.5.5.2 F-Test  ............................................................................  48

3.5.5.3 Coefficient of Determination (R2)  ..................................  49

CHAPTER IV  .........................................................................................  50



xiv

4.1 Data Description  ..........................................................................  50

4.1.1 Profile of Respondent Data Based on Gender  .........................  50

4.1.2 Profile of Respondent Data Based on Age  ..............................  51

4.1.3 Profile of Respondent Data Based on Domicile  ......................  51

4.1.4 Profile of Respondent Data Based on Participation  .................  52

4.2 Descriptive Statistics  ....................................................................  53

4.3 Classical Test  ...............................................................................  54

4.3.1 Normality Test  .......................................................................  54

4.3.2 Auto-Correlation Test  ............................................................  56

4.3.3 Heteroscedasticity Test ...........................................................  57

4.3.4 Multi-Collinearity Test  ...........................................................  58

4.3.5 Multiple Linear Regression  ....................................................  59

4.4 Hypothesis Test  ...........................................................................  60

4.4.1 Partial t-Test ...........................................................................  60

4.4.2 F-Test  ....................................................................................  61

4.4.3 Coefficient of Determination (R2)  ..........................................  62

4.5 Discussion of Finding  ..................................................................  62

4.5.1 The Influence of Player on Customer Buying Intention of E-Sports

Entertainment Engagement .....................................................  62

4.5.2 The Influence of Streamer on Customer Buying Intention of E-Sports

Entertainment Engagement .....................................................  63

4.5.3 The Influence of Interpersonal Attractiveness on Customer Buying

Intention of E-Sports Entertainment Engagement  ...................  64

4.5.4 The Simultaneous Influence of Player, Streamer, and Interpersonal

Attractiveness on Customer Buying Intention of E-Sports

Entertainment Engagement .....................................................  65

CHAPTER V  ...........................................................................................  68

5.1 Conclusion  ...................................................................................  68

5.2 Reccomendation  ..........................................................................  68

REFERENCES  .......................................................................................  70

APPENDIX  .............................................................................................  76



xv

FIGURES

Figure 1.1 Nimatron Illustration  ............................................................  1

Figure 1.2 E-Sports Audience Growth  ..................................................  2

Figure 1.3 E-Sports industry revenue component  ..................................  3

Figure 1.4 E-Sports Federation in South East Asia  ................................  4

Figure 1.5 E-Sports Industry Platform Distribution  ...............................  5

Figure 1.6 E-Sports Global Players Growth  ..........................................  6

Figure 1.7 Global E-Sports Market  .......................................................  7

Figure 1.8 E-Sports Audience Reason ....................................................  8

Figure 2.1 Theoretical Framework  ........................................................  23

Figure 3.1 Research Framework  ...........................................................  34

Figure 4.1 Respondent Data Based on Gender  ......................................  50

Figure 4.2 Respondent Data Based on Age  ...........................................  51

Figure 4.3 Respondent Data Based on Domicile  ...................................  52

Figure 4.4 Respondent Data Based on Participation  ..............................  52

Figure 4.5 Histogram Normality Test  ....................................................  55

Figure 4.6 P-Plot Normality Test  ..........................................................  56

Figure 4.7 Scatter Plot Test  ...................................................................  58



xvi

TABLE

Table 2.1 Previous Research  .................................................................  32

Table 3.1 Operational Definition ...........................................................  39

Table 3.2 Likert Scale  ...........................................................................  40

Table 3.3 Questionnaire  ........................................................................  40

Table 3.4 VIF Interpretation  .................................................................  46

Table 4.1 Descriptive Statistics  .............................................................  53

Table 4.2 Tests of Normality  ................................................................  54

Table 4.3 Durbin Watson Test  ..............................................................  56

Table 4.4 Heteroscedasticity Test  .........................................................  57

Table 4.5 VIF Test  ................................................................................  59

Table 4.6 Multiple Linear Regression  ...................................................  59

Table 4.7 Partial t-Test ..........................................................................  60

Table 4.8 F-Test ANOVA  .....................................................................  61

Table 4.9 Coefficient of Determination (Adj. R2)  .................................  62


