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ABSTRACT 

In recent years, the beauty industry segment in Indonesia, especially the skincare 
industry, has experienced a positive development, driven by the high interest of 
Generation Z in using South Korean skincare products. However, there are some 
considerations, such as the unaffordable price, the quality of products that tend to 
different with the skin types in Indonesia, also South Korean skincare needs to 
strengthen the brand image through value development in every customer journey 
passed by the consumers of Indonesia, such as through the use of celebrity 
endorsement. Therefore, this study was conducted to assess strategies and things 
that can be applied and need to be considered by South Korean skincare companies 
in order to be more suited to the conditions of Indonesian society that dominate 
consumer segments, as well as influence consumer purchase intentions, in this case, 
Generation Z. This study focuses on Generation Z as different from the previous 
studies. The researcher used the quantitative descriptive research method using 
PLS-SEM to analyze data with a total of 300 Generation Z living in Jabodetabek 
area with non-probability sampling technique. The result of this study shows that 
all the independent variables, Celebrity Endorsement (X1), Product Quality (X2), 
and Price (X3) have a positive significant influence on Brand Image (Y), and so 
does Celebrity Endorsement (X1) to the Purchase Intention (Z). However, there are 
concluded Product Quality (X2), Price (X3), and Brand Image (Y) has a positive 
but not significant influence on Purchase Intention (Z).  
 
Keywords: Celebrity Endorsement, Product Quality, Price, Brand Image, 
Purchase Intention 

 

 

 

 

 

 

 

 

 

 



 

 xii

TABLE OF CONTENTS 

 

PLAGIARISM REPORT ......................................................................................... i 

GPTZERO REPORT .............................................................................................. ii 

ACKNOWLEDGE ................................................................................................ iii 

PANEL OF EXAMINERS APPROVAL SHEET .................................................. v 

STATEMENT OF ORIGINALITY ....................................................................... vi 

CONSENT FOR INTELLECTUAL PROPERTY RIGHT .................................. vii 

SCIENTIFIC PUBLICATION APPROVAL FOR ACADEMIC INTEREST ..... ix 

ADVISOR APPROVAL FOR JOURNAL OR INSTITUTION’S REPOSITORY x 

ABSTRACT ........................................................................................................... xi 

TABLE OF CONTENTS ...................................................................................... xii 

LIST OF TABLES ............................................................................................... xvi 

LIST OF FIGURES ............................................................................................ xvii 

CHAPTER I INTRODUCTION ............................................................................. 1 

1.1 Research Background ................................................................................. 1 

1.2 Problem Identification ................................................................................ 7 

1.3 Research Question ...................................................................................... 8 

1.4 Outline of the Research ............................................................................... 8 

CHAPTER II LITERATURE REVIEW .............................................................. 10 

2.1 Literature Review ...................................................................................... 10 

2.1.1 Celebrity Endorsement ...................................................................... 10 

2.1.2 Product Quality ................................................................................. 11 

2.1.3 Price .................................................................................................. 11 

2.1.4 Brand Image ...................................................................................... 12 

2.1.5 Purchase Intention ............................................................................. 12 



 

 xiii 

2.2 Hypothesis Development .......................................................................... 13 

2.3 Theoretical Framework ............................................................................. 14 

2.4 Previous Research ..................................................................................... 15 

2.5 Research Gap ............................................................................................ 18 

CHAPTER III METHODOLOGY ....................................................................... 20 

3.1 Research Method ...................................................................................... 20 

3.1.1 Research Framework............................................................................ 20 

3.2 Sampling Design ....................................................................................... 21 

3.2.1 Population ............................................................................................ 21 

3.2.2 Sampling Technique ............................................................................ 22 

3.2.3 Sample Size .......................................................................................... 22 

3.3 Instrument & Operational Definition ........................................................ 23 

3.4 Data Collection Design ............................................................................. 30 

3.4.1 Questionnaire ....................................................................................... 30 

3.5 Method of Data Analysis .......................................................................... 30 

3.5.1 Respondents Demographic .................................................................. 31 

3.5.2 Descriptive Analysis ............................................................................ 31 

3.5.3 Partial Least Squares Structural Equation Modelling (PLS-SEM) ...... 33 

3.5.3.1 Outer Model .............................................................................. 34 

3.5.3.1.1 Consistency Reliability ......................................................... 34 

3.5.3.1.2 Convergent Validity (AVE) .................................................. 34 

3.5.3.1.3 Discriminant Validity (HTMT) ............................................. 34 

3.5.3.2 Inner Model ............................................................................... 35 

CHAPTER IV  DISCUSSION .............................................................................. 37 

4.1 Respondents Profile .................................................................................. 37 

4.1.1 Gender ............................................................................................... 37 

4.1.2 Age .................................................................................................... 38 

4.1.3 Domicile ............................................................................................ 38 

4.1.4 South Korean Skincare Brand ........................................................... 39 

4.2 Descriptive Analysis ................................................................................. 40 



 

 xiv

4.3 Partial Least Square (PLS) ........................................................................ 43 

4.3.1 Outer Model Analysis ....................................................................... 43 

4.3.1.1 Consistency Reliability ............................................................. 44 

4.3.1.2 Convergent Validity .................................................................. 45 

4.3.1.3 Discriminant Validity ................................................................ 48 

4.3.2 Inner Model Analysis ........................................................................ 49 

4.3.2.1 Coefficient of Determinant (R²) ................................................ 50 

4.3.2.2 Path Coefficient ........................................................................ 52 

4.4 Discussion ................................................................................................. 53 

4.4.1 The Influence of Celebrity Endorsement toward Brand Image ........ 54 

4.4.2 The Influence of Product Quality toward Brand Image .................... 54 

4.4.3 The Influence of Price toward Brand Image ..................................... 55 

4.4.4 The Influence of Brand Image toward Purchase Intention South 

Korean Skincare ............................................................................................ 56 

4.4.5 The Influence of Celebrity Endorsement toward Purchase Intention 

South Korean Skincare ................................................................................. 56 

4.4.6 The Influence of Product Quality toward Purchase Intention South 

Korean Skincare ............................................................................................ 57 

4.4.7 The Influence of Price toward Purchase Intention South Korean 

Skincare ......................................................................................................... 58 

CHAPTER V CONCLUSION .............................................................................. 60 

5.1 Conclusion ................................................................................................ 60 

5.2 Recommendation ...................................................................................... 61 

5.2.1 South Korean Skincare Company ........................................................ 61 

5.2.2 For Future Research ............................................................................. 61 

REFERENCES ..................................................................................................... 63 

APPENDICES ...................................................................................................... 73 

Appendix 1: Questionnaire ............................................................................... 73 

Appendix 2: Raw Respondent Data .................................................................. 85 



 

 xv

Appendix 3: Outer Loading ............................................................................ 137 

Appendix 4: Construct Reliability and Validity ............................................. 137 

Appendix 5: R-Square ..................................................................................... 138 

Appendix 6: Direct Effect ............................................................................... 138 

 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



 

 xvi

LIST OF TABLES 

 

Table 2. 1 Previous Research ................................................................................ 15 

Table 3. 1 Number of Respondents ....................................................................... 23 

Table 3. 2 Likert Scale .......................................................................................... 24 

Table 3. 3 Operational Definitions ........................................................................ 24 

Table 3. 4 R² Value ............................................................................................... 35 

Table 3. 5 Q² Value ............................................................................................... 36 

Table 4. 1  Gender .............................................................................................. 37 

Table 4. 2  Age ................................................................................................... 38 

Table 4. 3  Domicile .......................................................................................... 39 

Table 4. 4  South Korean Skincare Brand ......................................................... 39 

Table 4. 5  Result Interpretation ........................................................................ 40 

Table 4. 6  Descriptive Analysis Results ........................................................... 41 

Table 4. 7  Consistency Reliability .................................................................... 45 

Table 4. 8  Outer Loading .................................................................................. 46 

Table 4. 9  AVE Result ...................................................................................... 47 

Table 4. 10  HTMT Ratio Result ......................................................................... 48 

Table 4. 11   Coefficient of Determinant (R²) ...................................................... 50 

Table 4. 12  Path Coefficient of Total Direct Effect ........................................... 52 

Table 4. 13 Celebrity Endorsement toward Brand Image .................................. 54 

Table 4. 14  Product Quality toward Brand Image .............................................. 54 

Table 4. 15  Price toward Brand Image ............................................................... 55 

Table 4. 16  The influence of Brand Image toward Purchase Intention .............. 56 

Table 4. 17  The influence of Celebrity Endorsement toward Purchase Intention .. 

  ......................................................................................................... 56 

Table 4. 18  The influence of Product Quality toward Purchase Intention ......... 57 

Table 4. 19  The influence of Price toward Purchase Intention ........................... 58 

 



 

 xvii

LIST OF FIGURES 

 

Figure 1. 1 South Korea’s Skincare Market Share.................................................. 2 

Figure 1. 2 Indonesia's Revenue In The Skincare Segment .................................... 3 

Figure 1. 3 Generation X, Y And Z Monthly Expenses ......................................... 6 

Figure 2. 1 Theoretical Framework....................................................................... 14 

Figure 3. 1 Research Framework .......................................................................... 21 

Figure 4. 1 Measurement Model ........................................................................... 43 

Figure 4. 2 The Inner Model Result ...................................................................... 50 


