REFERENCES

Aburumman, O. J., Omar, K., Al Shbail, M., & Aldoghan, M. (2022). How to Deal with
the Results of PLS-SEM?. In International Conference on Business and

Technology (pp. 1196-1206). Cham: Springer International Publishing.

Adam, M. H. (2014). Research Population. Academia.
https://www.academia.edu/5563491/Research_Population

Adedoyin, O. B. (2020). Quantitative Research Method. Near East University.
https://www.researchgate.net/publication/340594619 Quantitative_Research_Me
thod

Ahmad, A. H., Idris, I., Mason, C., & Chow, S. K. (2019). The impact of young celebrity
endorsements in social media advertisements and brand image towards the
purchase intention of young consumers. International Journal of Financial
Research, 10(5), 54-65. https://doi.org/10.5430/ijfr.v10n5p54

Akhfiani, L. (2022). The Influence of Green Marketing Towards Purchase Intention
through Brand Awareness (A Study on Love, Beauty, and Planet). Jurnal Iimiah
Mahasiswa FEB Universitas Brawijaya, 10(2).
https://jimfeb.ub.ac.id/index.php/jimfeb/article/view/8117

Alfianti. (2022, November 22). Danone-AQUA Ajak Kita Kolaborasi untuk Indonesia
yang Lebih Bersin. IDN Times. Retrieved November 22, 2022, from
https://www.idntimes.com/life/inspiration/vika-widya-alfianti/danone-aqua-

indonesia

Amul. (2022, July 26). Aqua Palsu Beredar di Cilegon, Omset Distributor Aqua Asli
Anjlok. https://www.megatrust.co.id/2022/07/26/aqua-palsu-beredar-di-cilegon-

omset-distributor-aqua-asli-anjlok/

Amora, J. T. (2021). Convergent validity assessment in PLS-SEM: A loadings-driven
approach. Data Analysis Perspectives Journal, 2(3), 1-6.
https://www.academia.edu/download/67556414/Amora_2021 DAPJ_2_3 Conve
rgentValidity.pdf

Apuke, O. D. (2017). Quantitative Research Methods: A Synopsis Approach. Kuwait
Chapter of Arabian Journal of Business and Management Review, 6(11): 40-47.
http://dx.doi.org/10.12816/0040336

69


https://www.researchgate.net/publication/340594619_Quantitative_Research_Method
https://www.researchgate.net/publication/340594619_Quantitative_Research_Method

Arya, V., Paul, J., & Sethi, D. (2022). Like it or not! Brand communication on social
networking sites triggers consumer-based brand equity. International Journal of
Consumer Studies, 46(4), 1381-1398.

Astuti, M., & Matondang, N. (2020). Manajemen Pemasaran: UMKM & Digital Sosial
Media (R. H.M Meutia, Ed.). Deepublish.
https://www.google.co.id/books/edition/Manajemen_Pemasaran/mUkQEAAAQB
AJ?hl=en&gbpv=1&dg=kemasan+sebagai+protector&pg=PA39&printsec=frontc

over

Agua Lestari. (2020). Danone WATERS Sustainability Report 2019-2020. Danone-
Aqua.
https://aqualestari.aqua.co.id/data/Danone%20WATERS%20Sustainability%20R
eport%202019-2020%20[1D%20Version].pdf

Bashir, S., Khwaja, M. G., Rashid, Y., Turi, J. A., & Waheed, T. (2020). Green brand
benefits and brand outcomes: The mediating role of green brand image. Sage
Open, 10(3), 2158244020953156.

Bhardwaj, P. (2019). Types of Sampling in Research. Journal of the Practice of
Cardiovascular Sciences 5(3): 157. http://dx.doi.org/10.4103/jpcs.jpcs_62_19

Chen, Y., Hung, S., Wang, T., Huang, A., & Liao, Y. (2017). The Influence of Excessive
Product Packaging on Green Brand Attachment: The Mediation Roles of Green
Brand Attitude and Green Brand Image. Sustainability, 9(4), 654.
https://doi.org/10.3390/su9040654

Chernev, A. (2020). Strategic Brand Management (3rd ed.). Cerebellum Press.
https://www.google.co.id/books/edition/Strategic_Brand _Management_3rd_Editi
on/INXaDwWAAQBAJ?hl=en&gbpv=1&kptab=overview

Chonpracha, P., Ardoin, R., Gao, Y., Waimaleongora-Ek, P., Tuuri, G.,, &
Prinyawiwatkul, W. (2020). Effects of intrinsic and extrinsic visual cues on
consumer emotion and purchase intent: A case of ready-to-eat salad. Foods, 9(4),
396.

CNN Indonesia. (2020, June 10). Pergub Plastik Diharap Kurangi 50 Persen Sampah
Plastik  DKI.  https://www.cnnindonesia.com/nasional/20200117212358-20-
466451/pergub-plastik-diharap-kurangi-50-persen-sampah-plastik-dKki

70



Danone. (2018). Goodness of Nature.
https://www.danone.com/brands/waters/aqua.html#:~:text=AQUA%20begin%20i
ts%20journey%?20in,bottled%20mineral%20water%20in%20Indonesia.

Danone. (2021). DANONE - FY 2020 Result. Danone.
https://www.danone.com/content/dam/danone-corp/danone-com/investors/en-
result-center/2022/presDanoneFY 2021.pdf

Danone-Aqua. (2017, October 20). Komitmen AQUA dalam Pengelolaan Sampah
Kemasan  Plastik.  Aqua.Co.ld.  https://aqua.co.id/komitmen-aqua-dalam-

pengelolaan-sampah-kemasan-plastik

Danone-Aqua. (2021, December 19). Danone-AQUA Terima Apresiasi Perusahaan
Terbaik Obsession Award 2021. Agua.Co.ld. https://www.aqua.co.id/danone-

aqua-terima-apresiasi-perusahaan-terbaik-obsession-award-2021

Danone-Aqua (2022, October 15). Kajian LPEM Ul: Gerakan #BijakBerplastik
Turunkan Jumlah Sampah di TPA hingga 14% dan Tingkatkan Sampah di Daur
Ulang hingga 17%. Aqua.Co.ld. https://www.aqua.co.id/kajian-lpem-ui-gerakan-
bijakberplastik-turunkan-jumlah-sampah-di-tpa-hingga-14-dan-tingkatkan-
sampah-di-daur-ulang-hingga-17

Dewi, R. K. (2022, June 27a). Penjelasan Danone soal Video Mudahnya Galon Aqua
Dipalsukan. Kompas.Com.
https://www.kompas.com/tren/read/2022/07/26/200000865/penjelasan-danone-

soal-video-mudahnya-galon-aqua-dipalsukan?page=all

Dewi, R. K. (2022, July 24b). Beredar Video Mudahnya Galon Aqua Dipalsukan, Ini
Tanggapan Danone. Kompas.Com.
https://www.kompas.com/tren/read/2022/07/24/200400465/beredar-video-

mudahnya-galon-aqua-dipalsukan-ini-tanggapan-danone?page=all

Febriani, S. (2019). Pengaruh Green Marketing Mix Terhadap Green Product Purchase
Intention Pada Produk Innisfree Di Jakarta Dengan Consumer’s Attitude Sebagai
Variabel Mediasi. Jurnal Manajemen Bisnis dan Kewirausahaan, 3(1).
http://dx.doi.org/10.24912/jmbk.v3i1.4925

71


https://www.kompas.com/tren/read/2022/07/24/200400465/beredar-video-mudahnya-galon-aqua-dipalsukan-ini-tanggapan-danone?page=all
https://www.kompas.com/tren/read/2022/07/24/200400465/beredar-video-mudahnya-galon-aqua-dipalsukan-ini-tanggapan-danone?page=all

Gaikwad, K.K., Singh, S. & Lee, Y.S. (2018). Oxygen scavenging films in food
packaging. Environ Chem Lett 16, 523-538. https://doi.org/10.1007/s10311-018-
0705-z

Genoveva, G., & Samukti, D. R. (2020). GREEN MARKETING: STRENGTHEN THE
BRAND IMAGE AND INCREASE THE CONSUMERS’ PURCHASE
DECISION. MIX JURNAL ILMIAH MANAJEMEN, 10(3), 367.
https://doi.org/10.22441/mix.2020.v10i3.004

Genoveva, G., & Levina, L. (2019). THE GREEN MARKETING MIX: A REVIEW
OF CUSTOMERS’ BODY SHOP PURCHASE INTENTION. Jurnal Muara I[Imu
Ekonomi Dan Bisnis, 3(2), 400. https://doi.org/10.24912/jmieb.v3i2.7386

Haery, F. A., Dehaghi, M. R., & Yazdani, A. (2013). Effect of Green Marketing on
Consumer Purchase Intentions With Regard to the Company’s Image as a Mediator
in the Retail Setting Case study: The Customers of Naghshe-e Jahan Sugar
Company. International Journal of Academic Research in Business & Social
Sciences, 3(11). https://doi.org/10.6007/ijarbss/v3-i11/356

Hair, J. F., Risher, J. J., Sarstedt, M., & Ringle, C. M. (2019). When to use and how to
report the results of PLS-SEM. European business review, 31(1), 2-24.

Hair, Joe & Sarstedt, Marko & Hopkins, Lucas & Kuppelwieser, VVolker. (2014). Partial
Least Squares Structural Equation Modeling (PLS-SEM): An Emerging Tool for
Business Research. European Business Review. 26. 106-121. 10.1108/EBR-10-
2013-0128.

Hair Jr, J. F., Matthews, L. M., Matthews, R. L., & Sarstedt, M. (2017). PLS-SEM or
CB-SEM: updated guidelines on which method to use. International Journal of
Multivariate Data Analysis, 1(2), 107-123.

Harera, M. M. (2022, March 19). Surabaya Larang Penggunaan Kantong Plastik di
Pasar, jika Melanggar Kena Sanksi. VOLI.ID. https://voi.id/berita/147262/surabaya-
larang-penggunaan-kantong-plastik-di-pasar-jika-melanggar-kena-sanksi

Hasibuan, L. (2022, June 9). BPOM Ungkap Bahaya BPA di Galon Isi Ulang, Bisa Picu
Kanker! CNBC INdonesia.
https://www.cnbcindonesia.com/lifestyle/20220609104925-33-345595/bpom-
ungkap-bahaya-bpa-di-galon-isi-ulang-bisa-picu-kanker

72


https://doi.org/10.22441/mix.2020.v10i3.004

Hess, J., Singh, J., Metcalf, L. E., & Danes, J. E. (2014). The Impact of Consumer
Product Package Quality on Consumption Satisfaction, Brand Perceptions,
Consumer Investment and Behavior. Journal of Applied Packaging Research, 6(1),
23-39. https://doi.org/10.14448/japr.01.0003

Ibrahim, M. (2015). The Art of data analysis. Journal of Allied Health Sciences

Pakistan, 1(1),  98-104.  https://www.researchgate.net/profile/Muhammad-
Ibrahim-

56/publication/258415161_art_of data_analysis/links/02e7e52827625779¢3000
000/art-of-data-analysis.pdf

Isa et al. (2020). The Influence of Purchasing Orientations, Online Trust and Online

Purchase Experience Toward Customers’ Online Purchase Intention. Asia
Proceedings of Social Science, 6(3).
https://readersinsight.net/APSS/article/view/1376/1039

Jarvis, Cheryl Burke, Scott B. MacKenzie, and Philip M. Podsakoff. (2003). "A critical
review of construct indicators and measurement model misspecification in
marketing and consumer research.” Journal of consumer research 30, 199-218.
https://academic.oup.com/jcr/article-abstract/30/2/199/1831647

Juliantari, L. M. P., Yasa, P. N. S., & Indiani, N. L. P. (2019). The Effect of Green
Marketing and Consumers’ Attitudes on Brand Image and Consumers’ Purchase
Intention of Green Products in Denpasar. Jurnal Ekonomi & Bisnis JAGADITHA,
6(1), 8-14. https://doi.org/10.22225/jj.6.1.968.8-14

Kaur, P., Stoltzfus, J., & Yellapu, V. (2018). Descriptive statistics. International Journal
of Academic Medicine, 4(1), 60. https://www.ijam-web.org/article.asp?issn=2455-

5568;year=2018;volume=4;issue=1;spage=60;epage=63;aulast=Kaur

Kapoor, S., & Kumar, N. (2019). Does packaging influence purchase decisions of food
products? A study of young consumers of India. Academy of Marketing Studies
Journal, 23(3), 1-16.

73



Karim, A. A. (2020). Factors Influencing Customers’ Purchase Intention in Social
Commerce. International Review of Management and Marketing, 10(5): 63.
http://dx.doi.org/10.32479/irmm.10097

Kaur, B., Gangwar, V. P., & Dash, G. (2022). Green Marketing Strategies,
Environmental Attitude, and Green Buying Intention: A Multi-Group Analysis in
an Emerging Economy Context. Sustainability 2022, 14, 6107.
https://doi.org/10.3390/su14106107

Kayser, G. L., Rao, N., Jose, R., & Raj, A. (2019). Water, sanitation and hygiene:
measuring gender equality and empowerment. Bulletin of the World Health
Organization, 97(6), 438-440. https://doi.org/10.2471/BLT.18.223305

Kemala, A. (2022, October 10). Hasil Brand Audit Tunjukkan AMDK sebagai
Penyumbang Sampah Plastik Terbesar di Sungai Ciliwung. Tribune.
https://www.tribunnews.com/nasional/2022/10/21/hasil-brand-audit-tunjukkan-

amdk-sebagai-penyumbang-sampah-plastik-terbesar-di-sungai-ciliwung

Khuong, M. N., & Tran, N. T. H. (2018). The Impacts of Product Packaging Elements
on Brand Image and Purchase Intention — An Empirical Study of Phuc Long's
Packaged Tea Products. International Journal of Trade, Economics and Finance,
9(1), 8-13. https://doi.org/10.18178/ijtef.2018.9.1.580

Komisi 1V. (2022, September 26). Ditjen PSLB3 KLHK Didesak Miliki Langkah
Terukur Tangani Volume Sampah. Dpr.Co.ld.
https://www.dpr.go.id/berita/detail/id/40924/t/Ditjen+PSLB3+KLHK+Didesak+
Miliki+Langkah+Terukur+Tangani+Volume+Sampah#:~:text=Anggota%20Kom
151%201V%20DPR%20R1%20Suhardi%20Duka%20menyoroti%20data%20Dire
ktorat,naik%20mencapai%2070%20juta%?20ton.

Lamasi, W. I., & Santoso, S. (2022). The influence of promotion, product quality and
brand image towards customer purchase decisions of Wardah cosmetic
products. International Journal of Research in Business and Social Science (2147-
4478), 11(2), 67—73. https://doi.org/10.20525/ijrbs.v11i2.1579

Lema, L., & Wodaje, M. N. (2018). Factors affecting brand choice of the consumers on
bottled water brands. Pacific Business Review International, 11(3), 7-17.
http://www.pbr.c0.in/2018/2018 month/Sep/1.pdf

74



Liao, Y. K., Wu, Wann-Yih., & Pham, T. (2020). Examining the Moderating Effects of
Green Marketing and Green Psychological Benefits on Customers’ Green Attitude,
Value  and Purchase Intention. Sustainability, 12(18), 7461.
http://dx.doi.org/10.3390/su12187461

Lowhorn, G. L. (2007). Qualitative and Quantitative Research: How to Choose the Best
Design. Regent University.
https://www.researchgate.net/publication/256053334 _Quialitative_and_Quantitati
ve_Research_How_to_Choose_the Best Design

Sholihin, Mahfud., Ratmono, Dwi., Clara, Mi. (2021). Analisis SEM-PLS dengan
WarpPLS 7.0 : untuk hubungan nonlinier dalam penelitian sosial dan bisnis

Majeed, A., Ahmed, I., & Rasheed, A. (2022). Investigating influencing factors on
consumers’ choice behavior and their environmental concerns while purchasing
green products in Pakistan. Journal of Environmental Planning and
Management, 65(6), 1110-1134.

Manyange, Michael & Abuga, lIsaac. (2015). Full Length Research Paper
INVESTIGATING THE FINANCIAL KNOWLEDGE MANAGEMENT IN
SELECTED NGO'S IN YEI COUNTY, REPUBLIC OF SOUTH SUDAN. 952-
955.

Mertler.  (2016). Quantitative = Research  Methods.  Sage  Publications.
https://us.sagepub.com/sites/default/files/upm-
binaries/70019_Mertler_Chapter_7.pdf

Mitchell, et al. (1945). The Chemical Composition of the Adult Human Body and Its
Bearing on the Biochemistry of Growth. Journal of Biological Chemistry, 158(1),
625-637

Mordor Intelligence. (2022). INDONESIA BOTTLED WATER MARKET -
GROWTH, TRENDS, COVID-19 IMPACT, AND FORECASTS (2022 - 2027).
https://www.mordorintelligence.com/industry-reports/indonesia-bottled-water-

market-industry

Mukonza, C., Hinson, R. E., Adeola, O., Adisa, I., Mogaji, E., & Kirgiz, A. C. (2021).
Green  Marketing in Emerging  Markets.  Palgrave  Macmillan.
https://doi.org/10.1007/978-3-030-74065-8

75



Mutiah, D. (2020, June 5). 10 Besar Produsen Penghasil Sampah Plastik Terbesar di
Bali, Siapa Saja? https://www.liputan6.com/lifestyle/read/4978717/10-besar-

produsen-penghasil-sampah-plastik-terbesar-di-bali-siapa-saja

Nagaraj, S. (2021). Role of consumer health consciousness, food safety & attitude on
organic food purchase in emerging market: A serial meditation model. Journal of
Retailing and Consumer Services, 59.
https://doi.org/10.1016/j.jretconser.2020.102423

Nashrullah, N. (2022, October 25). Khawatir Bahaya Etilen Glikol, Konsumen Pilih Air
Kemasan Galon Polikarbonat. Republika.
https://www.republika.co.id/berita/rkb8ni320/khawatir-bahaya-etilen-glikol-

konsumen-pilih-air-kemasan-galon-polikarbonat

Nurhati, I. S., & Cordova, M. R. (2020). Marine plastic debris in Indonesia: Baseline
estimates (2010-2019) and monitoring strategies (2021-2025). Marine Research in
Indonesia, 45(2), 97-102. https://doi.org/10.14203/mri.v45i2.581

Nugroho, P., Rahayu, A. D., Juliani, R., Cahyo, A. D., Ankhoviyya, N., Gumilar, E., ...
& Nugroho, A. (2022). Understanding resident intention and behavior toward water
conservation initiative in the upstream of West Java, Indonesia. Jurnal Sylva
Lestari, 10(1), 12-25

Odhiambo, A. J. (2017). Factors Affecting Quality of Packaging Materials Among
Printing Firms in Kenya: A Case Study of Euro Packaging Limited. Undergraduate
Thesis. https://core.ac.uk/download/pdf/157498169.pdf

Okezone. (2022, July). Pemalsuan Air Minum Dalam Kemasan Sering Terjadi, BPOM
Harus Lindungi Kesehatan Masyarakat. Okezone.
https://lifestyle.okezone.com/read/2022/07/29/612/2638658/pemalsuan-air-
minum-dalam-kemasan-sering-terjadi-bpom-harus-lindungi-kesehatan-

masyarakat

Pahlevi, Reza. (2022). Ini Perusahaan-perusahaan FMCG Indonesia Pencemar Plastik.
Databoks. https://databoks.katadata.co.id/datapublish/2022/08/11/ini-perusahaan-

perusahaan-fmcg-indonesia-pencemar-plastik

Paradigma. (2022, March 16). Program Sarana Air Bersih AQUA Banyuwangi Mengalir
pada 233 Kepala Keluarga Desa Benelan Kidul. Paradigma.or.ld.
76



https://paradigma.or.id/baca/program-sarana-air-bersih-aqua-banyuwangi-

mengalir-pada-233-kepala-keluarga-desa-benelan-kidul.html

Peraturan Presiden Republik Indonesia. (2017). Peraturan Presiden Republik Indonesia.
https://www.sdg2030indonesia.org/an-component/media/upload-
book/A_Perpres_Nomor_59 Tahun_2017.pdf

Perkasa, Al Hafiz. (2022, October 21). Kampanye GRADASI Danone-AQUA
Hidupkan Ekonomi Sirkular. Marketeers. https://www.marketeers.com/kampanye-

gradasi-danone-aqua-hidupkan-ekonomi-sirkular

Praise Indonesia. (2022, November 2). PRAISE Indonesia. PRAISE Indonesia.
https://maritim.go.id/konten/unggahan/2017/09/PRAISE_Presentation.pdf

PT Tirta Investama. (2019). Laporan Berkelanjutan 2020.
https://aqualestari.aqua.co.id/data/Danone%20WATERS%20Sustainability%20R
eport%202019-2020%20[1D%20Version].pdf

Qalati, S. A, Li, W., Mirani, S. H., Sohu, J. M., Hussain R. Y., & Ahmed, N. (2020).
Antecedents of Green Consumer Behavior the Mediating Role of Brand Image in
the Cosmetic Industry. Journal of Management and Business, 7(1).
http://journal.iba-
suk.edu.pk:8089/SIBAJournals/index.php/sijmb/article/view/527/183

Quansah, F., Okoe, A., & Angenu, B. (2015). Factors affecting Ghanaian consumers'
purchasing decision of bottled water. International Journal of Marketing
Studies, 7(5), 76. https://www.researchgate.net/profile/Abednego-
Okoe/publication/283030313_Factors_Affecting_Ghanaian_Consumers'_Purchas
ing_Decision_of Bottled Water/links/57cf809508ae057987ac0e91/Factors-

Affecting-Ghanaian-Consumers-Purchasing-Decision-of-Bottled-Water.pdf

Rahmawan, G., & Suwitho, S. (2020). The Influence of Brand Image, Brand Awareness,
Perceived Quality on School Shoes Purchase Intention. International Conference
of Business and Social Sciences.
http://61.8.77.171/index.php/icobuss1st/article/view/48

Rachmawaty, M., & Hasbi, 1. (2020). Pengaruh Green Marketing dan Brand Image
Terhadap Minat Beli AMDK ADES (Studi pada Konsumen Produk Air Minum

77



dalam Kemasan ADES di Indonesia). Jurnal Bisnis dan Kajian Strategi
Manajemen, 4(1). https://doi.org/10.35308/jbkan.v4i1.1893

Ramadani, A. F., & Sudrajat, A. (2022). The Effect Of Brand Image On Drinking Water
Purchase Decision In Packed LE MINERAL (Case Study On Le Mineral
Consumen in Karawang) (Vol. 20, Issue 2).
https://jurnal.ubd.ac.id/index.php/PE/article/view/964

Ramadhan, F. M. (2018, March 26). Aqua Mendominasi Pangsa Pasar Air Kemasan.
Tempo.Com. https://grafis.tempo.co/read/1215/aqua-mendominasi-pangsa-pasar-
air-kemasan

Rambabu, L., & Porika, R. (2020). Packaging strategies: knowledge outlook on
consumer buying behaviour. Journal of Industry — University Collaboration.
http://dx.doi.org/10.1108/JIUC-10-2019-0017

Ridho. R., & Arief. T. (2022, July 22). Polisi Bongkar Pemalsuan Air Minum Kemasan,
Tutupnya Asli tapi Isi Palsu. Kompas.
https://regional.kompas.com/read/2022/07/22/145441978/polisi-bongkar-

pemalsuan-air-minum-kemasan-tutupnya-asli-tapi-isi-palsu?page=all.

Sarwono, J. (2012). Mengenal pls-sem. Yogyakarta: CV. Andi Offset.
https://www.academia.edu/download/41050690/PLSSEM.pdf

Sarstedt, M., Hair, J. F., Ringle, C. M., Thiele, K. O., & Gudergan, S. P. (2016).
Estimation issues with PLS and CBSEM: Where the bias lies!. Journal of business
research, 69(10), 3998-4010.

Setiawan, C. K., & Yosepha, S. Y. (2020). Pengaruh Green Marketing dan Brand Image
terhadap Keputusan Pembelian Produk The Body Shop Indonesia (Studi Kasus
Pada Followers Account Twitter @ TheBodyShoplindo). Jurnal limiah M~Progress,
10(2). https://journal.universitassuryadarma.ac.id/index.php/ilmiahm-
progress/article/viewFile/371/342

Sugandini, D., Susilowati, C., Siswanti, Y., & Syafri, W. (2020). Green supply
management and green marketing strategy on green purchase intention: SMEs

cases. Journal of Industrial Engineering and Management (JIEM), 13(1), 79-92.

78



Sabri, O., Doan, H. V., Malek, F., & Bachouche, H. (2020). When is transparent
packaging beneficial?. International Journal of Retail & Distribution
Management, 48(8), 781-801.

Safitri, K. (2022, February 2). Temuan BPOM: Kontaminasi BPA pada Air Minum
Galon Isi Ulang Berdampak bagi Kesehatan. Kompas.
https://money.kompas.com/read/2022/02/02/064335226/temuan-bpom-

kontaminasi-bpa-pada-air-minum-galon-isi-ulang-berdampak-bagi?page=all

Savitri, C., Hurriyati, R., Wibowo, L. A., & Hendrayati, H. (2021). The role of social
media marketing and brand image on smartphone purchase intention. International
Journal of Data  and Network Science, 6(1), 185-192.
https://doi.org/10.5267/J.1JDNS.2021.9.009

Sistem Informasi Pengelolaan Sampah Nasional. (2021). Sumber Sampah.

https://sipsn.menlhk.go.id/sipsn/public/data/sumber

Sehat Aqua. (2022, July 25). Cara Membedakan AQUA Galon Asli dan Palsu, Kenali
Cirinya.  https://www.sehataqua.co.id/asli-vs-palsu-perhatikan-desain-kemasan-

aqua-galon/

Sugiyono, D. (2013). Metode penelitian pendidikan pendekatan kuantitatif, kualitatif
dan R&D.
https://digilib.unigres.ac.id/index.php/index.php?p=show_detail &id=43&keywor
ds=

Suryani, S., Cakranegara, P. A., Budiasih, Y., Tannady, H., & Totok Suyoto, Y. (2022).
Analisis Pengaruh Perceived Value Dan Brand Image Terhadap Purchase Decision
Layanan Netflix. Management Studies and Entrepreneurship  Journal
(MSEJ), 3(5), 3238-3247. https://doi.org/10.37385/msej.v3i5.1171

Swasty, W., Putri, M. K., Koesoemadinata, M. I. P., & Gunawan, A. N. S. (2021). The
Effect of Packaging Color Scheme on Perceptions, Product Preferences, Product
Trial, and Purchase Intention. Jurnal Manajemen Dan Kewirausahaan, 23(1), 27—
39. https://doi.org/10.9744/jmk.23.1.27-39

Syauqi, A., Jinan, I., Surachman, S., & Djumahir, D. (2022). Analysis Of The Effect Of
Green Marketing and Environmental Knowledge On Purchase Intentions Mediated

By Brand Image. 3, 47-58. https://journalkeberlanjutan.com/index.php/ijesss

79



Tan, Zhongfu, Burhan Sadig, Tayyeba Bashir, Hassan Mahmood, and Yasir Rasool.
"Investigating the impact of green marketing components on purchase intention:
The mediating role of brand image and brand trust.”" Sustainability 14, no. 10
(2022): 59309.

Tiekstra, S., Dopico-Parada, A., Koivula, H., Lahti, J., & Buntinx, M. (2021). Holistic
Approach to a Successful Market Implementation of Active and Intelligent Food
Packaging. Foods 2021, 10(2), 465. https://doi.org/10.3390/foods10020465

Top Brand Index. (2022). Top Brand Index Air Minum Dalam Kemasan.

https://www.topbrand-award.com/top-brand-index/?tbi_find=aqua

Top Brand Index. (2020). Metodologi  Survey. https://www.topbrand-

award.com/metodologi-survei/

Vehovar, et al. (2016). Non-probability Sampling. The Sage Handbook of Survey
Methodology, 329-346.
https://www.researchgate.net/publication/307546330_Non-probability_sampling

Vidi, A. (2021, November). Cek Fakta: Pesan Berantai Video Klaim Ada Aqua Palsu,
Simak Faktanya. Liputan 6. https://www.liputan6.com/cek-
fakta/read/4702376/cek-fakta-pesan-berantai-video-klaim-ada-aqua-palsu-simak-
faktanya

Vidyahanich, K. (2005). Consumer's buying behavior on Bottled Mineral Water in
Bangkok. https://repository.au.edu/bitstream/6623004553/5847/1/AU-Project-
Report-Fulltext-175022.PDF

Vilkaite-Vaitone, N., & Skackauskiené, 1. (2020). Factors affecting implementation of
green marketing orientation. SHS Web of Conferences, 74, 01036.

https://doi.org/10.1051/shsconf/20207401036

Vinzi, V. E., Trinchera, L., & Amato, S. (2010). PLS path modeling: from foundations
to recent developments and open issues for model assessment and
improvement. Handbook of partial least squares: Concepts, methods and
applications, 47-82. https://link.springer.com/chapter/10.1007/978-3-540-32827-
8 3

80


https://doi.org/10.1051/shsconf/20207401036

Waheed, S., Khan, M. M., & Ahmad, N. (2018). Product Packaging and Consumer
Purchase Intentions. Market Forces College of Management Sciences, 13(2).
https://www.researchgate.net/publication/329736165 Product Packaging_and C

onsumer_Purchase_Intentions

Wahyuni, T. A., & Winardi, A. D. (2022, February 21). It's Terrible, Indonesia Is
Already A Plastic Waste Emergency: A Day Reaches 64 Million Tons, The Second
Largest In The World. Voi.ld. https://voi.id/en/bernas/137477/its-terrible-
indonesia-is-already-a-plastic-waste-emergency-a-day-reaches-64-million-tons-

the-second-largest-in-the-world

Wagas, M., Qalati, S. A., Hafeez, S., Rana, L. T., & Farhan, S. M. (2020). Effects of
Celebrity Endorsement, Promotional activities, Packaging of products, and Brand
image, on Green Consumer buying behavior. Paradigms, 14(1), 66-72.
http://dx.doi.org/10.24312/1930140110

Windiana, L., Bakhtiar, A., Kurniasih, V., & Basamah, S. (2020). The Effect of Green
Marketing toward the Consumers Buying Interest of Starbucks Coffee Mediated
By Brand Image. HABITAT, 31(1), 36-41.
https://doi.org/10.21776/ub.habitat.2020.031.1.4

Wijaya, A. P., & Annisa, I. T. (2020). The Influence of Brand Image, Brand Trust and
Product Packaging Information on Purchasing Decisions. Jurnal Analisis Bisnis
Ekonomi, 18(1), 24-35. https://doi.org/10.31603/bisnisekonomi.v18i1.3077

Wong, K. K. K. (2013). Partial least squares structural equation modeling (PLS-SEM)
techniques using SmartPLS. Marketing bulletin, 24(1), 1-32.
https://www.academia.edu/download/39627062/2013 journal_10 PLS MB.pdf

World Bank. (2021, April 20). Plastic Waste Discharges from Rivers and Coastlines in
Indonesia. World Bank.
https://www.worldbank.org/en/country/indonesia/publication/plastic-waste-

discharges-from-rivers-and-coastlines-in-indonesia
Yeo, S. F., Tan, C. L., Lim, K., & Khoo, Y. S. (2020). Product Packaging: Impact on
Customers’ Purchase Intention. International Journal of Business and Society,

21(2), 857-864. https://doi.org/10.33736/ijbs.3298.2020

81


https://doi.org/10.33736/ijbs.3298.2020

Yessy. (2021, December 20). Danone-AQUA Raih Penghargaan Best Companies 2021.
Www.jpnn.com;  JPNN.com.  https://www.jpnn.com/news/danone-aqua-raih-
penghargaan-best-companies-
2021#:~:text=jpnn.com%2C%20JAKARTA%20%2D%20Danone,Obsessions%2
O0Media%20Group%20(OMG)

Yulianingsih, R., Syah, T. Y. R., & Anindita, R. (2019). How Packaging, Product
Quality and Promotion Affect the Purchase Intention? Russian Journal of
Agricultural and Socio-Economic Sciences, 92(8), p46-55.
https://doi.org/10.18551/rjoas.2019-08.06

Yulianti, N. M. D. R. (2020). Pengaruh Brand Image, Green Marketing Strategy, Dan
Emotional Desire Terhadap Keputusan Pembelian Produk Mcdonald’s. Jurnal
Ilmiah Manajemen Dan Bisnis, 5(1), 70-80.

82


https://www.jpnn.com/news/danone-aqua-raih-penghargaan-best-companies-2021#:~:text=jpnn.com%2C%20JAKARTA%20%2D%20Danone,Obsessions%20Media%20Group%20(OMG)
https://www.jpnn.com/news/danone-aqua-raih-penghargaan-best-companies-2021#:~:text=jpnn.com%2C%20JAKARTA%20%2D%20Danone,Obsessions%20Media%20Group%20(OMG)
https://www.jpnn.com/news/danone-aqua-raih-penghargaan-best-companies-2021#:~:text=jpnn.com%2C%20JAKARTA%20%2D%20Danone,Obsessions%20Media%20Group%20(OMG)
https://www.jpnn.com/news/danone-aqua-raih-penghargaan-best-companies-2021#:~:text=jpnn.com%2C%20JAKARTA%20%2D%20Danone,Obsessions%20Media%20Group%20(OMG)
https://doi.org/10.18551/rjoas.2019-08.06

	REFERENCES

