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ABSTRACT

Technological developments create an increase in digital marketing. This new business
reality poses a serious challenge for marketers to survive with high competitiveness
through a marketing strategy that transitions to digitalization. This study aims to
examine the effect of lifestyle, endorser, and social influence on purchasing decisions
by adding digital marketing as a mediating variable. Research using quantitative
methods distributed through questionnaires using a likert scale resulted in 158
respondents and was processed with IBM SPSS Statistics 26 with descriptive statistical
tests, classical assumptions, path analysis, and sobel. The results of the study prove
that lifestyle has an effect on digital marketing, endorsers have an effect on digital
marketing, social influence has no effect on digital marketing, digital marketing has
had an effect on purchasing decisions, lifestyle has an effect on purchasing decisions,
endorsers have no influence on purchasing decisions, social influence has had an effect
on purchasing decisions, digital marketing mediates the influence of lifestyle on
purchasing decisions, digital marketing mediates the influence of endorser on
purchasing decisions and digital marketing does not mediate the influence of social
influence on purchasing decisions.

Keywords: Digital Marketing, Endorser, Lifestyle, Purchase Decision, Social
Influence



ABSTRAK

Perkembangan teknologi menciptakan adanya peningkatan dalam digital marketing.
Realitas bisnis baru menjadi tantangan serius bagi marketer untuk bertahan dengan
daya saing tinggi melalui strategi pemasaran yang bertransisi ke digitalisasi. Penelitian
ini bertujuan untuk menguji pengaruh lifestyle, endorser, dan social influence terhadap
keputusan pembelian dengan penambahan digital marketing sebagai variabel mediasi.
Penelitian dengan metode kuantitatif yang disebarkan melalui kuesioner menggunakan
skala likert menghasilkan 158 responden dan diolah dengan IBM SPSS Statistics 26
dengan uji statistik deskriptif, asumsi klasik, analisis jalur, dan sobel. Hasil penelitian
membuktikan bahwa lifestyle berpengaruh terhadap digital marketing, endorser
berpengaruh pada digital marketing, social influence tidak berpengaruh pada digital
marketing, digital marketing berpengaruh pada keputusan pembelian, lifestyle
berpengaruh terhadap keputusan pembelian, endorser tidak memiliki pengaruh
terhadap keputusan pembelian, social influence berpengaruh terhadap keputusan
pembelian, digital marketing memediasi pengaruh lifestyle terhadap keputusan
pembelian, digital marketing memediasi pengaruh endorser terhadap keputusan
pembelian dan digital marketing tidak memediasi pengaruh social influence terhadap
keputusan pembelian.

Kata Kunci : Digital Marketing, Endorser, Keputusan Pembelian, Lifestyle, Social

Influence
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