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ABSTRACT

The internet has become highly advanced and continues to be widely utilized. Many people in
Indonesia use the internet due to its ease of use and practicality. The rise of digital technology
has significantly impacted consumer behavior in online shopping. Online shopping is more
effective and practice, generation Z are customer who always spending a lot of time to do
impulsive, and easily spend a lot of money to buy the product they want because hedonism
feelings, FOMO feeling, promotion from the company and the pressure from their peers.
Therefore, this study explains and analyzes the influence of hedonism, promotion, and FOMO
on impulse buying among Gen-Z in online shopping: The mediating role of peer pressure on
FOMO. This study's variables include hedonism, FOMO, and promotion as independent
variables, peer pressure as mediating variables, and impulse buying as dependent variables.
This research is quantitative research with data processing using SmartPLS 3.0 with 547
respondents Gen-Z in Indonesia. The results of this study indicate that there are 6 acceptable
hypotheses. Therefore, this study explains the direct influence of hedonism, promotion, and
FOMO on impulse buying behavior among Gen-Z consumers in online shopping and the

mediating role of peer pressure in the relationship between FOMO and impulse buying.

Keywords: Hedonism, Promotion, FOMO, Peer Pressure, Impulse Buying

vii



ACKNOWLEDGEMENT

In the name of Allah, the most merciful and the most helpful in all things. | would like to

express my gratitude to Allah SWT, because of His blessing | was able to complete my thesis

in order to complete my studies, despite the many challenges and obstacles that I went through.

And also I'm very glad to study in President University, | would like to thank President

University for giving me the opportunity to achieve and obtain my bachelor degree. Without

family, friends and the advisor’s help, I can't complete my thesis. These people are:

1.

To my family, especially for my parent, Mamak and Ayah who always pray for me
because without their prayers and help, | would not be able to complete my thesis.
Thank you for helping me and supporting me in my strugling during my thesis. For
Ayah, your “cubadak endeh” has finished working on this thesis even though you are
not there beside her because you are already happy in heaven.

To my lovely sisters, Alya and Kiki. Thank you dek, smile and sweet message from the
both of you make me so excited to finishing my thesis. I love to both of you.

To my thesis supervisor, Mrs. Genoveva. thank you for putting her time and guiding
me throughout this process, helped guide me during my thesis and always taking the
time to improve my thesis in the midst of a hectic schedule.

To my prudential who always listening and always understanding, Della, Dewi, kak
Wati, kak Avita, kak Fauziah, kak Meisya, and kak Antika. Thank you for helping and
supporting me when | needed help doing my thesis.

I would like to thank my beloved person, bang Maulana, thank you for being a place to
share stories, give me some advices, and supporting me from beginning until now.
And the last, for dearest myself. Thank you for surviving and fighting so far, thank you
for all the struggle that you can solve it and | believe, | can keep this fight until defense,

graduate and success in the future!

Cikarang, Indonesia, 29 May 2023

Khaira Ulfia Sabil

viii



TABLE OF CONTENTS

PANEL OF EXAMINERS APPROCAL SHEET .....coiie e i
STATEMENT OF ORIGINALITY Lottt i
SCIENTIFIC PUBLICATION APPROVAL FOR ACADEMIC INTEREST................ i
ADVISOR APPROVAL FOR JOURNAL OR INSTITUTION’S REPOSITORY ......... \Y;
PLAGARISM RESULT ..ottt st v
GPTZEIO RESULT ..ottt Vi
A B ST RACT . h ettt b bRttt b e bt nne s vii
ACKNOWLEDGEMENT ..ottt ettt sbee s viii
TABLE OF CONTENTS ...ttt sttt sttt be e beeene e IX
TABLE OF FIGURES....... oottt et Xi
TABLE OF TABLES ... .ottt Xii
CHAPTER | INTRODUCTION ....oiiiiiiiiieiieie ettt nneas 1
1.1 Background of the ProbIEm...........coiiiiii e 1
1.2 Problem StALEMENT........ccueiiiiieirerese ettt ettt et sb e e 6
1.4 Outline OF the RESEAICN.......c.ceuiiiiiieiiee ettt 7
CHAPTER I LITERATURE REVIEW. .......ooiiii s 8
2.1 LITErature REVIBW......ccueiiiiiiiiiieiiieiee ettt 8

2. 1.1 HEAONMISIM ..ttt 8
2.1.2 FOMO (Fear of MiSSING OUL) ....ccueeieiieiieeciecieceeste ettt ete et ve e e e b e stesbeeaaesbeereenvesaeens 9

2. 1.3 PTOMOTION.....eteuiteiieteietet ettt ettt b e bt sttt ettt b et en e ee 10
2.1.4 PEEI PIESSUIE.....etiiuieiteieteiiett ettt sttt st st sr e e n st e e sr et e b e ese e nesre e e e aneeanes 12
2.1.5 IMPUISE DUYING....eeeteieeieiieiete sttt ettt ettt et e ste et esteeseetesbeessesteessensesseensessenneas 13

2.2 HYpOthesis DEVEIOPMENL .........cccviiieieiiiieese ettt ste e e se s e e s e sesseessesseessesseeseens 14
2.3 TheoretiCal FramEWOIK ........c.coveiriiirieiiieiriet ettt 16
2.5 RESEAICN GAP ...ttt sttt b ettt re e 18
CHAPTER I METHODOLOGY ..ottt s 20
3.1 RESEAICH DBSIGN...evieeieieetieieste ettt ete st et et este et esteesaebeeseessesseesaestessaessesseessasesssassesseensessenseans 20
3.2 SAMPIING PIAN ....eiiieeeieeeeeeee ettt e e st a e st e sbe e b e steessassesseessesreessessenseans 20
B0 I o] o111 =1 o o TSRS 20
S - 1011 0] (] 72 USSP 21

3.3 Instrument or Operational DefiNitioNS ........c.coveeecirieeicee e e 21
3.4 Data COHECTION DESIGN ....veeiieiieieiieeeiestteteste st ete e s tes e reetesteeaestessaessesreessesesseessesseessessesseens 23



3.5 Data ANAlYSIS DESIGN.....icveeiieiieeetieeete sttt et e e st e e s re e e stesra e besreess e besseenaesraensesreereens 24

3.5.1 Respondent Background INFOrMation ..........c.cceeeeeiiiiecieiiceeeseeese e 24
3.5.2 DESCIIPLIVE ANBIYSIS ...ttt sttt ne e 24
3.5.3 PLS-SEM (Partial Least Squares Structural Equation Modeling) .........ccccoevvevininencnennnn. 25
CHAPTER IV ANALYSIS AND DISCUSSION FINDINGS..........cccoiiiieiieie e 28
4.1 RESPONAENT DAA ...c.vecveeiicrieeeiieceeie sttt ste ettt et et e et e e re e b e steesb e seeseessesbeessesteessensessnensessennes 28
4.1.1 Data Respondent DY GENAET ........covevieieirieeeeresesee e 28
4.1.2 Data ReSPONAENT DY AGE.....coviriiiiieieieieeeieete ettt sttt 29
4.1.3 Data Respondent DY OCCUPALION........cueiririririerteierieteeeee ettt 29

4.2 DESCIIPLIVE ANAIYSIS ..ecvviveeiiitieierieseete sttt te st e e te s e esbeste e s e teeseesesbeessesteessessesssensessennes 30
4.3.1 OUter MOGEI ANAIYSIS .....ocveeiieiicieteeee sttt st re et e s be e b be s e enresreennas 32
4.3.2 Outer Model Analysis (REVISEA).....c.euririririirienieriereieteeee ettt 40
4.3.3 INNEr MOTEI ANAIYSIS......iiiiriireititeeee ettt sttt 46
4.3.4 HYPONESIS TESEING....cuviiteeeieiieteeteiteeteste sttt sttt te e e et st e stesteeaaesteebaesbesteessesbesrnensesreennas 47

4.2 DISCUSSION ...ttt ettt ettt sttt sttt b et b et bbbt s bt b e bt st et e b e st et et e b et e b e et e ene e enes 48
CHAPTER V CONCLUSION ..ottt ettt 53
5.1 CONCIUSION <.ttt sttt ettt b e bbbt et e et e st e seebesbenbeneen 53
5.2 SUGGESTIONS ...ttt sttt ettt b e sttt ea bt b e s b e e bt e b et et ene s ebeebenbenren 54
5.2.1 FOr Gen-Z Who SNOP ONTINE ......ocuviiiieie ettt be et st 54
5.2.1 FOr FUher RESEAICNETS .......c.oiueuiiiiterteeet ettt 54
REFERENGCES...... .ottt ettt b et b et e e bt e e beesbeeeneee e 55
APPENDICES ...ttt sttt et et nne e 64



Figure 1.
Figure 2.
Figure 4.
Figure 4.
Figure 4.
Figure 4.
Figure 4.
Figure 4.
Figure 4.

TABLE OF FIGURES

1 E-commerce users in Indonesia in 2017 - 2023 ..........coooeieienenenineseeeees 2
1 Theoretical FrameWOrK ..........cccoiiiiiiiiiiiie e 16
1 Gen-Z Who ShOP ONHINE.......ooiiiice s 28
2 Data Respondent DY GENEr ..........cccvoveiieiiiie e 29
3 Respondent data DY @ge .........cooovviiieiiii s 29
4 Respondent data from WOTK .........cccceiiiiiiiiieiseeeee e 30
5 OULEE IMOUET ...t 33
6 Revised Outer Model L.........cccooiiiiiiiie e 34
7 Revised OULer MOdEl 2........ccuooiiiieice e 40

Xi


file:///C:/Users/user/Documents/THESIS%20KHAIRA/BISMILLAH%20THESIS%20KHAIRA/REAL/THESIS%20Khaira%20Ulfia%20Sabil_014202000003_MGT%20Batch%202020.docx%23_Toc139909023
file:///C:/Users/user/Documents/THESIS%20KHAIRA/BISMILLAH%20THESIS%20KHAIRA/SUBMIT%20REVISION/THESIS%20Khaira%20Ulfia%20Sabil_014202000003_MGT%20Batch%202020_Morning%20Class.docx%23_Toc139913986
file:///C:/Users/user/Documents/THESIS%20KHAIRA/BISMILLAH%20THESIS%20KHAIRA/REAL/THESIS%20Khaira%20Ulfia%20Sabil_014202000003_MGT%20Batch%202020.docx%23_Toc139909052
file:///C:/Users/user/Documents/THESIS%20KHAIRA/BISMILLAH%20THESIS%20KHAIRA/REAL/THESIS%20Khaira%20Ulfia%20Sabil_014202000003_MGT%20Batch%202020.docx%23_Toc139909054
file:///C:/Users/user/Documents/THESIS%20KHAIRA/BISMILLAH%20THESIS%20KHAIRA/REAL/THESIS%20Khaira%20Ulfia%20Sabil_014202000003_MGT%20Batch%202020.docx%23_Toc139909055
file:///C:/Users/user/Documents/THESIS%20KHAIRA/BISMILLAH%20THESIS%20KHAIRA/REAL/THESIS%20Khaira%20Ulfia%20Sabil_014202000003_MGT%20Batch%202020.docx%23_Toc139909056
file:///C:/Users/user/Documents/THESIS%20KHAIRA/BISMILLAH%20THESIS%20KHAIRA/REAL/THESIS%20Khaira%20Ulfia%20Sabil_014202000003_MGT%20Batch%202020.docx%23_Toc139909057

Table 2.
Table 3.
Table 3.
Table 4.
Table 4.
Table 4.
Table 4.
Table 4.
Table 4.
Table 4.
Table 4.
Table 4.
Table 4.
Table 4.
Table 4.
Table 4.
Table 4.
Table 4.
Table 4.
Table 4.
Table 4.
Table 4.

TABLE OF TABLES

1 Previous RESEAITI ......cviiieiee e et 16
1 Operational DefiNItIONS ...........coooiiiiiiieiee e 21
2 Likert Scale Rating SCOIE......cc.cciiiiieie et 24
1 Descriptive Analysis RESUIL..........cccoiiiiiieic e 30
2 Reflective Measurement Model ... 32
3 0uter Loadings FACTOK .........c.ccoiiiiiiiiiieece s 34
4 Revised Outer Loadings Factor 1........ccooeiieiiiiieieeie e 36
5 AVE (Average Variance EXtracted) .........cccccoveiieiiiieiie e 37
6 FOINEI = LAFCKEE ...t 38
7 Cr0SS LOAAING ....c.eiiiieiiieiieieie ettt bbbttt 38
8 Revised Outer Loadings Factor 2.........ccccceviiieiieie e 40
9 AVE (Average Variance EXtracted) .........cccccoveieeiiiiie i 42
10 Fornell - Larcker ReVISEA..........cccveiiiiiiiee et 42
11 Cr0SS LOAGING . ....cceiuieiieiieieiteite sttt bt 43
12 HTMT (Heterotrai-Monotrait Ratio)..........c.ccccooveviiiieie i 44
13 Cronbach AIPRNa ..o 45
14 Composite REHADIIITY .....cc.oiviiiiiiiee s 45
15 Collinearity STatiStiCS (VIF) ..o 46
16 Determinant Coefficient (R SQUAIE).........cccoeiveiiiiic i 46
17 Path Coefficient Direct Effect ValUe ...........ccocviiiiiiiiieiee e, 47
18 Path Coefficient Indirect Effect Value............cccoooveiiiieiiie e 48
19 Result of Hypothesis ANAIYSIS ........ccoviiriiiiiiiiieieeee e 48

xii



