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ABSTRACT 

 
 

The Brand is essential for a business because it identifies the things the company 

researchoffers. This study aims to determine the dispute resolution process in the 

brand field Law Number 20 of 2016 (Brand) and to find out the process of 

resolving MS Glow and PS Glow brand disputes regarding decision No. 

02/PDT.sus.IPR/Brand/2022. This study is part of normative legal research that 

uses secondary data sources. The dispute occurs because there is an alignment 

with the Brand, namely in using the word GLOW. This research uses qualitative 

methods using primary and secondary data and with a statute approach and case 

approach. This study's findings indicate that companies must register marks 

within the scope of business because it is essential to get solid legal protection. 
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