REFERENCES

Asemah, E. S., & Ekhareafo, D. O. (2016). Perspectives On Corporate
Communication. Jos University Press.

Badan  Pusat  Statistik. (n.d.). Retrieved March 27, 2023, from
https://www.bps.go.id/publication/2021/10/06/c17a0162¢93579¢862278ae6/ind
eks-pembangunan-teknologi-informasi-dan-komunikasi-2020.html

Badan  Pusat  Statistik. (n.d.). Retrieved March 27, 2023, from
https://www.bps.go.id/publication/2022/09/07/bcc820e694c537ed3ec131b9/stat
istik-telekomunikasi-indonesia-2021.html

Digital. Telin. (n.d.). Retrieved March 27, 2023, from
https://www.telin.net/product/digital/telin-data-centers

Fearn-Banks, K. (2017). Crisis Communications: A Casebook Approach (Fifth
Edition). Routledge.

Flynn, N. (2006). Blog rules: A business guide to managing policy, public relations,
and legal issues. AMACOM, American Management Association.

Gordon, A. (2011). Public relations. Oxford University Press.

Hallahan, Kirk & Holtzhausen, Derina & Ruler, Betteke & Verci¢, Dejan & Sriramesh,
Krishnamurthy. (2007). Defining Strategic Communication. International
Journal of Strategic Communication. 1. 3-35. 10.1080/15531180701285244.

Hananto, D. K., & Firmansyah, F. (2018). Analisis Efisiensi Industri Telekomunikasi
Seluler di Indonesia 2008 - 2014. JURNAL DINAMIKA EKONOMI
PEMBANGUNAN, 1(2), 39. https://doi.org/10.14710/jdep.1.2.39-53

Hanisaputro, B. I., Widaningrum, S., & Sutari, W. (2020). USULAN PERBAIKAN
PROSES BISNISCARRIER ENTERPRISE PRE SALES DENGAN METODE
BUSINESS PROCESS IMPROVEMENT (BPI)DIPT. TELEKOMUNIKASI
INDONESIA INTERNATIONAL (TELIN), Vol.7(No.2).

Hox, J. J., & Boeije, H. R. (2005). Data collection, primary vs. secondary.

Encyclopedia of Social Measurement, 593-599. https://doi.org/10.1016/b0-12-
369398-5/00041-4

50



51

Hiibner Hartmut. (2007). The communicating company towards an alternative theory
of corporate communication ; with 18 tables. Physica-Verl.

Icteye. (n.d.). ITU. International Telecommunication Union - BDT. Retrieved March
27, 2023, from https://www.itu.int/net4/itu-d/icteye/

Irwin, S., & Winterton, M. (2012). Qualitative Secondary Analysis and social
explanation. Sociological Research Online, 17(2), 1-12.
https://doi.org/10.5153/sr0.2626

Kendall, R. (1997). Public Relations Campaign Strategies Planning for
Implementation. Longman.

Kominfo, P. (n.d.). Ekonomi Digital Bergeliat, Industri Telekomunikasi Akan Tumbuh
Pesat. Website Resmi Kementerian Komunikasi dan Informatika RI. Retrieved
March 27, 2023, from
https://www.kominfo.go.id/index.php/content/detail/15642/ekonomi-digital-
bergeliat-industri-telekomunikasi-akan-tumbuh-pesat/0/sorotan_media

Lestari, H. W., Dimyati, D., & Shihab, M. (2017). Strategic Communications and
corporate branding: A Study of Jebsen & Jessen indonesia group. Mediator:
Jurnal Komunikasi, 10(1), 37-52. https://doi.org/10.29313/mediator.v10i1.2609

McCaslin, M. L. (1993). Leadership in rural communities: A grounded theory study.
Unpublished doctoral dissertation, University of Nebraska, Lincoln.

McCaslin, M. L., & Scott, K. W. (2003). Method for studying a human ecology: An
adaptation of the grounded theory tradition. The Researcher, 17(1), 26-32.

Neaimi, M. A., Ramsi, A. A., Shamsi, F. A., & Saee, G. (2016). Research in Public
Relations, 10(1), 1-10. https://doi.org/10.3968/8190

Newsroom - telin Annual general meeting of shareholders for the 2021 Financial Year.
Telin. (n.d.). Retrieved April 3, 2023, from
https://www.telin.net/company/newsroom/317-telin-annual-general-meeting-of-
shareholders-for-the-2021-financial-year

Octasylva, A. R., & Rurianto, J. (2020). Analisis Industri Telekomunikasi Seluler di
Indonesia: Pendekatan SCP (structure conduct perfoemance). INOBIS: Jurnal
Inovasi Bisnis  Dan Manajemen Indonesia,  3(3), 391-408.
https://doi.org/10.31842/jurnalinobis.v3i3.146



52

Prawindra, M. S. (2017). Usulan Strategi PT. Telekomunikasi Indonesia Internasional
(Telin) Dalam Mengembangkan Bisnis Content Delivery Network (CDN) Di
Indonesia.

Rahadhini, M. D. (2010). PERAN PUBLIC RELATIONS DALAM MEMBANGUN
CITRA PERUSAHAAN MELALUI PROGRAM CORPORATE SOCIAL
RESPONSIBILITY, 10(01).

Rizaldi, A., & Rizaldi, A. (2021). Strategi media relations PT Bio Farma (persero)
Dalam Menjaga Reputasi perusahaan. Reputation: Jurnal Hubungan
Masyarakat, 4(1), 1-12. https://doi.org/10.15575/reputation.v4i1.2107

Satria, Z. A., & P, T. K. (2016). Analisis Struktur, Konsentrasi, Dan Efisiensi Pasar
industri telekomunikasi di Indonesia. Media Ekonomi, 24(2), 113-126.
https://doi.org/10.25105/me.v24i2.3798

Scott, K. W. (2002). High self-efficacy and perseverance in adults committed to new
challenging life pursuits after age 50: A grounded theory study. Dissertations
Abstract International, 63(04), 2101B. (UMI No. 3050223)

Seitel, F. P. (2020). The practice of public relations. Pearson Education, Inc.

Strauss, A., & Corbin, J. (1990). Basics of qualitative research: Grounded theory
procedures and techniques. Newbury Park, CA: Sage.

Strauss, A., & Corbin, J. (1998). Basics of qualitative research: Techniques and
procedures for developing grounded theory (2nd ed.). Newbury Park, CA:

Sage.

Sinaga, R. (2021, December 31). Menyongsong era Baru Industri telekomunikasi
Indonesia.  Antara  News. Retrieved March 27, 2023, from
https://www.antaranews.com/berita/2616657/menyongsong-era-baru-industri-

telekomunikasi-indonesia

Smith, R. D. (2013). Strategic planning for public relations. Routledge, Taylor &
Francis Group.



53

Vuillermin, F., & Huck-Sandhu, S. (2021). Strategic Planning in Dynamic
Environments: How Design Thinking Can Complement Corporate
Communication, 2(2), 85-96.

White, C., & Raman, N. (1999). The World Wide Web as a public relations medium:
The use of research, planning, and evaluation in web site development. Public
Relations  Review, 25(4), 405-4109. https://doi.org/10.1016/s0363-
8111(99)00027-2

Yahoo! (2023). Telin and Zenlayer partner to bring on-demand subsea cable services
to Indo-Pacific. Yahoo! Finance. Retrieved March 27, 2023, from
https://finance.yahoo.com/news/telin-zenlayer-partner-bring-demand-
174400927.html



