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2% This text is most likely to be written by a human

There is a 2% probability this text was entirely written by Al &)

CHAPTER IINTRODUCTION
1.1 Background of Problem

PT Pertamina (Persero) is one of the companies in Indonesia engaged in the supply and development of
energy, which they have been designated by the Ministry of BUMN of the Republic of Indonesia since June
12 2020 as the holding company.

As a company engaged in the energy sector, PT Pertamina (Persero) is tasked with meeting the needs of
Indonesian people for fuel oil (BBM), therefore PT Pertamina (Persero) provides eight types of BMM as a
choice for Indonesian people to be adapted to their needs and abilities.

The eight types of BMM available are Pertamax Racing, Pertamax Turbo, Pertamax, Pertalite, Premium,
Pertamina DEX, Dexlite, and Solar.
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These measurements have been normalized on a scale of 1-100 for display on this chart

Readability: 18.4
Sentences with short words and low amount of
syllables have high readability scores.

Low Medium High

0 35 80 100

Percent SAT: 2.6 %
Measures what percentage of words are SAT words,
terms from a standardized college admissions exam
known for its labyrinthine vocabulary lists.
Low Medium High
®
0 35 80 100

Simplicity: 25.0 %
Measures what percentage of words are in the 100
most common words in the English language.

Low Medium High

Perplexity: 64.0
How Familiar a piece of text is to large language
models like ChatGPT.
Low Medium High
®
0 35 80 100

Burstiness: 98.9
Unique score developed by GPTZero in 2022 that
correlates to variance in writing. Humans generally
vary their writing patterns over time.
Low Medium High
[}
0 35 80 100

Average Sentence Length: 29.9 words
Unique score that correlates to variance in writing,
where humans generally vary writing patterns.
Low Medium High
L ]
0 35 80 100
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