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CHAPTER 1
INTRODUCTION

This chapter explains the background of this study, problem identification, research
questions, research purpose, and the outline of this study.
Industry Analysis

The creative industry in general is all processes of creation, creativity, ideas, and ideas from a person
or group which can then produce works or products afterward. Meanwhile, the Ministry of Trade of the
Republic of Indonesia (2009) explained that the creative industry is a field that originates from the
utilization of creativity, skills, and talents possessed by individuals in creating employment opportunities.
A study by Simatupang (2007), a creative business depends on skills, abilities, and creativity to increase
welfare. Meanwhile, Howkins (2001) defines the creative industry as an industry that has a competitive
edge in generating numerous types of goods or services. There are a minimum of 14 segments. in

Indonesia that are desianated as creative industries. These industries are considered economic drivers in
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