PRESIDENT
UNIVERSITY

FINAL PROJECT
ARAKATA COFFEE

Compiled by:

Genspark Randy Gustama
015201905002

A Final Project presented to the
Faculty of Business President University
In partial fulfilment of the requirements for

Sarjana Administrasi Bisnis 2024



FINAL PROJECT ADVISER

RECOMMENDATION LETTER

This Final Project entitled “Arakata Coffee," prepared and submitted by Genspark
Randy Gustama in partial fulfillment of the requirements for the degree in the
Faculty of Business, has been reviewed and found to have satisfied the requirements
for a Final Project fit to be examined. I therefore recommend this Final Project for

Oral Defense.

Cikarang, Indonesia, 11 July 2024

Acknowledged by, Recommended by,

Dr. JEAN RICHARD JOKHU, B.Se., M.M. Anggraeni Permatasari, S.Sos., M.S.M.

Head of the Business Administration Study Adyvisor
Program.



DECLARATION OF ORIGINALITY

I declare that this final project, entitled “ARAKATA COFFEE," is, to the best
of my knowledge and belief, an original piece of work that has not been submitted,

either in whole or in part, to another university to obtain a degree.

Cikarang, Indonesia, March 20, 2024

Genspark Randy Gustama

i



PANEL OF EXAMINER APPROVAL

The Panel of Examiners declare that the undergraduate final project entitled
“Arakata Coffee” that was submitted Genspark Randy Gustama majoring in
Business Administration from the Business Faculty was assessed and approved to

have passed the Oral Examination on April 4, 2024.

/

Felix Goenadhi, S.psi., M.Par.

Chair — Panel of Examiners

Roy Poan, B. Sc.. M.B.M.

Examiners I

Promoted by, Recommended by,

Anggraeni Permatasari, S.Sos..M.S.M. Dr. JEAN RICHARD JOKHU, B.SC., M.M.

Advisor Head of the Business Administration
Study Program.

iii



ADVISOR’S APPROVAL FOR PUBLICATION

As a lecturer of the President University, I, the undersigned:

Advisor’s Name : Anggraeni Permatasari, S.Sos., M.S.M
NIDN 0401088302

Study program : Business Administration

Faculty : Business

declare that following final project
Title of undergraduate final project : Arakata Coffee

Undergraduate Final Project author : Genspark Randy Gustama
Student ID number 015201905002

will be published in journal / institution’s repository / proceeding / unpublish /

........................................... (underline one that applies)

Cikarang, July 09, 2024

Anggraeni Permatasari, S.Sos..M.S.M.

v



SCIENTIFIC PUBLICATION APPROVAL FOR
ACADEMIC INTEREST

As a student of the President University, I, the undersigned:
Name : Genspark Randy Gustama
Student ID number  : 015201905002

Study program : Business Administration

for the purpose of development of science and technology, certify, and approve to
give President University a non-exclusive royalty-free right upon my final report
with the title: “ARAKATA COFFEE.” With this non-exclusive royalty-free right,
President University is entitled to converse, to convert, to manage in a database, to
maintain, and to publish my final report. There are to be done with the obligation
from President University to mention my name as the copyright owner of my final

report.
This statement I made in truth.

Cikarang, Indonesia, April 21, 2024

7

Genspark Randy Gustama




STATEMENT OF ORIGINALITY

In my capacity as an active student of President University and as the author of the

thesis/final project/business plan (underline that applies) stated below:

Name : Genspark Randy Gustama
Student ID number : 015201905002

Study Program : Business Administration
Faculty : Business

I hereby declare that my thesis/final project/business plan entitled “Final Project
Arakata Coffee” is to the best of my knowledge and belief, an original piece of
work based on sound academic principles. If there is any plagiarism detected in this
thesis/final project/business plan, I am willing to be personally responsible for the
consequences of these acts of plagiarism, and will accept the sanctions against these
acts in accordance with the rules and policies of President University. [ also declare
that this work, either in whole or in part, has not been submitted to another

university to obtain a degree.

Cikarang, July 11, 2024

Genspark Randy Gustama

Vi



PLAGIARISM DOCUMENT

ARAKATA COFFEE

ORIGINALITY REPORT

s Foy O "

SIMILARITY INDEX INTERNET SOURCES PUBLICATIONS STUDENT PAPERS

PRIMARY SOURCES

e T
e s <1 %
i <1 %
Bl e <7 %

Exclude quotes On Exclude matches < 10 words

Exclude bibliography On

vii



FINAL PROJECT

ARAKATA COFFEE

Complled by:

Genspark Randy Gustama

015201205002

A Final Project presentod to the

Faculty of Businass President University
In partial fulfiliment of the requirements for
Bachelor's Dogroe in Businoss Adminisiration
2024

TABLE OF CONTENTS

TABLE OF CONTENTS|

LIST OF FIGURESK

! Uploadfile i Scan

GPT CHECK RESULT

3 mesulr

Classification

highly confident

Probability Breakdown

human

heman

Vi1



PREFACE

Praise is offered by the author to God Almighty for His permission, mercy, and

grace so that the author can compile and complete the Final Project entitled

"Arakata Coffee." With the Final Project document, "Arakata Coffee," the author

hopes to provide significant benefits and become a reference for many business

people. The purpose of making this Final Project is as a requirement to get a

Bachelor's degree at the Faculty of Business Administration at President University.

The author expresses his gratitude to those who have helped complete this final

project by providing advice, guidance, and support. This opportunity is given to:

1.

Dr. Jean Richard Jokhu. B.Se., M.M. as a Head of the Business
Administration Study Program.

Anggraeni Permatasari. S.Sos,. M.S.M. as an Advisor who has provided
advice, guidance, and support.

All President University teaching staff, especially in the Faculty of Business
Administration field.

I am very grateful to my parents, who always accompanied the blessing of
their prayers and sacrifices for the author in any way.

All student of the Faculty of Business Administration Evening Class 2019
who have given encouragement and have filled life while on campus.
Finally, no parties can be mentioned by the author who helped the author

complete this final project.

X



EXECUTIVE SUMMARY

Coffee is a ubiquitous drink in the world. Indonesia is one of the coffee-producing
countries because of its climate and high altitude, which are sufficient habitats for
coffee growth. The growth rate of the coffee business in Indonesia has increased
almost 3-fold in 2019. Since coffee was first discovered by a shepherd named Kaldi,
who saw his goats were very energetic when they ate coffee cherries, coffee
changed in the manufacturing process, which was initially only boiled. The coffee
beans must be roasted to produce a more complex essence when entering the
extraction process. The rapid development experienced by the growth of the coffee
market, unlimited innovation in the manufacture of coffee drinks, and the enormous
coffee consumption culture made the author want to focus on and develop the
Arakata Coffee business. Arakata Coffee's business design aims to become an
advanced food and beverage industry business by making local and international
coffee, which is the main sale of Arakata Coffee. Arakata Coffee will be a medium
for coffee connoisseurs to the millennial generation to gather according to the habits
of young people. Arakata Coffee provides various local and international processed
coffee products, non-coffee variants like artisan chocolate and matcha, refresher
drink variants, and snacks like bread. By continuing to innovate, develop, and
maintain product and service quality, Arakata Coffee is expected to be able to move
forward and become one of the pioneers in the food and beverage industry. Arakata
Coffee must develop the partners manners and grow its online order sales in this

session.
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