A

PRESIDENT
UNIVERSITY

THE ROLE OF BUSINESS ACTOR IN CHINA’S
GASTRODIPLOMACY IN INDONESIA: THE CASE
STUDY OF SUJI SUAN CAI YU (2020-2025)

UNDERGRADUATE THESIS
Submitted as one of the requirements to obtain

Sarjana Sosial (S. Sos.)

By

SERENA PINITTA STAHAAN
016202200005

FACULTY OF SOCIAL SCIENCE AND EDUCATION
INTERNATIONAL RELATIONS STUDY PROGRAM

CIKARANG

September, 2025



TURNITIN CHECK RESULTS

Serena Pinitta SIAHAAN

Thesis for Turnitin - Serena Pinitta

E Thesis Social Scence and Education

Document Details

Submission ID

trn;0id::3618:113101665 56 Pages
Submission Date 17,492 Words
Sep 19, 2025, 11:52 AM GMT+7
91,682 Characters
Download Date
Sep 19, 2025, 11:56 AM GMT+7
File Name
Thesis for Turnitin - Serena Pinitta.pdf
File Size
13 MB
77] turnitin  Page2 of 62 - Tnegrity orerview Submission TD trmzoid::3618: 113101665

9% Overall Similarity

The combined total of all matches, including overlapping sources, for each database

Filtered from the Report

» Bibliography

» Quoted Text

Match Groups Top Sources
. 88 Not Cited or Quoted 4% 3% @ Internet sources
Matches with neither in-text ritation nor quotation marks

5% W2 Publications
@9 84 Missing Quotations 4%

7% A& Submitted works (Student Papers)
Matches that are still very similar to source material

= 0 Missing Citation 06
Matthes that have guotation marks, but noin-text citation

¢ 0 Cited and Quoted 0%
Matches with in-t

t citation present, but no guctation marks



AI TURNITIN REPORT

Serena Pinitta SIAHAAN

Thesis for Turnitin - Serena Pinitta

B Thesis Social Science and Education

Document Details

Submission 1D

trn:oid::3618:113101665

Submission Date

Sep 19, 2025, 11:52 AM GMT+7

Download Date
Sep 19, 2025, 1:20 PM GMT+7

File Name

Thesis for Turnitin - Serena Pinitta.pdf

File Size
1.3 MB

Page 2 of 58 - ATWrIting Overview

z'ﬂ turnitin

0% detected as Al

The percentage indicates the combined amount of likely Al-generated text as
well as |ikely Al-generated text that was ako |kely Al-paraphrased.

Detection Groups

0 Al-generated only 0%
Likely Al-generated text from a large-language model

‘ 0 Al-generated text that was Al-paraphrased 0%

Likely Al-generated text that was likely revised using an Al-paraphrase toal

or word spinner

Disclalmer
Our Al writing assess
may produce either f
Judgment in conju

be used as thes
nic policas to datermina whether any academic misconduct has eccurred

56 Pages
17,492 Words

91,682 Characters

Submission 1D treoid::3618:113101 665

Caution: Review required.

It is assential to undarstand the (imitations of Al detection before making decistors
AbOLE & student's work. We encourage you to leam more about Tumitin's AT detection
capabilines before using the toal,

atve AT tocl.
s for a

essmert may not ahways
against & student. It takes furth



ABSTRACT

Gastrodiplomacy is the act of diplomacy where food plays a role as the main
tool in attracting foreign publics. China, as a global economic and cultural
powerhouse, has actively pursued soft power initiatives, including
gastrodiplomacy. However, in its implementation and studies available, it is shown
that China's gastrodiplomacy is a lack of government involvement and initiatives.
Even though China’s gastrodiplomacy remains largely unstructured, the role of
non-state actors, including restaurants overseas, is predicted to have a contribution
to the growth of China’s soft power implementation. Thus, this study aims to
analyze the role of a Chinese Sichuan restaurant, SUJI Suan Cai Yu, in its
contribution to China's gastrodiplomacy in Indonesia. Using qualitative research
methods that include library research, interviews, surveys, and observation, this
study explores the Chinese culture that is attached to SUJI Suan Cai Yu’s business
operation and its impacts on its consumers—Indonesian people. The findings
highlight that, based on the concept of China's public diplomacy and scholars' views
on non-state actors' status in public diplomacy, SUJI Suan Cai Yu cannot be
categorized as a non-state actor and part of China's gastrodiplomacy. However,
indirectly, a significant impact resulted from its business operations, such as the rise
of Chinese cultural awareness and tourism potential to China within its consumers.
This evidence underlines the role and contributions of SUJI Suan Cai Yu, resulting
in just an ordinary Chinese cultural diffusion under the smart soft power utilization.
This case study underscores the potential of China’s soft power resources
utilization, especially its culture, such as through gastrodiplomacy, to achieve

China’s national interest.

Keywords: China, gastrodiplomacy, Chinese cuisine, Sichuan, SUJI Suan Cai Yu.
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ABSTRAK

Gastrodiplomasi adalah tindakan diplomasi di mana makanan berperan
sebagai alat utama dalam menarik perhatian publik asing. Cina, sebagai kekuatan
ekonomi dan budaya global, telah secara aktif mengejar inisiatif kekuatan lunak,
termasuk gastrodiplomasi. Namun, dalam pelaksanaannya dan studi yang tersedia,
terlihat bahwa gastrodiplomasi Cina kurang akan keterlibatan dan insiatif
pemerintah. Meskipun gastrodiplomasi Cina masih sebagian besar tidak terstruktur,
peran aktor non-negara, termasuk restoran di luar negeri, diprediksi berkontribusi
terhadap pertumbuhan implementasi kekuatan lunak Cina. Dengan demikian,
penelitian ini bertujuan untuk menganalisis peran sebuah restoran Sichuan, SUJI
Suan Cai Yu, dalam kontribusinya terhadap gastrodiplomasi Cina di Indonesia.
Menggunakan metode penelitian kualitatif yang mencakup penelitian pustaka,
wawancara, survei, dan observasi, studi ini mengeksplorasi budaya Cina yang
melekat pada operasi bisnis SUJI Suan Cai Yu dan dampaknya terhadap
konsumennya—masyarakat Indonesia. Temuan ini menyoroti bahwa, berdasarkan
konsep diplomasi publik Cina dan pandangan para ahli tentang status aktor non-
negara dalam diplomasi publik, SUJI Suan Cai Yu tidak dapat dikategorikan
sebagai aktor non-negara dan bagian dari gastrodiplomasi Cina. Namun, secara
tidak langsung, dampak signifikan dihasilkan dari operasi bisnisnya, seperti
meningkatnya kesadaran budaya Cina dan potensi pariwisata ke Cina di kalangan
konsumennya. Bukti ini menekankan peran dan kontribusi SUJI Suan Cai Yu,
sebatas menghasilkan difusi budaya Cina di bawah pemanfaatan kekuatan lunak
yang cerdas. Studi kasus ini menekankan potensi pemanfaatan sumber daya
kekuatan lunak Cina, terutama budayanya, seperti melalui gastrodiplomasi, untuk

mencapai kepentingan nasional Cina.

Kata kunci: Cina, gastrodiplomasi, masakan Cina, Sichuan, SUJI Suan Cai Yu.
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