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ABSTRACT

FURPOSE - This sudy aims 1o desermine whether ihe mslependen warmbles of

copRTEing, promaten el campaiga, qualicy of conteal and mllencer affect
ropechase mmdeniion wilh the ohpct of nessarch, namely Teko Kop Tula.

DESGAMETHODOLOGY (AFPROACH - This ressarch uses quantastive methods.
For dats collection waing Google Forms diswisuicd s Gen £ comsumer enlles more
thans three limes 0 week sad deminsied by Toko Kopi Teku s Geasi 505 in
Isbodatabek. The rescarch samiple ehiaisal 160 respandents amd thin processsd the
ik vang SFAS Salisticn v .25

FINDISGS - The sesults of this rescarch, the four Bypotheses have boen scoepled in
accondicy with U Theory m clapler Two, copywnimg kes o poalive et on
repanchase imeniion, promotien and camgaign has & posibove effect oo brosd ires,
mrvice qualily has o positive effect on sepurchass [ntention, snd Inflsences has @
positive efect on pepurchose imenton

ORIGINALITY VALITE - Tihe sesults ol this sy sseocsslilly snsweeed one
miependent variable a0 diffesentiaior, namely electronie word of mesth, which was
Bl discsmsed in previous shalies,

KEYWORDS - Copywrimg, Prosolion and Canpagn, Owaley of Comen,
Influencer, Bepurchase Intention
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