






A職STRACT

Siti Hasnak Adawiyah O26202200008. 2025. Analysis Of F靴tors I皿uencing Consumers

Deeisions In Purchase Inten鯖on Organic Agricu看tu「al Product§ In Greater Jakarta.

Supervised by Agus Femando, S.P, M.M, Ph.D, Facu喜ty of Business, President Univ巳rsity,

Cjka剛g,

PURPOSE 「 This stndy ams to analyze and empirically tes‖he deteminants in血uencl皿g

Onganic product purchasing decisions. This study focuses on consumers in Indonesia’s ma:jor

metropolitm area (JABODETABEK) and specifically examines the influence of Heal血

Awareness, Environmental Concem, Price Perception, Product Availability, and Govemment

Policy.

DESIGN/METHODOLOGY/APPROACH - This study uses a quantitatlVC aPPrOach wi血

a structured questiomaire survey. Phmary data were∴COllected from a sample of 405

respondents, Predominantly female, Of productlVe age (18-50 years), and with a midd看e

income・ The primary data analysis techmque uged was m山tiple linear regression analyslS to

test血e hypotheses, SuPPOrted by Cronbach’s AIpha reliabil]ty teSting to ensure instrument

COnSi§章enCy・

軸INDINGS - The analysis results indicate血at血e proposed regrcssion model lS rObust and

able to explain 79.4% ofthe variation in purchasing decisIOnS (A4justed R Squ虹e = 0.794).

Partial hypothesis testing (t-teSt) demonstrated that Health Awareness, Product Availabi看ity,

and Govemment Policy had a positive and sign壷cant influence on purchasing decisious.

Conversely, Environmental Concem and Price Perception factors sl岬risingly dld not show a

Signiflcant influence. How巳ver, this finding is clouded by a crucial me血odologica圧SSue:血e

imstmments for measuring Enviro則mental Concem (ct = 0.479)狐d Govennent Policy (α =

0.495) proved uⅢeliable.

ORIGINALITYハ7ALUE - This smdy provides empirical clanty regarding the hicrarchy of

motivatlng factors for orga血c product purchases in Indonesia’s growing urbm markeしTts

Primary origina漢ity lies in血e finding that persoml benefits (hea批) and practlCal factors

(avaHabil○ty) s看gn]ficant喜y outwelgh altru量Stic (envlrOnmental) and economic (Price)

COnSlderations for thlS COnSumer Segment. In addltion言his study critically血ghlights血e

importance of instru軸ent validity, Where uⅢeliable results can lead to biased and potentially

erroneous conclusions, PrOViding valuable me血odological lessons.
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Fi即re 4.5 Mode音Adequaey Test (ANOVA)

Fjgure 4.3,1 Speanan Corre漢a血on (Health Awarmess)

Figu「e 4.3.2 Spearma11 Correlation (Environmell【al Cor

Figure 4.Sj Partial Hypo血csis Tesl (Cce鋼c毒血s Table)


