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ABSTRACT

In the midstof today's technobogical sdvancements, there are still many perpetrators of
body shaming. This is not only done in person, but also through social media, This is
unfortunate becanse there are still many people out there who use social media for the
wrong purposes, and physicality is s1ill one of the main opics for body shaming. In
this case, we focus on plus si2e people.

There are so many impacts caused by this body shaming action for victims, such as
teclings of inferiority, pressure, stress and even depression. Victims no longer feel
confident and even hate themselves, OF course, these things have very bad impacts for
victims. especially in mental health.

Therefore, we, the Pubhc Relations studems at President Universiry, wonld hike 1o take
part in overcoming this. We feel it is very nocessary to sensitize the victims on how 1o
accept themsehves as they sre. We may not be able to stop the perpetrators, but we can
help to strengthen the victims

In addition, in this activity we collaborated with the Bigissimo brand, one of the fashion
brands in Indonesia that provides special elothing for plus size people. In this activigy,
the participants who attended were Bigissimo's pricrity customers. This aims to
strengthen brond relationships with customers, as well az being m opportunity for
customers [o share stories with each other. With that, they can support and inspire each
other.
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