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ABSTRACT

In the midst of today's technological advancements, there are sl many perpetrators of
body shitming. This.is not only done in person, bt also through social medin. This 1
unioriunate becouse there are sull many people out there who use social medin for the
wiong purposes, aod physicality i still one of the main opics e body shuminge In
this ease, we Tocus on plus size people

There are s0 many impacts cansed by this body shaming action for victims, such as
feclings of inferionty, pressare. sress and even depression, Victims no longer fesl
comfident aind even hate themsalves, OFconrse, thase things have very bad impacts Tor
victims, especinlly in mental healih:

Therefre, we, the Public Relations studants a1 President University, would like to ok
port 1 overcoming this, We feel it is very necessary @0 sensirize the victins oo bow to
aceepl themselves 2 they are, We may not be able to stop the perpetrators, bat we can
belp in strengihen ihe vielins.

In addition, in this sclivity we collabarpted with the Bigissime brand. s of the lashion
brands in Tndenesia that provides. special clothing for plus size people. T this sotivity,
the participants who aiiended were Bipissimao's priority costoniers. This aims 1o
strengthen brend telutionships with customers, as well a8 beltsg an opportunity for
customers 10 share stones with each olher. Wath that, they ¢on support and inspire gach
other
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