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ABSTRACT

This pescarch secks to examine bow mark eting comnamecation helps boost fresh ol paln finit bunch sales
ol Askya Palm Scjohtera. This study highlights that goeod marketing conumemnication is very Empoariant for
clearly dhaning conslspem messages aboul product guality, dependable delivery, and folkwwing industry
rules, which then affects buying choices and customer loyalty,

The research indicates that Axkya Paln Sejshiera still has sonse problems with how it promotes isself
Righit noww, they mosily talk shout price snd ovailohility, bail don't do o gres! job of sighlighting other gosd
thurgzs like how well-made helr products ane of how good thar servece ks, Also, they don't use online wols
very much, they don't have o good way to keep track of their custonsers, and they don't reach very many
poople, which makes it harder for tham o gel new cusionsers and grow Beir part of the markel

To fix these prohlems, the business should put in place o joincd-1up madketing plen that brings iogether
face-to-lace sabes, markating swadghi 1o cuswmers, snd online spaces o serd clearer and mope convineing
messages, Makimg n well-arganized cusiomer list and growing the skille of the marketing group by
lzachimg them absowl online markeling and how fo alk o businesses sne also very inyporam sctions. By
uging thise fives. Azkya Palm Seishtera should be able o sell more, beoome stiroager againg its nivals,
snid make lesting bonds with the companies it works with.

Keywords: Marketing Commumnicstion, sales performance, ofl polm, fresh froit busebes, Azkyn
Palm Sejabiera
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