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ABSTRACT

Thiz study analvzes wvisual grammar elements m Instagram content posted by @skamtificid, foousing on
promoficn of the '5x Ceramide Barrier }oistunizer . Using Kress and ven Leewwen’s (2006) visual grammar
framework, it examines the representational imferactive. and composihonal metafunchons: The research uzez a
gualitative descniptive method. drawing data from selected Instagram posts over the past three yvears throngh
purposive sampling. Findings indicate that elements zuch as zzhence, information value, framing, and gaze
effectively highlight product stremsths and foster a closer conmection with the sudience. Sopporiing text
reinforees visuals and legitimizes product claims. These results emphasize the siomificance of vizual grammar m
digital commumeation strategies and contribute to discuszions in commumcation studies, especially regarding
viznal media

Keywords: Visual Grammar, Instagram, Skintific

ABSTRAK

Penelitian imi menzanaliziz elemen tata bahasza vizual dalam konter Instapram yvanp diungzah oleh @skintificid,
dengan folms pada produk “3x Ceramide Barmer Moistmzer™. Menzgunalen kerangla tats bahasa visnal Kress
dan van Leeuwen (2006), penelitisn i menelzah tiga metafungsi vaitu reprezentazional imteraknf, dan
kompozizional Meatode vang digunakan adalsh kualttatif deskmiptif dengan pengambilan data melabm purpozsve
zgampling -dan unggahan Instapram selama tiga’ tshun terabhir Hazil penelitian memmyukkan babwa elemen
seperti zalience. milai informasi framing, dan gaze mampn mencnjolksn keunggulsn produk zekalisne
membangun kedekatan dengan sudiens. Teks pendukung memperiuat visual dan melegitimas Eamm produk.
Temuan i menegaskan pentmgnya tatz bahasa visusl dalam stratepi kopmnikasi digital serta memberikan
kontribusi bagi diskusi dalam kajian komunikssi, khususnya terkait media visual:

Kevywords: Visual Grammar, Insiagram, Skinfic
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