PRESIDENT
UNIVERSITY

THE INFLUENCE OF FINANCIAL TECHNOLOGY,
FINANCIAL LITERACY, AND CONSUMPTIVE BEHAVIOR
ON INTEREST IN APPLYING ONLINE LOANS AMONG
GENERATION Z

UNDERGRADUATE THESIS
Submitted as one of requirements to obtain

Sarjana Akuntansi

By:
DINI NURFITRI

008202200017

FACULTY OF BUSINESS
ACCOUNTING STUDY PROGRAM
CIKARANG

SEPTEMBER 2025



PLAGIARISM CHECK RESULT

H LUFAILIR  Pepe 2of20- Infagety Cvarvies Sebmimion |0 brecki=I8161 12800 08

14% Overall Similarity

Thet cosreltined tonsl of ol matchis, inchding overlepplng dsurcss, Tor sach detabase.

Filtered from the Report

v Eibliograsny

b Quoted Tesz

Match Groups Top Sources

@) 13t Ched o Guoted 128 W g et sources

Wartches WAL Pusithuer g el CRATON M0 QLADTNTRN FUATE ™ EE Fubl s

. 32 Mg Quotstions 3% %% L Submitted works {Sudent Faparsh
Matchaes that ars il viery Smiler i SoUrce matsnal

F 0 Miskeg Otaton 0%
Matches that Puve GUOtation marks, Dut no ,-TEd CEMDn

# 0 Otedand Quoted 05
Mastchies with in-lexd citation presef, il ro guetstion marks

H thﬂiﬂn Paga 2 o8 E0- Irfagrity Svervies Sioelmdon (D brocid=8181 12800 TR



PLAGIARISM CHECK RESULT

,F-—.F'turnitin Fage 2 of 47- Al Weiting Cverdiew Submission D tred::3618:11 3956838

*% detected as AI Chufter Amdomrrigie

Al detection indudes the pessibility of false positives. ARhough some text in It is esential to urdersiand il limitations of Al desscion befone making decisens.
this submission is likely Al generated, stores below the 0% threshold are not akacer i SDSerC oo, W ereourage you to e mare about Tumitin's AL detecion
surfaced because they have & higher lkelihood of false poskives, LA D ERIC{ STK] Mk

Dosclpiemes

Our AT WTting asessmant & sk o Nid SUCETS ENTTY Text that might be prepered by & Generstive AT sool Our A1 Writing EScesmisng My ot dhwiys b sorores (L4, oo Al modek
may produce sitfer Tuse posithe resubs o fakon negathe resuls), so it abould for e caed 20 o ol basis for sterse 2Clons agaiat & seeden, [ takes further scruting and Puman
jutigerant i conjuriction with ar organization's appxcation of s specic scademic pofiches o determire whethar ary acsdermic misconduct bas ocournd,

Frequently Asked Questions

Haow should I interpret Turnitin's Al writing percentage and fakse positives?

The percentage shawn in the Al writing repart is the amourt of gualifying test within the submission that Tumitin's A writing

detection madel determines was either likely Al-genersted tewt from a large-langusge model or lkely Al-generated test that was. L
likely revised wing an Al paraphrase tool or word Spinner,

False positives. (incorrectly flagging human-written test as Al-generated) are s passibility in Al models,

Al detection scores under 20%, which we da not surfisce in new reports, have 4 higher lcelihood of fake positives. To reduce the
likelihood of misinterpretation, no score ar highlights are attributed and are indicated with an asterisk in the report ["#)

The Al writing percentage should not be the sole basis to determine whether misconduct has eccurred, The reviewsrfinstructor
should use the percentage a5 & means to Stan a formative conversation with thelr student andfor use it to examine the submitted
assignment in sccordance with their schoals policies,

‘What does ‘gualifiying text’ mean?

Our madel anly processes qualifying text in the farm of lang-farm writing. Long-form writing means individus! sentences comained in paragraphs that maks up s
longer plece of written work, such as an essay, a dissertation, or an article, stc Quaifying text that has been determined to be likely Al-generated will be
highlighted in cyan in the submission, and likely Al-generated and then likely Al-paraphrased will be highlighted purple.

Nan-qualifying texl, such as bultet paints, annotated bibliographies, =tc., will not be processed and can creste disparity between the submission highlights and the.
percentage shown,

E}turnitin P 2 o 47 - AT iting Crwerbeny Subimission [0 trosad: 3618113956338



TABLE OF CONTENTS

PANEL OF EXAMINER APPROVAL .....cccoiiiiiec e [

STATEMENT OF ORIGNILAITY oot I

SCIENTIFIC PUBLICATION APPROVAL FOR ACADEMIC INTEREST

................................................................................................................................ iii
ADVISOR APPROVAL FOR PUBLICATION ....cccooviiiie e iv
PLAGIARISM CHECK RESULT ....ooiiiiii e v
PLAGIARISM CHECK RESULT ....ooiiiiice e Vi
ACKNOWLEDGEMENT ....ooii e vii
TABLE OF CONTENTS... .ottt IX
LIST OF FIGURES ...ttt e Xiil
LIST OF TABLES ...ttt Xiv
A B ST R A CT e e e e e nra e XV
INTISARI e e e e ree e XVi
CHAPTER I INTRODUCTION.....ccoiii et 17
1.1  Research Background............cccooveiieiisieiiieii e 17

1.2 Research Problem..........ccooiioiiii e 23

1.3 ReSearch ODJECTIVES .......cccceiiiiiiiieieieie e 24

1.4 Scope and Limitations of ReSearch............ccccocvvivivinicnencic s 24

iX



15 Benefit 0f RESEAICH .....ooeeeeeeeeeeee 25

CHAPTER Il LITERATURE REVIEW ..o 26
2.1 Theory APPHEd ..o 26
2.1.1  Theory of Planned Behavior ............ccccocviniiiiiiicicic e 26

2.2 LIterature REVIBW........ccciiiiiiiiiciee e 27
2.2.1  Financial TeChnology.......ccccoviiiieiineiisieeee s 27
2.2.2  FINANCIAl LITEIaCY .......oiiiviieieiiiieiee e 31
2.2.3  Consumptive BENaVIOr..........cooviiiiiiiniiieeeee s 34
2.2.4  INTEIEST....ooiiiieieet e 36
2.2.5  ONlINE LOANS ..ot 37

2.3 Hypothesis Development ..o 39

2.3.1  The Influence of Financial Technology on Interest in Applying for
ONEING LOANS.......eieiieeie ettt ee s e sre e sneenreeneeas 39
2.3.2  The Influence of Financial Literacy on Interest in Applying for
ONEING LOANS.....c.eieiieiie ettt eesreesreeneeeneenreeneens 40

2.3.3  The Influence of Consumptive Behavior on Interest in Applying

TOr ONIING LOANS ...cvieieeie ettt 41
2.4 Research FrameworkK.........ccooiiiiiienieeeee e 43
CHAPTER 111 RESEARCH METHOD ......ccciiiiii e 44
3.1 Research Approach ... 44
3.2 Population and SamPpIe..........coiiiiiiiiiie e 44
3.3 DALA SOUICE ...ttt 46
3.4 Operational Definition of Variable ...........c.ccocooviiiiiniiis 48

X



3.4.1  Financial Technology .........ccooiiiiiiiiiieee e 48

3.4.2  FINanCial LItEraCy........cccooiiiriiiiiieieie e 48
3.4.3  Consumptive BENAVION .........cccooiiiiiiiiiesiseeeee e 49
3.4.4  Interest in Applying Online LOoans.........ccccovrviieiieieiencnesenn 50
3.5  Data Analyst TEChNIQUE.........cccoeiiiiiiii e 53

CHAPTER IV RESULT ANALYSIS, DISCUSSION AND

IMPLICATION ..ot 59
4.1  Overview of Research ODJECTS.........cccoivririiiniiinieeee e 59
4.1.1  Questionnaire Distribution Result............ccccccovveriviiiiieniieiee, 59
4.1.2 Respondent CharaCteriStiC.........ccoourererininininieiee e 60
4.1.2.1 Gender of RESPONAENT.......cciiieiiiiiiiiiireee e 60
4.1.2.2 Age of ReSPONAENT........cccoviiiiiiiiieic e 60
4.1.2.3 Occupation of RESPONUENT........ccvriririiiiiieiee e 61

4.2 RESUIE ANAIYSIS ..o 62
4.2.1  Outer Model (Measurement Model) .........ccoooviiiiiiinenciine 62
4.2.2  Inner Model (Model Structural) ..........ccccooviiiniiiniiiiec e 66
4.2.3  HypOthesis TESHING......cccoiiiiriiieieiee e 71
4.3 DISCUSSION ..ottt sttt b nne s 73

4.3.1 The Influence of Financial Technology on Interest in Applying for
ONIINE LOANS.......ctiiiiiiieiiee ettt bbb 73
4.3.2  The Influence of Financial Literacy on Interest in Applying for

ONIINE OGNS .ttt ee s ssseeesennnnrnnn 75

Xi



4.3.3  The Influence of Consumptive Behavior on Interest in Applying
FOr ONIING LOANS ... 78

CHAPTER V CONCLUSION, LIMITATIONS AND SUGGESTIONS .. 80

5.1 CONCIUSION ...t 80
5.2 LIMITATIONS ..ot 81
5.3 SUQGOESTION ....uiiiiiieese e 82
REFERENGCES ... ..o e 83
APPENDIX .o 91

Xii



LIST OF FIGURES

Figure 1.1 Total Loan Disbursement in Indonesia
Figure 2.1 Research Framework ............ccccceeueenee.

Figure 4.1 Results of Bootstrapping ............c.......

Xiii



LIST OF TABLES

Table 1.1 Outstanding Personal Loans Data Per-March 2025...............cccoceveenene 19
Table 3.1 Operational Variable ... 50
Table 4.1 Questioner DIStriDULION...........cooveiii i 59
Table 4.2 Gender of RESPONAENT..........cooiiiiiiiie s 60
Table 4.3 Age 0f RESPONUENT.......ccoiiiiiiiieieeee s 61
Table 4.4 Occupation of RESPONAENT.......cceeiiieiiieie e 62
Table 4.5 Outer Loading ReSUIL ..o 63
Table 4.6 Results of AVE (Average Variance Extracted) Value.............c.cc.c....... 64
Table 4.7 Results of HTMT ValUe..........ccoovoiiiiieeeee s 65
Table 4.8 Results of Composite Relability ..........ccoociiiiiiiiniiic 66
Table 4.9 Results of Model Fit TEST........coiiiiiiiiee e 66
Table 4.10 Results 0f R-SQUAre (R2)........ccouririieiiiieiesie e 67
Table 4.11 Results of Q-SqQUare (Q3?) .......cuuvririerire e 68
Table 4.12 Results 0of F2 EffeCt SIZe .......cccooiiiiiiieeeee s 69
Table 4.13 Results of Hypothesis TeStING .......ccccvreriieiiniiieieee s 72
Table 4.14 Results of Hypothesis TeStING .......ccccereririiininieieee s 73

Xiv



ABSTRACT

The rapid advancement of financial technology (fintech) has transformed the
financial sector, particularly in providing easier access to online loan services.
Generation Z, as the dominant users of digital platforms, has shown a significant
tendency to utilize these services, which raises concerns about the influence of
financial literacy and consumptive behavior on loan decision-making. This study
aims to examine the influence of financial technology, financial literacy, and
consumptive behavior on the interest in applying for online loans among Generation
Z in Indonesia. The research applies a quantitative approach with a survey method,
using purposive sampling of 100 respondents aged 13-28 years who know or have
used online loan applications. Data were collected through questionnaires and
analyzed using Structural Equation Modeling—Partial Least Squares (SEM-PLS).
The results show that financial technology (t = 3.712; p = 0.000), financial literacy
(t =4.663; p = 0.000), and consumptive behavior (t = 4.875; p = 0.000) each have
a positive and significant influence on the interest in applying for online loans.
These findings indicate that technological ease of access, financial knowledge, and
consumption tendencies simultaneously contribute to the rising interest of

Generation Z in online loan services.

Keywords: Financial Technology, Financial Literacy, Consumptive Behavior,

Online Loan, Generation Z
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INTISARI

Perkembangan pesat financial technology (fintech) telah mengubah sektor
keuangan, khususnya dalam memberikan kemudahan akses terhadap layanan
pinjaman online. Generasi Z, sebagai pengguna dominan platform digital,
menunjukkan kecenderungan signifikan dalam memanfaatkan layanan tersebut,
yang menimbulkan perhatian terkait pengaruh literasi keuangan dan perilaku
konsumtif terhadap pengambilan keputusan pinjaman. Penelitian ini bertujuan
untuk menganalisis pengaruh financial technology, literasi keuangan, dan perilaku
konsumtif terhadap minat mengajukan pinjaman online pada Generasi Z di
Indonesia. Metode penelitian menggunakan pendekatan kuantitatif dengan teknik
survei, melalui purposive sampling terhadap 100 responden berusia 13—-28 tahun
yang mengetahui atau pernah menggunakan aplikasi pinjaman online.
Pengumpulan data dilakukan melalui kuesioner dan dianalisis menggunakan
Structural Equation Modeling—Partial Least Squares (SEM-PLS). Hasil penelitian
menunjukkan bahwa financial technology (t = 3,712; p = 0,000), literasi keuangan
(t=4,663; p =0,000), dan perilaku konsumtif (t = 4,875; p = 0,000) berpengaruh
positif dan signifikan terhadap minat mengajukan pinjaman online. Temuan ini
mengindikasikan bahwa kemudahan teknologi, pengetahuan keuangan, serta
kecenderungan konsumsi secara bersamaan berkontribusi terhadap meningkatnya

minat Generasi Z dalam menggunakan layanan pinjaman online.

Kata kunci: Financial Technology, Literasi Keuangan, Perilaku Konsumtif,

Pinjaman Online, Generasi Z
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