A

PRESIDENT
Ll'\l\'l'.RSI'l‘\'

THE INFLUENCE OF PERSONAL FINANCIAL
PLANNING, FINANCIAL HEALTH, AND
INVESTMENT DECISION-MAKING ON IMPULSIVE
BUYING BEHAVIOR AMONG E-COMMERCE
USERS.

THESIS
Submitted as one of the requirements to obtain

Sarjana Akuntansi (S.AKk)

By:
ZAHWA AULIA
008202200038

FACULTY OF BUSINESS
ACCOUNTING STUDY PROGRAM
PRESIDENT UNIVERSITY
CIKARANG
SEPTEMBER 2025



PLAGIARISM CHECK RESULT

THE INFLUENCE OF PERSONAL FINANCIAL PLANNING,
FINANCIAL HEALTH, AND INVESTMENT DECISION-
MAKING ON IMPULSIVE BUYING AMONG E-COMMERCE
USERS

Slturnitin  reos oo i Gwevms
15% Overall Similarity

Filtered from the Report

& EbHngraphy

Match Groups Top Sources

i 10%inrcited or Guon 14% 8% rRervat sourses
AR 6% Public

1% A Submitsed warks {Swdont Papars

W 5 Mo Quoatons 1%

= 0 W n O

0 Credand Gusied %

'?-_Iurnitin Fugn 2 af B3 - Inbug p Cverving



Al CHECK RESULT

THE INFLUENCE OF PERSONAL FINANCIAL PLANNING,
FINANCIAL HEALTH, AND INVESTMENT DECISION-
MAKING ON IMPULSIVE BUYING AMONG E-COMMERCE
USERS

™ 2y
l.ﬂJ turnitin Fags al 86 - A Wribny Cewndvw

*% detected as Al Cauchsn i i

Al petecgion i des tho possbiity of false poskives. Althodgh some et in s sswratial ve ekt thichm Ratiore of ALt ction befasd making dodsion.
this subemission is ikety A1 generabed, scores befow the 20% threshald are nat U B ST oS b W A Ufag et el et bt Terhion' Al datieilen
surfaced becaise they hawe a higher kefhand of fabse posrhses. caprahiiithes Bl unng U podt

Freguently Asked Questions

How should 1 intergret Turnitin's Al writing percentage and false positives?

The percentage shown o the A writing repoet s Bhe amount of quaiifying teet withie the submission that Turito’s AL writing

detection model determines was either ikely Al-gererated text from a large-Lnguage moded or | kely &l-generated tess that was [!
likely revisen Using an AF paraphirase bacl of ward spinner.

False positwes Incorrectiy flagging human.writien fext as Al-gersrated) are 3 possibiliy 0 A5 models,

Al dedection scones under 20%, which we do riat surface In new reparts, have 2 higher likebhood of fakse pos = To reduce the
likekiacd af misinderpresatson, no soore or highkghts are atiributed and are.indcated with-an asterize inthe repart (%)

The AL wiriting percentage showld not be the sofe basis to determéne whisther miscondwct has cooumed, The revewerfinstruchor
should use the p tage 25 a means b0 start @ formadkee corsersaedion swith their student anddor use it to examine the submitted
asslgnment inaccordance with their schocd's policies.

Wihat dees 'qualifying texi’ mean?

Cur mamed enly processes qualifying text inche form of [oreg.farm writing. Landg:form writing meens indnickial Seriences contained i paragraphs thar mase up.a
leriger paoce of wrkten wark, such as an sssay, o dissertacian, o an amice, ete. Qualtyng tes that bas been determined to e Hosy 65 generated will be
Feghlighted in cyan in the submission, and ikely Al-generatied ard then likely Alparaphrased will be nighfichied purpie

Man-quaiifying text. such as bullet paints, annataied Dikliograghies, ete., wil nat be processed and can orezie slisparity between ihe submissicn highiights and the:
percerzane shown

Wiriing Svendew Subrissan B 1

Aturnitin reszes



TABLE OF CONTENTS

PAGE COVER 1
PANEL OF EXAMINERS APPROVAL 2
STATEMENT OF ORIGINALITY 3
SCIENTIFIC PUBLICATION APPROVAL FOR ACADEMIC INTEREST 3
ADVISOR’S APPROVAL FOR PUBLICATION 5
PLAGIARISM CHECK RESULT i
AI CHECK RESULT ii
ACKNOWLEDGMENT iii
LIST OF FIGURES vii
LIST OF TABLES viii
ABSTRACT ix
INTISARI X
CHAPTER I INTRODUCTION 1
1.1 Research Background..........c.cceevieiniiiiinininineincccncceceeseeeeseen 1
1.2 Research Problem ... 4
1.3 Research QUESHIONS.......c.ccvvieieiiieieeieeie ettt 5
1.4 Research ODJECHIVES .....c.eeuiriiriiiiiiieeieceeieeeeee e 6
1.5 Research scopes & lMitations ..........ceeeeueeiirierierininieeeeeeeeee e 6
1.5.1  ReSCAICh SCOPES ..eovviuienieieieieieee e 6
1.5.2  Research Limitations ........ccccoevierenienieniinenenencnencnenescnecnese e 7

1.6 Research Benefits ........coevevineninininicccccecce e 7
CHAPTER II LITERATURE REVIEW 9
2.1 Personal Financial Planning............cccccovieiinieniniiinieieccieceeeseee e 9
2.2 Financial Health........cc.cocooiiiiininicccecceee 10
2.3 Investment Decision-MaKing...........ccceecveviieienieiienienienieriesceie e 10
2.4 Impulsive Buying behavior..........ccceeeeieiiieieieeieceeeeeee e 11
2.5 E-COMMEICE ..o 12
2.6 Theory of Planned Behavior ............cccooeviiiiiiniinieeeeeeeeee 13
2.7 Hypothesis Development ...........cccooeviririreninieieceeeeeeeeeee e 14
2.7.1 Personal Financial Planning and Impulsive Buying ..........cccceueu..... 14



2.7.2  Financial Health and Impulsive Buying........c.cccccevvevieneenenieienne, 15
2.7.3 Investment Decision-Making and Impulsive Buying............ccc......... 15

2.7.4 Personal Financial Planning, Financial Health, Investment Decision

Making and Impulsive BUying..........cccovvevierieriinieiiceeceeeee e 16
2.8 Research Framework .........cccooooiiiiiiiiiiiiiecceeeeeeeee e 17
CHAPTER III RESEARCH & METHODOLOGY 19
3.1 ReSEArCh DESIZN ..ovveuvieiieiieieciieieeeeee ettt 19
3.2 Population and Sample.........c.ccceevvirieiieieieieseeeeee e 19
3.2.1 Sample Size Determination ..........ccceeceevieciereecieeieseeieseeee e 20
33 Data Collection TeChNIques ........c.ccceevueeieriieierieieceeeeeeee e 21
34 Operational Definition of Variables...........ccccoevevieriecieniecieieeceeieees 22
3.5 Data Analysis TeChNIQUES ......cceecviieeeriieieieeieseee e 23
3.5.1 Validity and Reliability TeSt........ccccccvevievrieiiriieiieieieeee e 23
3.5.2  Classic ASSUMPLION TESt .....cceevvierieriieieiieieciieie e 24
3.5.3  Multiple Regression ANalysis .......coccceeevieereinenieenienieeneeneseeeneenees 25
3.5.4  HypPOthesis TeSt...ccieieiiieieieieieee et 26
CHAPTER IV RESULT & DISCUSSION 28
4.1 Respondent CharacterisStiCs .........oeviruirerierierieniieeeieeeeieeee e 28
4.2 Data ANALYSIS .ouveeiieiieiieieieeeee s 29
4.2.1 Result of Pilot Test Validity .......ccccceeieirinininieiceeeeeeeeeen 29
4.2.2 Result of Pilot Test Reliability .......cccccevierieeieiiieiecieeceeeeeeeee 30
4.2.3  Validity TeSt .cvieieiieieieeieieeeeteee ettt 31
424  Relability Test....ccciccevieieriieieieeieeeee et 33
4.3 Classical ASSUMPLION TESt......cccevverierieeieiieiereeieseee et 34
4.3.1  NOrMAlity TESt....ccieieriieieiieierieeieeeee ettt e 34
4.3.2  Multicollinearity TeSt ........cceevvirierieriieieeieie et 34
4.3.3 HeteroscedastiCity TeSt......ccuevuivieriirieieeiieieeiee e 35
4.4 Multiple Regression ANalysis ........ccceeeeevieeienieiecieieeeesee e 37
4.5 HYPOLhEsiS TeST......eouiiiiiieiiieeieeet e 38
5.1 TSt ettt st 38
A.5.2  FrBSTeiiiiieeee e 39



.53 RZAEST it
4.6 Hypothesis Result.........cccooieiiiiiiiiiieieceeeeeeeeeee e

4.6.1 Personal Financial Planning Influence the Impulsive Buying
BERAVIOT ...ttt s

4.6.2 Financial Health Influence the Impulsive Buying Behavior .............

4.6.3 Investment Decision Making Influence the Impulsive Buying
BERAVIOT ...ttt

CHAPTER V CONCLUSION, RECOMMENDATIONS, AND
LIMITATIONS

5.1 CONCIUSION. ¢ttt
52 RecomMmEndations...........coerereririereniieeeieeeee s
53 LAMIEATIONS .eeviiieiieiieiieiieie ettt ettt sa e st sbe e sae s
REFERENCES
APPENDIX

Vi

44
44
45
45
47
52



LIST OF FIGURES

Figure 1.1 The level of Penetration of Indonesia Period 2019-2029 ....................... 1
Figure 2.1 Number of E-commerce Website VISItS.........ccceceveererieenieieenieenrennnes 13
Figure 2.2 Conceptual Framework.........cccooeviiriiiieniniiiniiieneieseeeeee e 18

vii



LIST OF TABLES

Table 3.1 Indicator of Variable ..........cccceoevieiiinieniieeeeeeeeeeee e 22
Table 4.1 Respondent CharacteristiCs .........cceveruerierierierienieniesieeeee et 28
Table 4.2 Result of Validity Pilot TeSt......cceceruerierierieieieieeieeeeeeeeeeee e 29
Table 4.3 Validity Test ReSUlt.......ccoovevieiiiieieieeeeeeeeeeeee e 31
Table 4.4 KMO and Barlette's Test ........ccoeoiveririneirinieieerieeree e 32
Table 4.5 Reliability Test RESUIt.........cccooeviieiinieiiieieeeeeeeeee e 33
Table 4.6 Normality Test Result..........cccooieiiiiiniiiiieceeeseeeee e 34
Table 4.7 Multicollinearity Test Result..........cccooeeieniniiiniiiinieeeeeeeeeee, 34
Table 4.8 Heteroscedasticity Test Result .........ccoecievieiienieiieniiiieeeeeee, 35
Table 4.9 Heteroscedasticity Scatterplot Test Result .........cccoocveeievieiiieienieienenee, 36
Table 4.10 Multiple Regression Analysis Result..........cccccoevevieviinienincienieieeenen. 37
Table 4.11 T-test RESUIL......ccuieiiiieieeiieieseeeeee et 38
Table 4.12 R2 Test RESUIL ......cvevuieiiciiciecieeeeeeee et 40
Table 7.1 The Question of QUESHONNATE ...........ccveeerieeiieerieeieeieecreeete e 52

viii



ABSTRACT

This study aims to examine the influence of personal financial planning,
financial health, and personal decision-making on impulsive buying behavior
among e-commerce users. In the digital era, the rapid growth of e-commerce not
only offers convenience in transactions but also encourages impulsive purchasing
behavior, which can affect an individual's financial stability. The research uses a
quantitative approach, collecting data through questionnaires distributed to
respondents and analyzing it using multiple regression analysis with the help of
SPSS. The findings indicate that personal financial planning, financial health, and
investment decision-making each have a significant effect on impulsive purchasing
behavior. These results underscore the importance of financial literacy and
awareness in managing personal finances to reduce the tendency to make impulsive

purchases.

Keywords: Personal Financial Planning, Financial Health, Investment Decision-

Making, Impulsive Buying, E-commerce.



INTISARI

Penelitian ini bertujuan untuk menguji pengaruh perencanaan keuangan
pribadi, Kesehatan keuangan, dan pengambilan Keputusan pribadi terhadap
perilaku impulsive buying dalam pembelian di kalangan pengguna e-commerce. Di
era digital, pertumbuhan e-commerce semakin pesat karena ecommerce tidak
hanya memberikan kemudahan dalam bertransaksi jual beli, tetapi juga mendorong
munculnya perilaku pembelian impulsive yang dapat memengaruhi stabilitas
keuangan individu. Penelitian ini menggunakan pendekatan kuantitatif dengan
mengumpulkan data melalui kuesioner yang di sebar kepada responden dan
dianalisis menggunakan analisis regresi berganda dengan bantuan SPSS. Temuan
penelitian menunjukkan bahwa perencenaan keuangan pribadi, Kesehatan
finansial, dan pengambilan keputusan investasi masing-masing berpengaruh
signifikan terhadap perilaku pembelian impulsive. Hasil ini menegaskan
pentingnya literasi keuangan dan kesadaran dalam mengelola keuangan pribadi

untuk mengurangi kecenderungan melakukan pembelian impulsif.

Kata Kunci: Perencanaan Keuangan Pribadi, Kesehatan keuangan, pengambilan

keuangan investasi, Impulsive buying, e-commerce.



