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APPENDIX B RESPONDENT’S DATA 
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APPENDIX C TABLE ANALYSIS  

C.1 Hypothesis Testing Results 

 
T Statistics 

(|O/STDEV|) 
P Values 

Job Satisfaction -> Work Ethics 7.059 0 
TIKTOK -> Job Satisfaction 24.054 0 
TIKTOK -> Work Ethics 6.323 0 
Tiktok->Job Satisfaction -> Work Ethics 2.698 4 
Work Life Balance -> Job Satisfaction 16.667 0 
Work Life Balance -> Work Ethics 7.666 0 
work life balance->Job Satisfaction -> Work Ethics 3.219 1 

 

C.2 Descriptive Statistics for Indicators 

 Mean 
Standard 
Deviation 

Excess Kurtosis Skewness 

TT1 3.457 1.486 -1.035 32 
TT2 3.524 1.404 -856 -44 
TT3 3.510 1.397 -918 -110 
TT4 3.548 1.430 -918 -3 
TT5 3.500 1.414 -991 72 

WLB1 3.442 1.589 -1.117 189 
WLB2 3.490 1.541 -1.060 94 
WLB3 3.462 1.531 -1.036 130 
WLB4 3.399 1.513 -998 73 
WLB5 3.399 1.500 -892 106 
WLB6 3.462 1.568 -1.054 117 
WLB7 3.505 1.535 -1.167 75 

JS1 3.548 1.322 -629 109 
JS2 3.596 1.330 -735 82 
JS3 3.572 1.346 -695 125 
JS4 3.630 1.384 -705 -25 
JS5 3.596 1.316 -610 38 
JS6 3.587 1.327 -572 123 
JS7 3.553 1.340 -655 158 

WE1 4.476 1.315 -417 -560 
WE2 4.438 1.329 -418 -571 
WE3 4.413 1.360 -662 -504 
WE4 4.428 1.353 -393 -520 
WE5 4.423 1.321 -536 -488 
WE6 4.380 1.343 -590 -467 
WE7 4.418 1.324 -344 -529 
WE8 4.423 1.328 -683 -453 
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C.3 Discriminant Validity (HTMT Ratio) 

 Job Satisfaction TIKTOK Work Ethics Work Life Balance 
Job Satisfaction     

TIKTOK 732    
Work Ethics 895 688   

Work Life Balance 548 34 578  
 

C.4 Reliability and Convergent Validity Indicators 

 Cronbach's Alpha rho_A 
Composite 
Reliability 

Average Variance 
Extracted (AVE) 

Job Satisfaction 971 971 976 852 
TIKTOK 965 966 973 877 

Work Ethics 979 979 982 869 
Work Life Balance 980 981 983 894 

 

C.5 Outer Loadings of Indicators 

 Job Satisfaction TIKTOK Work Ethics Work Life Balance 
JB1 922    
JB2 919    
JB3 924    
JB4 931    
JB5 918    
JB6 917    
JB7 933    
TT1  939   
TT2  932   
TT3  940   
TT4  942   
TT5  930   
WE1   931  
WE2   920  
WE3   932  
WE4   927  
WE5   930  
WE6   943  
WE7   937  
WE8   938  

WLB1    953 
WLB2    950 
WLB3    952 
WLB4    934 
WLB5    929 
WLB6    953 
WLB7    947 

 

 
 

 


