PRESIDENT
UNIVERSITY

ANALYZING FACTOR INFLUENCING VISIT DECISION TO
A DESTINATION (A CASE STUDY ON LOBANG JEPANG
TOURIST ATTRACTION IN THE CITY OF BUKITTINGGI)

UNDERGRADUATE THESIS
Submitted as one of the requirements to obtain

Sarjana Manajemen

By:

PUTRI RAHMANITA
014201900026

FACULTY OF BUSINESS
MANAGEMENT STUDY PROGRAM
CIKARANG
JUNE, 2023



ACKNOWLEDGEMENT

First of all, I would like to express my deepest gratitude to Allah SWT for the
blessings and wisdom bestowed upon me. | am truly grateful for the guidance and
answered prayers that have guided me throughout this thesis and enabled me to
complete it within the given timeframe. Furthermore, | would like to acknowledge
and appreciate the support and guidance | have received from various individuals and
parties throughout this journey. Their unwavering support has played a vital role in
completing this thesis. Therefore, | would like to take this opportunity to express my
heartfeltgratitudeto:

1. My beloved family, my parents, my father Syofyan Anwar and my mother
Wella Sinem, and my beloved sister Indah Khairani and Kamila Nadiva
Syofan, and all my big family members, for their love, guidance, lessons
given, and support throughout my life, as well as for understanding and
patience during the completion of this thesis this, because without them, |
would be nothing. I convey my gratitude for being part of this beloved family.

2. My thesis advisor, Erny Estiurlina Hutabarat, S.Pi., MBA., to Mam Erny, |
would like to express my sincere appreciation for your invaluable assistance
throughout my thesis journey. Your guidance, encouragement, advice, and
unwavering support have meant the world to me. | am truly grateful for your
attentive listening, as well as your patience and care, which played a vital role
in enabling me to complete my thesis within the given timeframe. How
thankful 1 am to be your student and have you as my thesis advisor.

3. Ka Nadia and ka Dina who are always by my side. Thank you for your help
and support. It is impossible to adequately convey the depth of my gratitude

for having such amazing sisters in my life.



4.

I would like to extend my heartfelt appreciation to my Management
classmates from the first semester who have been by my side until the end of
this semester: Tiara, Ocha, Aji, and Deo. Who has been my constant
companion throughout my studies, sharing the struggles and joys together.
Your patience, friendship, and unwavering support mean the world to me, and
it has been an absolute pleasure to have you all as my friends.
Trixy, Sopi, Nija. Thank you for your help, support, and being a good friend,
and have consistently been a positive influence me to be a better person
My best friend who is always there for me anytime, Nada. Thank you for
always being there listening, understanding, and believing in me for my ups
and downs, encourage and support me in all situations.
Boy, Fauzia, Sinta, Mutiara, Rima, Tifa, Hamdi. Thank you for accompanying
me and always listening to me. | am grateful and feel very lucky to be your
friend.
To all respondents of this research, deepest gratitude for the contribution,
willingness, and time filling this thesis questionnaire. So that this thesis can be
completed fluently.
Lastly, thanks to myself, Putri. Thank you for holding out until the end and
trying to give the best of yourself. Thank you for all your independence and
all the burdens that you bear; you continue to live as hard as possible. The
process did feel like a roller coaster, but you made it. You deserve good things
ahead, and please always be grateful and keep the spirit for the next journey!
Cikarang, 30 May 2023,

Putri Rahmanita



PLAGIARISM RESULT/ TURNITIN

ANALYZING THE INFLUENCES OF ELECTRONIC WORD OF
MOUTH, TOURIST FACILITIES AND DESTINATION IMAGE ON
VISIT DECISION MEDIATED BY VISIT INTENTION (A CASE STUDY
ON LOBANG JEPANG TOURIST ATTRACTION)

OGINALTTY FEPORT

13 100 8« A

SIMILARITY INDEX INTERNET SOURCES PUBLICATIONS STUDENT PAPERS

PHAARY SOURCES

. repository.president.ac.id 1
Intesnet Source %
www.researchgate.net 1
nternst Source %
www.emerald.com
Inteenet Source 1 %

- - Bl -

Submitted to Curtin University of Technology 1 "

Student Paper

Pahrudin Pahrudin, Tsung-Hua Hsieh, Li-Wei <1 %
Liu, Chia-Chun Wang. "The Role of

Information Sources on Tourist Behavior Post-
Earthquake Disaster in Indonesia: A Stimulus-
Organism-Response (SOR) Approach”,

Sustainability, 2023

Publication

'

n www.neliti.com <1 %

Internst Source




GPTZERO RESULT

Your text is likely to be
written entirely by a
human

The nature of Al-generated content is changing constantly. As such, these
results should not be used to punish students. While we build more robust
models for GPTZero, we recommend that educators take these results as one
of many pieces in a holistic assessment of student work. See our FAQ for more

information.

Stats

Average Perplexity Score: 216.906

A document's perplexity is a measurement of the randomness of the text

Burstiness Score: 288.184

A document's burstiness is a measurement of the variation in perplexity

Your sentence with the highest perplexity, "2022", has a perplexity of: 1783



PANEL OF EXAMINERS
APPROVAL SHEET

The Panel of Examiners declare that the Thesis entitled “ANALYZING FACTORS
INFLUENCING VISIT DECISION TO A DESTINATION (A CASE STUDY
ON LOBANG JEPANG TOURIST ATTRACTION IN THE CITY OF
BUKITTINGGI)" that was submitted by Putri Rahmanita majoring in Management
from the School of Business was assessed and approved to have passed the Oral
Examinations on 15,06, 2023.

Panel of Examiners
\

Assoc. Prof. Liswandi, Ph.D.. CHRP

Chair - Panel of Examiners

o™

Sonny V. Sutedjo, SE.. MM.

Examiner 2

2
¢

Erny Estiurlina Hutabarat, S.Pi., MBA.
Examiner 3



STATEMENT OF ORIGINALITY

In my capacity as an active student of President University and as the author of the

thesis/final project/business plan stated below:

Name : Putri Rahmanita

Student ID number  : 014201900026

Study Program : Management — International Business
Faculty : Business

| herebydeclarethatmy thesis/finalproject/businessplanentitled—ANE
FACTORS INFLUENCING VISIT DECISION TO A DESTINATION (A CASE
STUDY ON LOBANG JEPANG TOURIST ATTRACTION IN THE CITY OF
BUKITTING G 1) listo the best of my knowledge and belief, an original piece of
work based on sound academic principles. If there is any plagiarism detected in this
thesis/final project/business plan, I am willing to be personally responsible for the
consequences of these acts of plagiarism, and will accept the sanctions against these
acts in accordance with the rules and policies of President University. | also declare
that this work, either in whole or in part, has not been submitted to another university

to obtain a degree.

Cikarang,30"™ May 2023

|
(Putri Rahmanita)

Vi



CONSENTFOR INTELLECTUAL PROPERTY RIGHT

Title of Thesis ANALYZING FACTORSINFLUENCING VISIT

DECISION TO A DESTINATION (A CASESTUDY ON
LOBANG JEPANGTOURIST ATTRACTION IN THE
CITY OF BUKITTINGGI)

The Author hereby assigns to President University the copyright to the
contribution named above whereby the university shall have the exclusive right
to publish the contribution and translations of it wholly or in part throughout the
world during the full term of copyright including renewals and extensions and

all subsidiary rights.

The Author retains the right to re-publish the preprint version of the
contribution without charge and subject only to notifying the University of the
intent to do so and to ensuring that the publication by the University is properly

credited and that the relevant copyright notice is repeated verbatim.

The Author retains moral and all proprietary rights other than copyright, such as
patent and trademark rights to any process or procedure described in the

contribution.

The Author guarantees that the contribution is original, has not been published
previously, is not under consideration of publication elsewhere and that any
necessary permission to quote or reproduce illustrations from another source
has been obtained (a copy of any such permission should be sent with this

form).

The Author guarantees that the contribution contains no violation of any
existing copyright or other third — party right or material of an obscene,

Vi




indecent, libellous or otherwise unlawful nature and will indemnify the

University against all claims arising from any breach of this warranty.

6. The Author declares that any named person as co — author of the contribution is

aware of this agreement and has also agreed to the above warranties.

Name: Putri Rahmanita

Date: 30" May 2023

Signature:

viii




SCIENTIFIC PUBLICATION APPROVAL FOR
ACADEMIC INTEREST

As an academic community member of the President's University, I, the undersigned:

Name : Putri Rahmanita
Student ID number  : 014201900026
Study program : Management

for the purpose of development of science and technology, certify, and approve to
give President University a non-exclusive royalty-free right upon my final report with
the title :

ANALYZING FACTORS INFLUENCING VISIT DECISION TO A
DESTINATION (A CASE STUDY ON LOBANG JEPANG TOURIST
ATTRACTION IN THE CITY OF BUKITTINGGI)

With this non-exclusive royalty-free right, President University is entitled to
converse, to convert, to manage in a database, to maintain, and to publish my final
report. There are to be done with the obligation from President University to mention
my name as the copyright owner of my final report.

This statement | made in truth.

Cikarang, 30" May 2023

|
Putri Rahmanita



ADVISOR APPROVAL FOR JOURNAL OR
INSTITUTION’S REPOSITORY

academic community member of the President's University, I, the

: Erny Estiurlina Hutabarat, S.Pi., MBA
nber : 0415036001
program : Management
: Faculty of Business

= at following thesis :

ﬂtesls : ANALYZING FACTORS INFLUENCING VISIT
[SION TO A DESTINATION (A CASE STUDY ON LOBANG JEPANG
IST ATTRACTION IN THE CITY OF BUKITTINGGI)

s author : Putri Rahmanita

st ID number  : 014201900026

be published in institution’s repository
Cikarang, 30" May 2023
g -

K

Erny Estiurlina Hutabarat, S.Pi., MBA.



TABLE OF CONTENTS

ACKNOWLEDGEMENT ..ottt sttt [
PLAGIARISM RESULT/ TURNITIN ..ooviiiiieicecee e i
GPTZERO RESULT ...ttt ettt snae e nnne e v
PANEL OF EXAMINERS ...t Y
STATEMENT OF ORIGINALITY L.oiiiiiiieieise e Vi
CONSENT FOR INTELLECTUAL PROPERTY RIGHT ...cccviiiieiee e Vil
SCIENTIFIC PUBLICATION APPROVAL FOR. ...ttt iX
ADVISOR APPROVAL FOR JOURNAL .....ooviiie et X
LIST OF TABLES .....coo oottt Xiv
LIST OF FIGURES ...ttt et nae e e e e e XV
(O o A e I PSPPSR 1
1.1 Background of the problem ... 1
1. 2 Problem STatemMeNt..........ccviiiiiiie e 7
1.3 RESEArCh QUESTIONS .....veeiviiiiiccite ettt ettt e be e b e re e saeeenras 8
1.4. Outline Of the RESEAICN .........oiiiiiieeee e 8
CHAPTER ..ottt et 10
LITERATURE REVIEW... ..ottt stee e a e nnrnee e 10
2.1, REVIEW OF LITEIatUIE....c.eeveieieiicciesee et 10
2.1.1 Electronic Word-of-Mouth (EWOM)........c.ccceiieiiiieieece e 10
2.1.2 TOUNISt FACHITIES ..ot 11
2.1.3 DeStination IMAJE .......cveiieiecicceece ettt ens 12
2.1.4 ViSIT INTENTION ...ttt enes 13
2.1.5 VISIT DECISION ...vevieieciie ettt ste e sna e e nnes 13

2.2. Hypothesis DEVEIOPMENT.........cciiiiieiiiieee et 14
2.3. Theoretical FrameworK. ..o s 17
2.4 PreviouS RESEAICH .......ociiiiieie ettt sre e nns 17

Xi



2.5 RESEAICH GAP...c.tiitiitiiiie et 24

CHAPTER T ottt et e et e e nne e e e nnaeeanee e 26
METHODOLOGY ...otiiiiiiiiteiet ettt ettt sttt st e ene e 26
3.1 RESLAICH DESION ..o 26
3.2 SAMPIING PIAN ... 26
3. 2.1 POPUIALION ...ttt te et nre e enes 26
3.2.2 SAMPIE .o e 27

3.3 Instrument/Operational Definition ............cccccveveiieiicie e, 28
3.4. Data CollECtION DESIGN......cciiiiiiieieieieite ettt 33
3.5 Data ANalySiS DESIGN .....c.veivieiiiie et 39
3.5.1. Respondent Background INformation ............c.ccooeeveeiineneneneseseeeens 40
3.5.2. DESCIIPLIVE ANAIYSIS .....ccveevicic et 40
3.5.3 Partial Least Squares Structural Equation Modeling (PLS-SEM) ............... 42
CHAPTER IV ettt et e et e e e nne e e e nsaeeenee e 49
ANALYSIS AND DISCUSSION OF FINDINGS ......ccccoviiiieiiiieiee e 49
4.1 Respondents Profile..........ccoveiiiiiie e 49
4.1.1 Respondents Characteristics by Gender............ccccooveveieeiecie i, 49
4.1.2 Respondents Characteristics DY AgQe.......cccovviiriiiniiieee e, 50
4.1.3 Respondents Based 0n DOMICIHE ..........cccoecveiiiieiiiieceece e, 50
4.1.4 Respondents Based on Social Media USage.........ccccevvvveneninenininieeen, 51

4.2 DESCIIPLIVE ANAIYSIS.....cuiiiiiiiiiiieieiee s 52
4.2.1 Outer Model ANAIYSIS.......ccoiiiiiiiiiece e 55
4.2.2 Inner Model ANAIYSIS. .......ooiiiiiiiiiiece e 63

4.3 DiscusSion and FINAINGS .........ooiiiiiiiiieiee e 67
4.3.1 The Influence of Electronic Word of Mouth on Visit Intention .................. 68
4.3.2 The Influence of Tourist Facilities on Visit Intention .............ccccceevvivennenn 68
4.3.3 The Influence of Destination Image on Visit Intention .............c.cccceceveenen 69
4.3.4 The Influence of Visit Intention on Visit DeCiSiON...........cccccevvvevverieieennnn. 69

xii



4.3.5 The Influence of Electronic Word of Mouth on Visit Decision mediated

VISTE INTENTION ..ttt nae e 70
4.3.6 The Influence of Tourist Facilities on Visit Decision mediated by Visit
01T a1 o] o ORI 71
4.3.7 The Influence of Destination Image on Visit Decision mediated by Visit
INEENTION ...ttt bbbt 72
CHAPTER V ettt ettt e e e e e st e e e s e e e ntaeeanee e 73
CONCLUSION AND RECOMMENDATION ....ccviiiiie e 73
T8 A o 0 Tod 1115 o] o OSSPSR 73
5.2 Recommendation for Lobang JEpang .........ccccvereririniniieienese e 73
5.3 Recommendation for The Future ReSEarch ............ccooevvviiiieieiciesiseseiees 74
REFERENGCES. ... ..ottt e e e e e e e naaeeanee e 75
APPENDICIES ..ottt sttt e ans 84

Xiii



LIST OF TABLES

Table 1. 1 Number of Visits to Lobang Jepang Tourists 2018 - 2022 ............cccceeveenee. 3
Table 2. 1 Previous RESEAICH ........ccooi i e 17
Table 3. 1 SAMPIE SIZE.....cieeee e e 27
Table 3. 2 Operational DefiNItIONS .........cccoiiiiiiieiiee e 28
Table 3. 3 LIKEIT SCAIE .....c.veieieie e 33
Table 3. 4 Validity and Reliability Pre-Test Result (Before Remove)............cccceen..... 34
Table 3. 5 Validity and Reliability Pre-Test Result (After Remove) ...........ccccceevveneen. 37
Table 3. 6 Rule of Thumb of Outer Loadings ........cccoviieiieieiiieseece e 45
Table 3. 7 Rule of Thumb of Average Variance Extracted (AVE) ........cccccecvevveiivennenn. 45
Table 3. 8 Rule of Thumb of Heterotrait-Monotrait (HTMT)........cccooviiiiiiiiicen, 46
Table 3. 9 Rule of Thumb of Composite Reliability............cccccoeivveiiiiiiiicieccceee, 47
Table 3. 10 Rule of Thumb of Cronbach’s Alpha............ccooviiiiiiiiieee, 47
Table 3. 11 WAIUB ..o e et 48
TaDIE 3. 12 VAIUE ..ottt 48
Table 4. 1 Respondents Based 0N GENUEN .........cccveviiiriierie e 49
Table 4. 2 Respondents Based 0N AQE .......coveiveieeieiie e 50
Table 4. 3 Respondents Based on DOMICIHE.........cccoovvvieiiiieiieice e 50
Table 4. 4 Respondents Characteristic by Social Media Usage ...........c.ccccevveivereiiennn, 51
Table 4. 5 Respondent Characteristics by Type of Social Media..............ccccoovvveinnne. 51
Table 4. 6 Descriptive Analysis of Electronic Word of Mouth (Ewom)..........c.cccceuee. 52
Table 4. 7 Descriptive Analysis of Tourist FaCilitieS .........ccoccvvveriiie i, 53
Table 4. 8 Descriptive Analysis of Destination IMage.........ccccceevviveeve e s, 53
Table 4. 9 Descriptive Analysis of VisSit INtention ...........ccocevviiiniii i 54
Table 4. 10 Descriptive Analysis of Visit DECISION ..........cccccevvieiiiieiicie e 54
Table 4. 11 Outer Loading RESUIL ..........ooviiiiiiiee e 57
Table 4. 12 Average Variance Extracted (AVE) ResuUlt ..........ccccccoevveviviiiiiciiececen, 59
Table 4. 13 Cross Loading Factor ReSUlt............ccoviieiieiiccceec e 59
Table 4. 14 Fornell Larcker RESUIL...........oooeiieieee e 61
Table 4. 15 Heterotrait Monotrait Ratio (HTMT) ReSUlt...........cccooveviveiiiciiececee, 62
Table 4. 16 Cronbach’s Alpha and Composite Reliability..........cccocooiiiiiiiiiiiicn 62
Table 4. 17 Determination COeffiCIeNt (R?) .......oovvieriiiiiiirieeee s 64
Table 4. 18 Direct TeStiNG .....ccvvrverereiriiieiresieeeee, Error! Bookmarknotdefined.
Table 4. 19 Indirect TeSting ......ccccoevvevecieiiereciee Error! Bookmarknotdefined.

Xiv



LIST OF FIGURES

Figure 1. 1 Indonesia’s Tourism Revenue 2014-2022 ...........ccccvevveieiieiieesesieeseeniens 1
Figure 1. 2 Internet users in Global............ccoov i 4
Figure 1. 3 Estimed visitors come to Lobang Jepang .........cccccevveveeieiieseesesiesieennens 5
Figure 2. 1 Theoretical FrameWOrK............cccoiiiiiiiieiieie e 17

Figure 4. 1 Outer Model Analysis

XV



ABSTRACT

The tourism business in Indonesia is just one of many that have been hit hard by the
COVID-19 outbreak. At the same time, the use of social media in the tourism
industry is increasing rapidly. Therefore, this study aims to analyze the Influences of
Electronic Word Of Mouth, Tourist Facilities And Destination Image On Visit
Decision Mediated By Visit Intention on lobang jepang tourist attraction in the city of
bukittinggi. This research was conducted using a non-probability sampling method
using a purposive sampling technique, and collected 253 valid respondents. This
research uses a quantitative descriptive analysis research design, and data is
processed using PLS-SEM (Partial Least Square Structural Equation Modeling) with
SmartPLS 3.2.9. The results of this study indicate: Electronic Word Of Mouth has a
significant influence on Visit Intention, Tourist Facilities has a significant influence
on Visit Intention, Destination Image has a significant influence on Visit Intention.
Visit Intention has a significant influence on Visit decision. Electronic Word Of
Mouth has a significant influence on Visit Decision mediated Visit Intention. Tourist
Facilities has a significant influence on Visit Decision mediated Visit Intention.
Destination Image has a significant influence on Visit Decision mediated Visit
Intention.

Keyword:Electronic Word Of Mouth, Tourist Facilities, Destination Image, Visit
Intention , Visit Decision
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