REFERENCES

Cakranegara, P. A., Kurniadi, W., Sampe, F., Pangemanan, J., & Yusuf, M. (2022). The
impact of goods product pricing strategies on consumer purchasing power: a
review of the literature . jurnal ekonomi, 11(03), 1115-1120. retrieved from
https://ejournal.seaninstitute.or.id/index.php/Ekonomi/article/view/845

Chen,S,. (2015). An empirical study on the impact of celebrity endorsement on
consumer brand
attitude.http://www.dengfengbei.com/Files/s/20160771 cOfaafaled56832beSb89
02a5750781d.pdf

Diantari, Ni P. E., and Jean R. Jokhu. "The impact of instagram as a social media tool
on consumer purchase decision on nike." jurnal ilmiah manajemen dan bisnis, vol.
7, no. 1, 2021, pp. 116-127,
https://journal.untar.ac.id/index.php/jmieb/article/view/7568

Filda R, Natasya S, Mastura R.(2022).The role of brand image and brand trust in
mediating the impact of e-WOM on purchase decision (case of video-on-demand
Netflix). IDEAS:  Journal of Management &  Technology.
2(1).12-21.http://e-journal.president.ac.id/presunivojs/index.php/IDEAS/article/vi
ew/3696

Guang ying,W,(2023.3)Chinas 31 provinces and cities in 2022 per capita consumer
spending ranking ,

https://baijiahao.baidu.com/s?1d=1759850459755664102&wir=spider&for=pc

Guo.miao B,bo.wen Z1liao wang L,(2010).Analysis of influencing factors of
consumers' choice of shopping channels. Journal of Hebei Engineering University
(Social Science
Edition) ,27(2):24-25.http://www.doc88.com/p-5147786223948.html

Guopeng. Y (2012). What kind of online reviews do consumers think are more
useful? The impact of social factors. "Management World". No. 12.
115-124.http://www.cqvip.com/qk/95499x/201212/44175053.html

Hutabarat,E Jambhari, S.P., M.P., Dr. Eko Setyobudi, S.Pi., M.Si., Dr. t al Prosiding
seminar nasional tahunan xiii hasil penelitian perikanan dan kelautan tahun 2016
jilid ii: manajemen
sumberdayaperikanan..https://scholar.google.com/citations?view_op=list works
&hl=id&hl=id&user=INWW{vwAAAAJ

He,Z .(2018).A study on the impact of product description on consumers' purchase

55


https://ejournal.seaninstitute.or.id/index.php/Ekonomi/article/view/845
http://www.dengfengbei.com/Files/s/20160771_c0faafa1ed56832be5b890aa5750781d.pdf
http://www.dengfengbei.com/Files/s/20160771_c0faafa1ed56832be5b890aa5750781d.pdf
https://journal.untar.ac.id/index.php/jmieb/article/view/7568
http://e-journal.president.ac.id/presunivojs/index.php/IDEAS/article/view/3696
http://e-journal.president.ac.id/presunivojs/index.php/IDEAS/article/view/3696
http://e-journal.president.ac.id/presunivojs/index.php/IDEAS/article/view/3696
http://e-journal.president.ac.id/presunivojs/index.php/IDEAS/article/view/3696
http://e-journal.president.ac.id/presunivojs/index.php/IDEAS/article/view/3696
https://baijiahao.baidu.com/s?id=1759850459755664102&wfr=spider&for=pc
http://www.doc88.com/p-5147786223948.html
http://www.cqvip.com/qk/95499x/201212/44175053.html
https://scholar.google.com/citations?view_op=list_works&hl=id&hl=id&user=fNwWfvwAAAAJ
https://scholar.google.com/citations?view_op=list_works&hl=id&hl=id&user=fNwWfvwAAAAJ

intention. Trade
Economics..https://wap.cnki.net/touch/web/Dissertation/Article/10213-10188926
80.nh.html

Huidong. C (2016). Macroeconomic management and sustainable development.
Research on the impact of online shopping platform logistics services on
consumer
decision-making.https://wap.cnki.net/touch/web/Dissertation/Article/10337-1017
030149.nh.html

HongfeiG. (2019). Exploration on the Application of F Test and T Test in Method
Validation.Engineering Science and Technology Series L.
TG115.52.114-116https://kns.cnki.net/kcms2/article/abstract?v=3uoqlhG8C44YL
TIOAiITRKibY1V5Vjs7iLik5jEcCI09uHa30BxtWoAoR_Uq7dIBdOSklIYGVg4h
g5x0PxZERghCeJ37kQhzkk&uniplatform=NZKPT

Jing.Z (2012). Basic Science; A Comparative Study of Bayesian Hypothesis Testing
and Classical Hypothesis Testing.Economics and Management Science.
0212.8.36-37https://kns.cnki.net/kcms2/article/abstract?v=3uoqlhG8C44YLTIO
AiTRKgchrJ08wle7fm4X 1ttJAmDInrLJvixsagthlmckOKMu03clUI87kDutGc9
XLKwbdM4h3krYPPe&uniplatform=NZKPT

Karl H, Mary W, Jane C , Sachin G.(2022). Diversification of Consumer Needs. IBM
Institute for Business Value.
3-7.https://www.ibm.com/downloads/cas/6MW04WGG

Lijuan, Y.Lina,Y,Ziyu.L.(2018).  Research on the impact of Consumer Individual
Characteristics and Logistics Service Perception on Online Shopping Platform
Selection. Industrial Engineering. ISSN
1007-7375.CN44-1429/THhttp://www.xml-data.org/GY GC/htm1/2018-3-49.htm

Li Z. (2022-09-02). The 50th "Statistical Report on Internet Development in China":
GuangmingDaily.03-05.http://www.tibet.cn/cn/Instant/culture/202209/t20220902
_7268206.html

Li M. (2016). Research on the impact of Service Guarantee on Consumers' Purchase
Intention in Online Shopping Environment. Economics and Management
Science.F724.6;F713.55 https://kns.cnki.net/kcms/detail/detail.aspx?dbcode=CM
FD&dbname=CMFD201701&filename=1016771124.nh&uniplatform=NZKPT
&v=in50l1io0MXswGhNt9YZKxnYVALnDO60OHVtf{t6CQ4Rmo-nTMirHS§AK?2

ZF1Fj40zP

Liang L. (2016). The impact of product prices on consumer purchasing behavior.
"Enterprise Reform and Management". Issue 3X. pp.

56


https://wap.cnki.net/touch/web/Dissertation/Article/10213-1018892680.nh.html
https://wap.cnki.net/touch/web/Dissertation/Article/10213-1018892680.nh.html
https://wap.cnki.net/touch/web/Dissertation/Article/10337-1017030149.nh.html
https://wap.cnki.net/touch/web/Dissertation/Article/10337-1017030149.nh.html
https://kns.cnki.net/kcms2/article/abstract?v=3uoqIhG8C44YLTlOAiTRKibYlV5Vjs7iLik5jEcCI09uHa3oBxtWoAoR_Uq7dIBdOSklYGVq4hg5xoPxZERqhCeJ37kQhzkk&uniplatform=NZKPT
https://kns.cnki.net/kcms2/article/abstract?v=3uoqIhG8C44YLTlOAiTRKibYlV5Vjs7iLik5jEcCI09uHa3oBxtWoAoR_Uq7dIBdOSklYGVq4hg5xoPxZERqhCeJ37kQhzkk&uniplatform=NZKPT
https://kns.cnki.net/kcms2/article/abstract?v=3uoqIhG8C44YLTlOAiTRKibYlV5Vjs7iLik5jEcCI09uHa3oBxtWoAoR_Uq7dIBdOSklYGVq4hg5xoPxZERqhCeJ37kQhzkk&uniplatform=NZKPT
https://kns.cnki.net/kcms2/article/abstract?v=3uoqIhG8C44YLTlOAiTRKgchrJ08w1e7fm4X_1ttJAmDlnrLJvixsagthlmck0KMu03clUl87kDutGc9XLKwbdM4h3krYPPe&uniplatform=NZKPT
https://kns.cnki.net/kcms2/article/abstract?v=3uoqIhG8C44YLTlOAiTRKgchrJ08w1e7fm4X_1ttJAmDlnrLJvixsagthlmck0KMu03clUl87kDutGc9XLKwbdM4h3krYPPe&uniplatform=NZKPT
https://kns.cnki.net/kcms2/article/abstract?v=3uoqIhG8C44YLTlOAiTRKgchrJ08w1e7fm4X_1ttJAmDlnrLJvixsagthlmck0KMu03clUl87kDutGc9XLKwbdM4h3krYPPe&uniplatform=NZKPT
https://www.ibm.com/downloads/cas/6MW04WGG
http://www.xml-data.org/GYGC/html/2018-3-49.htm
http://www.tibet.cn/cn/Instant/culture/202209/t20220902_7268206.html
http://www.tibet.cn/cn/Instant/culture/202209/t20220902_7268206.html
https://kns.cnki.net/kcms/detail/detail.aspx?dbcode=CMFD&dbname=CMFD201701&filename=1016771124.nh&uniplatform=NZKPT&v=jn5oI1ioMXswGhNt9YZKxnYvALjnDO6OHVtft6CQ4Rmo-nTMirH8AK2ZFlFj40zP
https://kns.cnki.net/kcms/detail/detail.aspx?dbcode=CMFD&dbname=CMFD201701&filename=1016771124.nh&uniplatform=NZKPT&v=jn5oI1ioMXswGhNt9YZKxnYvALjnDO6OHVtft6CQ4Rmo-nTMirH8AK2ZFlFj40zP
https://kns.cnki.net/kcms/detail/detail.aspx?dbcode=CMFD&dbname=CMFD201701&filename=1016771124.nh&uniplatform=NZKPT&v=jn5oI1ioMXswGhNt9YZKxnYvALjnDO6OHVtft6CQ4Rmo-nTMirH8AK2ZFlFj40zP
https://kns.cnki.net/kcms/detail/detail.aspx?dbcode=CMFD&dbname=CMFD201701&filename=1016771124.nh&uniplatform=NZKPT&v=jn5oI1ioMXswGhNt9YZKxnYvALjnDO6OHVtft6CQ4Rmo-nTMirH8AK2ZFlFj40zP

101-101.http://www.cqvip.com/qk/90294x/201603x/81897171504849544854494
848.html

Ming.yue Z, zheng cheng W. (2019). Social Science Series II. Research on
Influencing Factors of College Students' Mobile Online Shopping. Economics
and Management
Science;https://kns.cnki.net/kems/detail/detail.aspx?dbcode=CJFD&dbname=CJ
FDLAST2019&filename=XI1XX201911173 &uniplatform=NZKPT&v=y7CQRX
koQ2k373agSgsgWY4VDeM2gXTviHAKhbRntTbUWu_s00SkqgmCAIMQusw
7t

Qom, I, Mohammad R. Esfidani, Sajad D.(2015). Accounting and Economics. The
Effect of Situational Factors on Impulse Buying and Compulsive Buying:
Clothing International Journal of
Management,.2(8).823-835https://citeseerx.ist.psu.edu/document?repid=rep1 &ty
pe=pdf&doi=ccf75d83833eel8afb6ee9e3{83bf38d5d7cf9506

Qing.N. (2011). A Study on the Influencing Factors of Consumers' Choice of Online
Stores.Economics and Management
Science.https://kns.cnki.net/kcms2/article/abstract?v=3uoqlhG8C475KOm_zrgu
41QARvep2S AkhskY GsHyiXksOAOFurgRFZ-1CpabweybrLr olVI1FUULPJW
nYPNvxI2f6VqOsZR &uniplatform=NZKPT

Syahrivar, J; Ichlas, Andy M. (2018).The Impact of Electronic Word of Mouth
(E-WoM) on Brand Equity of Imported Shoes: Does a Good Online Brand Equity
Result in High Customers' Involvements in Purchasing Decisions?.The Asian
Journal of Technology Management; 11:
57-69.https://www.proquest.com/scholarly-journals/impact-electronic-word-mout
h-e-wom-on-brand/docview/2117327568/se-2

Siska P. Manurung, Karel P.(2016) Analysing the impact of Trust, Information Quality,
and Perceived Ease of Use on Purchasing Decision Online. 4th Gadjah Mada
International Conference on Economics and
Business.146-160https://scholar.google.com/citations?view _op=view_citation&hl
=id&user=UwdlhUMAAAAJ&citation_for_view=UwdIhUMAAAAJ:zYLM7Y9

cAGgC

Wang L. (2023). Research on Installment Payment Service and Product Pricing of
Online Retail.Economics and Management Science.
https://kns.cnki.net/kems2/article/abstract?v=3uoqlhG8C447WN1SO36whFuPQ
0yKi4pXSQlJ_WS8wBDI9JRPIAs_d8ByFfipQky tNM2JRMi31ZbJpLJCGbXnc
ORp74LMU_Db&uniplatform=NZKPT

Xi L. (2014). A Study on Influencing Factors of Online Shopping Satisfaction under

57


http://www.cqvip.com/qk/90294x/201603x/81897171504849544854494848.html
http://www.cqvip.com/qk/90294x/201603x/81897171504849544854494848.html
https://kns.cnki.net/kcms/detail/detail.aspx?dbcode=CJFD&dbname=CJFDLAST2019&filename=XIXX201911173&uniplatform=NZKPT&v=y7CQRXkoQ2k3Z3agSgsgWY4VDeM2qXTviHAKhbRntTbUWu_s0OSkqmCAlMQusw7t
https://kns.cnki.net/kcms/detail/detail.aspx?dbcode=CJFD&dbname=CJFDLAST2019&filename=XIXX201911173&uniplatform=NZKPT&v=y7CQRXkoQ2k3Z3agSgsgWY4VDeM2qXTviHAKhbRntTbUWu_s0OSkqmCAlMQusw7t
https://kns.cnki.net/kcms/detail/detail.aspx?dbcode=CJFD&dbname=CJFDLAST2019&filename=XIXX201911173&uniplatform=NZKPT&v=y7CQRXkoQ2k3Z3agSgsgWY4VDeM2qXTviHAKhbRntTbUWu_s0OSkqmCAlMQusw7t
https://kns.cnki.net/kcms/detail/detail.aspx?dbcode=CJFD&dbname=CJFDLAST2019&filename=XIXX201911173&uniplatform=NZKPT&v=y7CQRXkoQ2k3Z3agSgsgWY4VDeM2qXTviHAKhbRntTbUWu_s0OSkqmCAlMQusw7t
https://citeseerx.ist.psu.edu/document?repid=rep1&type=pdf&doi=ccf75d83833ee18af6ee9e3f83bf38d5d7cf9506
https://citeseerx.ist.psu.edu/document?repid=rep1&type=pdf&doi=ccf75d83833ee18af6ee9e3f83bf38d5d7cf9506
https://kns.cnki.net/kcms2/article/abstract?v=3uoqIhG8C475KOm_zrgu4lQARvep2SAkhskYGsHyiXksOA0FurgRFZ-1CpabweybrLr_olV11FUULPjWnYPNvxl2f6VqOsZR&uniplatform=NZKPT
https://kns.cnki.net/kcms2/article/abstract?v=3uoqIhG8C475KOm_zrgu4lQARvep2SAkhskYGsHyiXksOA0FurgRFZ-1CpabweybrLr_olV11FUULPjWnYPNvxl2f6VqOsZR&uniplatform=NZKPT
https://kns.cnki.net/kcms2/article/abstract?v=3uoqIhG8C475KOm_zrgu4lQARvep2SAkhskYGsHyiXksOA0FurgRFZ-1CpabweybrLr_olV11FUULPjWnYPNvxl2f6VqOsZR&uniplatform=NZKPT
https://www.proquest.com/scholarly-journals/impact-electronic-word-mouth-e-wom-on-brand/docview/2117327568/se-2
https://www.proquest.com/scholarly-journals/impact-electronic-word-mouth-e-wom-on-brand/docview/2117327568/se-2
https://www.researchgate.net/profile/Nopriadi-Saputra/publication/331644629_Inquiring_the_Best-Fit_Model_of_Work_Engagement_for_Digital_Talent_in_the_Palm_Oil_Industry/links/5c85b89b458515831f9aa6bb/Inquiring-the-Best-Fit-Model-of-Work-Engagement-for-Digital-Talent-in-the-Palm-Oil-Industry.pdf
https://www.researchgate.net/profile/Nopriadi-Saputra/publication/331644629_Inquiring_the_Best-Fit_Model_of_Work_Engagement_for_Digital_Talent_in_the_Palm_Oil_Industry/links/5c85b89b458515831f9aa6bb/Inquiring-the-Best-Fit-Model-of-Work-Engagement-for-Digital-Talent-in-the-Palm-Oil-Industry.pdf
https://scholar.google.com/citations?view_op=view_citation&hl=id&user=UwdIhUMAAAAJ&citation_for_view=UwdIhUMAAAAJ:zYLM7Y9cAGgC
https://scholar.google.com/citations?view_op=view_citation&hl=id&user=UwdIhUMAAAAJ&citation_for_view=UwdIhUMAAAAJ:zYLM7Y9cAGgC
https://scholar.google.com/citations?view_op=view_citation&hl=id&user=UwdIhUMAAAAJ&citation_for_view=UwdIhUMAAAAJ:zYLM7Y9cAGgC
https://kns.cnki.net/kcms2/article/abstract?v=3uoqIhG8C447WN1SO36whFuPQ0yKi4pXSQlJ_W8wBD9JRPlAs_d8ByFfipQky_tNM2JRMi31ZbJpLJCGbXnc_0Rp74LMU_Db&uniplatform=NZKPT
https://kns.cnki.net/kcms2/article/abstract?v=3uoqIhG8C447WN1SO36whFuPQ0yKi4pXSQlJ_W8wBD9JRPlAs_d8ByFfipQky_tNM2JRMi31ZbJpLJCGbXnc_0Rp74LMU_Db&uniplatform=NZKPT
https://kns.cnki.net/kcms2/article/abstract?v=3uoqIhG8C447WN1SO36whFuPQ0yKi4pXSQlJ_W8wBD9JRPlAs_d8ByFfipQky_tNM2JRMi31ZbJpLJCGbXnc_0Rp74LMU_Db&uniplatform=NZKPT

E-Commerce Logistics Environment .Economics and Management
Science.https://kns.cnki.net/kcms/detail/detail.aspx?dbcode=CMFD&dbname=C

MFD201501&filename=1015510738.nh&uniplatform=NZKPT&v=_Agz6BnBx

8ZmiWY cbfRjH3xi5c0rpLjLk1CmJ-QYNv6z2hskOw_Pw-N3rMZHcV4E

Xueting, W(2022). Research on the impact of E-commerce Logistics Service Quality
on Online Store Customer Loyalty. Economics and Management
Science.20-28.https://kns.cnki.net/kcms2/article/abstract?v=3uoqlhG8C475KO
m_zrgu4lQARvep2SAkueNJRSNVX-zcSTVHKmDNkvIIBgJICg0IXkFdnBTLS
[Pyb1t8n-86q1SoEk1xRMmB&uniplatform=NZKPT

Xiuxin,W, Hezhong,D, Yu,W, Xiaoyi,W. (2015). The impact of Network
Recommendation and Observational Learning on Consumer Choice A Field
Experiment Based on A/B Test. "Journal of Zhejiang University: Science Edition".
No. 2. 238- 245.http://www.cqvip.com/qk/93037x/201502/664236330.html

Yi.ting,L. (2020). Research on the impact of Others' Evaluation on Consumers'
Product Attitudes under Different Social Distances. Economics and Management
Science.https://kns.cnki.net/kcms2/article/abstract?v=3uoqlhG8C475KOm_zrgu
41QARvep2SAkHr3ADhkADnVu66WViDP_3J -GCzruxAWvnVUXST-uEV4w
96CC9vhAgTp51iSEIsq&uniplatform=NZKPT

Yangyun.T (2023). Analysis of Influencing Factors of Online Consumers' Impulse
Shopping Based on SOR  Model.Economics and  Management
Science.https://kns.cnki.net/kcms2/article/abstract?v=3uoqlhG8C44YLTIOAIiTR
Ku87-SJxoEJu6LLI9TJzd50kMn8vvgHBXHCtS-j;jM25WiSncxM8zYP6rAoiam
Z9nh-Eej-zV4SdW &uniplatform=NZKPT

Yue,L, Fang F ,Hongyun,L, Yi,L. (2023).Construction of mixed effect
mean-variance model and exploration of sample size planning. Philosophy an
Humanities.
B841.https://kns.cnki.net/kecms2/article/abstract?v=3uoqlhG8C45S0n9{1.2suRad
TyEVI2pWI9UrhTDCAPD66AORCmXBnDVHWXCJOCQukvYEslalCFMb6sS0
vaDVoUUGuUJ YxVugYM&uniplatform=NZKPT

Zhong M. (2013). Economics and Management Science. Empirical Analysis of the
Impact of Collective Reputation on Customer Decision-Making and
Countermeasures.
22-36.https://kns.cnki.net/kcms/detail/detail.aspx?dbcode=CMFD&dbname=CM
FD201401&filename=1014128635.nh&uniplatform=NZKPT&v=_aS5vxIlp7gLb
tsbJ 1 XR4UUx8FKBG8THi90m06xT4GYZmOkWwLIvSNh-YbK5-¢jV

Ze hong B, meng.xue G, Fang Y. (2015). Investigation and analysis of college
students' online shopping.https://www.xzbu.com/2/view-7401866.htm

58


https://kns.cnki.net/kcms/detail/detail.aspx?dbcode=CMFD&dbname=CMFD201501&filename=1015510738.nh&uniplatform=NZKPT&v=_Agz6BnBx8ZmiWYcbfRjH3xi5c0rpLjLk1CmJ-QYNv6z2hsk0w_Pw-N3rMZHcV4E
https://kns.cnki.net/kcms/detail/detail.aspx?dbcode=CMFD&dbname=CMFD201501&filename=1015510738.nh&uniplatform=NZKPT&v=_Agz6BnBx8ZmiWYcbfRjH3xi5c0rpLjLk1CmJ-QYNv6z2hsk0w_Pw-N3rMZHcV4E
https://kns.cnki.net/kcms/detail/detail.aspx?dbcode=CMFD&dbname=CMFD201501&filename=1015510738.nh&uniplatform=NZKPT&v=_Agz6BnBx8ZmiWYcbfRjH3xi5c0rpLjLk1CmJ-QYNv6z2hsk0w_Pw-N3rMZHcV4E
https://kns.cnki.net/kcms2/article/abstract?v=3uoqIhG8C475KOm_zrgu4lQARvep2SAkueNJRSNVX-zc5TVHKmDNkvlJBgJlCg0lXkFdnBTL5IPyb1t8n-86q1SoEk1xRMmB&uniplatform=NZKPT
https://kns.cnki.net/kcms2/article/abstract?v=3uoqIhG8C475KOm_zrgu4lQARvep2SAkueNJRSNVX-zc5TVHKmDNkvlJBgJlCg0lXkFdnBTL5IPyb1t8n-86q1SoEk1xRMmB&uniplatform=NZKPT
https://kns.cnki.net/kcms2/article/abstract?v=3uoqIhG8C475KOm_zrgu4lQARvep2SAkueNJRSNVX-zc5TVHKmDNkvlJBgJlCg0lXkFdnBTL5IPyb1t8n-86q1SoEk1xRMmB&uniplatform=NZKPT
http://www.cqvip.com/qk/93037x/201502/664236330.html
https://kns.cnki.net/kcms2/article/abstract?v=3uoqIhG8C475KOm_zrgu4lQARvep2SAkHr3ADhkADnVu66WViDP_3J_-GCzruxAWvnVUXfT-uEV4w96CC9vhAgTp51iSEIsq&uniplatform=NZKPT
https://kns.cnki.net/kcms2/article/abstract?v=3uoqIhG8C475KOm_zrgu4lQARvep2SAkHr3ADhkADnVu66WViDP_3J_-GCzruxAWvnVUXfT-uEV4w96CC9vhAgTp51iSEIsq&uniplatform=NZKPT
https://kns.cnki.net/kcms2/article/abstract?v=3uoqIhG8C475KOm_zrgu4lQARvep2SAkHr3ADhkADnVu66WViDP_3J_-GCzruxAWvnVUXfT-uEV4w96CC9vhAgTp51iSEIsq&uniplatform=NZKPT
https://kns.cnki.net/kcms2/article/abstract?v=3uoqIhG8C44YLTlOAiTRKu87-SJxoEJu6LL9TJzd50kMn8vvgHBXHCtS-jjjM25WiSncxM8zYP6rAoiamZ9nh-Eej-zV4SdW&uniplatform=NZKPT
https://kns.cnki.net/kcms2/article/abstract?v=3uoqIhG8C44YLTlOAiTRKu87-SJxoEJu6LL9TJzd50kMn8vvgHBXHCtS-jjjM25WiSncxM8zYP6rAoiamZ9nh-Eej-zV4SdW&uniplatform=NZKPT
https://kns.cnki.net/kcms2/article/abstract?v=3uoqIhG8C44YLTlOAiTRKu87-SJxoEJu6LL9TJzd50kMn8vvgHBXHCtS-jjjM25WiSncxM8zYP6rAoiamZ9nh-Eej-zV4SdW&uniplatform=NZKPT
https://kns.cnki.net/kcms2/article/abstract?v=3uoqIhG8C45S0n9fL2suRadTyEVl2pW9UrhTDCdPD66AORCmXBnDVHWXCJOCQukvYEsIalCFMb6sS0vaDV6UUGuJ_YxVugYM&uniplatform=NZKPT
https://kns.cnki.net/kcms2/article/abstract?v=3uoqIhG8C45S0n9fL2suRadTyEVl2pW9UrhTDCdPD66AORCmXBnDVHWXCJOCQukvYEsIalCFMb6sS0vaDV6UUGuJ_YxVugYM&uniplatform=NZKPT
https://kns.cnki.net/kcms2/article/abstract?v=3uoqIhG8C45S0n9fL2suRadTyEVl2pW9UrhTDCdPD66AORCmXBnDVHWXCJOCQukvYEsIalCFMb6sS0vaDV6UUGuJ_YxVugYM&uniplatform=NZKPT
https://kns.cnki.net/kcms/detail/detail.aspx?dbcode=CMFD&dbname=CMFD201401&filename=1014128635.nh&uniplatform=NZKPT&v=_aS5vxIIp7gLbtsbJ1XR4UUx8FKBG8THi9om06xT4GYZm0kWwLIvSNh-YbK5-cjV
https://kns.cnki.net/kcms/detail/detail.aspx?dbcode=CMFD&dbname=CMFD201401&filename=1014128635.nh&uniplatform=NZKPT&v=_aS5vxIIp7gLbtsbJ1XR4UUx8FKBG8THi9om06xT4GYZm0kWwLIvSNh-YbK5-cjV
https://kns.cnki.net/kcms/detail/detail.aspx?dbcode=CMFD&dbname=CMFD201401&filename=1014128635.nh&uniplatform=NZKPT&v=_aS5vxIIp7gLbtsbJ1XR4UUx8FKBG8THi9om06xT4GYZm0kWwLIvSNh-YbK5-cjV
https://www.xzbu.com/2/view-7401866.htm

APPENDICES

FIHEEEREYRENEE

=1, $ZFMES (your gender) :

(O 58 (male) () % (female)

=2 IZEEMERIER (your current occupation) :

prats -

*3. SERTRRER (your age group)
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. mAEMES] your gender)

— 5B {male) :4541%

1 (female) : 54.59%

P2, wEAMERF (your current occupation)

17.43% ,r/ 12.84%

33.03%

36.7%

® F£ (student) ® BT (safly 0 4K (Freelance) ® M (other)

FIW. EAIESER (your age group)

459%

£ Mo
8.26% - /

10.09%

27.06%

16.97% —

22.02%
@ 15=LT (under1B) @ 18-25 @ 26-30 @ 3140 @ 421-50 @ 31-60 @ GOLLE (over 60)
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F48. & Al A (monthly income)

9.17%

BHLE. ~10.09%

23.35%

y
3073%

@ <AMB2000 @ AMBZ000-AMB3000 & RMB3000-RMB4L000 @ RMBL000-RMESON0 @ = RMBSOND

FoHA: — AR (Frequency of
purchases in a month)

<3 1239%

T 510 28.9%
=10: 58.72%

FOFE. AR T A4 2R1E (Which shopping

channel do you prefer
13.76%
‘- 10.55%

A
@ EEionline shopping] @ &R oMine shopping) & MERETRSSEREEoth channels will choose)

75.69%
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Model Summary

-2 Log Cox & SnellR | Nagelkerke R
Step likelinood Square Square
1 20.195% 588 912

a. Estimation terminated at iteration number 10 because
parameter estimates changed by less than .001.

+ ik
kgt
=W | mAa | mkR FRIa P ilE 2
X1 198 7.00 30.00 | 23.3788 | 5.99178
X2 198 7.00 30.00 | 23.2475 | 5.81564
X3 198 10.00 29.00 | 23.3485 | 3.69864
AR (kR 198
FH KA
X1 X2 3 Y
X1 e Eas 1 925 722" 812"
B%ME GWE) 000 1000 000
PR 198 198 198 198
X2 iz A7 AR e b 925 1 694" 802"
BEME W) 000 000 000
rEY 198 198 198 198
X3 i A b 7227 694 1 600"
EEME W) 000 .000 000
TR 198 198 198 198
Y iz 77 1 AR e 812" 802" 600" 1
BHEME CWE) 000 000 000
T RE 198 198 198 198

w75 0.01 % CUUR) .

EES e




kit

X11 X12 X13 X14 X15 X16 X1
X1 R H R 1 625 | 672 | 682 | 695 | 681 | 865
BENE (W) 000 000 .000 .000 000 000
PR 198 198 198 198 198 198 198
X12 R 625 1 654" 5927 644" 583 804"
BEME WD) .000 000 .000 .000 .000 .000
PR 198 198 198 198 198 198 198
X13 R 872 654" 1 6407 666 670 856
FEME WD) .000 000 .000 .000 000 000
R 198 198 108 108 198 198 198
X14 R 682" 592" 640" 1 665 610 830
FEME WD) .000 000 000 .000 .000 .000
PR 198 198 198 198 198 198 198
X156 EREmEE 695 644" 666 665 1 644" 855
BEME WD) .000 000 .000 .000 000 000
TR 198 198 198 198 198 198 198
X16  ARE 681 583 670 6107 644" 1 834"
BEME U .000 000 000 .000 .000 .000
TR 198 198 198 198 198 198 198
X1 i A e B65 804" 856 830" 855 834" 1
BEME WD) .000 000 000 .000 .000 .000
PR 198 198 198 198 198 198 198
= 75 0.01 B% L) . MEHERE.,
FH2EE
X21 X22 X23 X24 %25 X26 X2
X21 iy 27 e A e 1 583 625 6107 548 573 778
8 CWE) 000 000 000 000 000 000
R 198 198 198 198 198 198 198
X22 AR 583 1 B47 694 688 669 852"
BEH (WD) 000 000 000 000 000 000
rE 198 198 198 108 108 198 198
X23 R 625 647" 1 646 686 862" 849"
B5H W) 000 000 000 000 000 000
EH 198 198 198 198 198 198 198
X24 iR 610 694" 646 1 692" 634 854
&M (WR) 000 000 000 000 000 000
E 198 198 198 198 198 198 198
X25 i etk 548" 688" 686 692" 1 653 852"
EEH (WD) .000 000 000 000 000 000
RS 198 198 198 198 198 198 198
X26 i 573 669 662" 634" 653 1 837"
28 CUD) 000 000 000 000 000 000
PEN 198 198 198 198 198 198 198
X2 il Al AR b 778" 852" 849" 854" 852" 8377 1
%M (W) .000 000 000 000 000 000
TR 188 198 188 1498 198 198 168

** 72 0.01 4% )

, MRt RE.




FHAE

AN x32 X33 X34 X35 X36 X3
X3 RN 1 654 699 -.053 043 .003 751
2% W) .000 000 461 544 963 000
TR 198 198 198 198 198 198 198
X32 R 654" 1 636 -142 004 -.010 682
BEHE (D .000 000 045 951 891 .000
R 198 198 198 198 198 198 198
X33 AR 699 636 1 -113 .020 029 724
BEME GUE) 000 000 114 775 681 000
SR8 198 198 198 198 198 198 198
X34 Rt -.053 =142 113 1 -.055 149 159
BEME GUD) 461 045 114 438 037 026
3 198 198 198 198 198 198 198
X35 AR R 043 004 020 -.055 1 506 454
BEME (WD) 544 951 775 438 .000 .000
B 198 198 198 198 198 198 198
X36 R .003 -010 028 -149" 506 1 414"
BEHE D) 963 891 681 037 .000 000
3 198 198 198 198 198 198 198
X3 AR 751" 682" 724" 159" 4547 414 1
SEME WD) 000 .000 .000 026 .000 000
T RE 198 198 198 198 198 198 198
= 75001 &% (W) » WEHERY.
* f£.0.05 4% CWR) . WEHRY.
n SEfE
BR)E: A1 A&
PR E
TR %
(S & 198 100.0
HERE:® 0 0
sit 198 100.0

a. B TILE BTA S R0 RBINGE.

IR 325k
v U
Alpha T &
935 18
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Analysis of variance for each variable

sEativiaseE G
R =5 FA S 15 F D
1] 4618 16 0.289 8.170 0.000
g AR 5394 181 0.035
=it 11.012 197
BEStEATEE [
m = FaA0 SaE sy F piE
i 1.354 19 0.071 2324 0.002
¥ =] 5.459 178 0.031
=it 6813 187
pEATCEEE  [F
% =2 57 SEE 75 piE
1] 0892 15 0.059 15.923 0.000
3 EH 0.680 182 0.004
Sit 1.572 197
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