[ /A

. PRESIDEN'
l'.\’]\'liRSI'l'\J

THE FACTORS THAT INFLUENCE THE PURCHASE
INTENTION OF CINEMA TICKETS ON THE TIX ID

UNDERGRADUATE THESIS

Submitted as one of the requirements to obtain
Sarjana Administrasi Bisnis

By:

EKA RIZKI HERMAWAN
015202000116

Faculty of Business
Study Program Business Administration
Cikarang
September,2023



THESIS ADVISOR RECOMMENDATION LETTER

This thesis entitled “The Factors That Influence The Purchase Intention of Cinema
Tickets on The Tix ID” prepared and submitted by Eka Rizki Hermawan in partial
fulfilment of the requirements for the degree of Bachelor in the Faculty of Business has been
reviewed and found to have satisfied therequirements for a Thesis fit to be examined. I,

therefore, recommend this thesis for Oral Defence.

Jakarta, August 10" 2023

Acknowledged by, Recommended by,

ﬂ/

Suresh Kumar, ST.. M.Si. Dedi Kurniawan.S.E.M.B.A

Head, Business Administration Advisor
Study Program



PANEL OF EXAMINERS APPROVAL SHEET

The Panel of Examiners declare that the thesis entitled “The Factors That Influence The Purchase
Intention of Cinema Tickets on The Tix ID” submitted by Eka Rizki Hermawan majoring in
Business Administration from theFaculty of Business was assessed and approved to have passed

the Oral Examinations.

/

Felix Goenadhi, S. Psi, M. Par.

Chair — Panel of Examiners

j

Ilhsan Hadiansah, S.E., M.SM.

Examiner 1
Acknowledged by, Recommended by,
ﬂ/
Suresh Kumar,  ST.. M.Si. Dedi Kurniawan S.E.M.B.A
Head, Business Administration Thesis Advisor

Study Program



PLAGIARISM REPORT

CH G FALITE REPORT

10 74 5y

SIILARITY INDEX INTERMET SOURCES PUBLICATIONS

Ae

STUDENT PAPERS

PRMARY SOURCES

repository.president.ac.id

Interniet Source

Submitted to President University

E Student Faper %
H Submitted to Universitas Mataram 4
Stuoert F.!II:H!' %
repostony.petra.cid 1
H journal.ubaya.ac.id 4
InEernet Source %
(L] B T T J
Impact of Artificial Intelligence, and the <7

Fourth Industrial Revolution on Business
Success", Springer Science and Business
Media LLC, 2023

Fublicaticin

Dinar M. K. Nugraheni, Amabel Hadisoewono, {1 %
Beta Noranita. "Continuance Intention to Use
(CIU) on Technology Acceptance Model (TAM)
for m-payment (Case Study: TIX 1D)", 2020 4th



GPTZERO ANTI PLAGIARISM CHECK

The Factors That Influence The Purchase Intention of Cinema Tickets on The Tix
ID

a

. This text is most likely to be written by a human

N There is a 0% probability this text was entirely written by Al
CHAPTER|
INTRODUCTION

1.1. Background

In 2023, the development of technological progress is increasingly rapid this
can't be separated from internet progress as well, technology advances have
affected the shopping habits of customers around the world (Vahdat et al,
2021). Meant in Indonesia, explained that advances in technology, help
customers to shop easily because they can get information about products to

be purchased via the internet they can make transactions anywhere and

anvkime according Fo their will heranse thev can do that using a mohile

0/24 sentences are likely Al generated.



STATEMENT OF ORIGINALITY

In my capacity as an active student of President University and as the author of thisthesis stated

below:

Name : Eka Rizki Hermawan
Student ID Number : 015202000116

Study Program : Business Administration
Faculty : Business

| here by declare that my thesis entitled “THE FACTORS THAT INFLUENCE THE
PURCHASE INTENTION OF CINEMA TICKETS ON THE TIX ID” is to the best of my
knowledge and belief, an original piece of work based on sound academicprinciples. If there is
any plagiarism detected in this thesis, 1 am willing to be personally responsible for the
consequences of these acts of plagiarism and will acceptthe sanctions against these acts in

accordance with the rules and policies of President University.

| also declare that this work, either in whole or in part, has not been submitted to another

university to obtain a degree.

Bekasi, August 30t 2023

Eka Rizki Hermawan




SCIENTIFIC PUBLICATION APPROVAL FOR
ACADEMIC INTEREST

As a student of President University, I, the undersigned:
Name : Eka Rizki Hermawan

Student ID Number : 015202000116

Study Program : Business Administration

For the purpose of development of science and technology, certify, and approve to give

President University a non-exclusive royalty-free right upon my final report withthe title:

THE FACTORS THAT INFLUENCE THE PURCHASE INTENTION OF CINEMA
TICKETSON THE TIX ID

With this non-exclusive royalty-fee right, President University is entitled to converse, to
converse, to manage in a database, to maintain, and to publish my final report. Thereare to be
done with the obligation from President University to mention my name as the copyright owner
of my final report.
This statement | made in truth.

Bekasi, August 30t 2023

Eka Rizki Hermawan




ADVISOR’S APPROVAL FOR PUBLICATION

As a lecturer of President University, 1, the undersigned:

Advisor’s Name : Dedi Kurniawan S.E.,M.BA
NIDN : 0402079201

Study Program : Business Administration
Faculty : Business

Declare the following thesis :

Title of thesis : The Factors That Influence The Purchase Intention of
Cinema Tickets on The Tix ID

Thesis author : Eka Rizki Hermawan

Student ID number : 015202000116

Will be published institution’s repository.

Bekasi, August 30" 2023

ﬂ/

Dedi Kurniawan S.E.M.B.A

Advisor



CONSENT FOR INTELLECTUAL PROPERTY RIGHT

Title of Thesis THE FACTORS THAT INFLUENCE THE

PURCHASE INTENTION OF CINEMA TICKETS
ONTHE TIX ID

1. The Author hereby assigns to President University the copyright to the contribution
named above whereby the university shall have the exclusive rightto publish the
contribution and transitions of it wholly or in part throughout theworld during the full
term of copyright including renewals and extensions andall subsidiary rights.

2. The Author retains the right to re-publish the preprint version of the contribution without
charge and subject only to notifying the University of theintent to do so and to ensure
that the publication by the University is properly credited and that the relevant copyright
notice is repeated verbatim.

3. The Author retains moral and all proprietary rights other than copyright, such as patent
and trademark rights to any process or procedure described in the contribution.

4. The Author guarantees that the contribution is original, has not been published
previously, is not under consideration of publication elsewhere and that any necessary
permission to quote or reproduce illustrations from another source has been obtained (a
copy of any such permission should be sent with this form).

5. The Author guarantees that the contribution contains no violation of any existing
copyright or other third — party right or material of an obscene, indecent, libellous, or
otherwise unlawful nature and will indemnify the University against all claims arising
any breach of this warranty.

6. The Author declares any named person as co- author of the contribution is aware of this

agreement and has also agreed to the above warrantie.



Name Eka Rizki Hermawan

Date Bekasi, August 30" 2023

Signature




ACKNOWLEDGEMENT

First and foremost, | would like to thank The Faculty of Business of President University for the
education that they have given me these past two and a half years. Iwould not be able to write this
thesis if it was not for the knowledge and lessons | havelearned during my time as a student in the
Business Administration study program in President University. Moreover, | would like to say
thank you to:

1. My parents for raising me into the person | am today and for all the help and support that
they have given me throughout my university journey.

2. Thank you to my thesis advisor, Mr. Dedi Kurniawan S.E.,M.BA. Par. for guiding me
through the process of making this thesis come together.

3. | express my gratitude to all the lecturers of The Faculty of Business for allthe valuable
lessons they have taught me.

4. | want to thank Layyina Farnisa Albie, for always helping to provide solutions and
supporting me in whatever condition I am in to complete this research.

5. Lastly, I would like to thank my entire family for all the support, inspiration, and
encouragement that they have given me.

Bekasi, August 30t 2023
Eka Rizki Hermawan



TABLE OF CONTENT

THESIS ADVISOR RECOMMENDATION LETTER......cccoviiiiieceeeie, 2
PANEL OF EXAMINERS APPROVAL SHEET ..o, 3
PLAGIARISM REPORT ..ottt 4
GPTZERO ANTI PLAGIARISM CHECK .....coooiiiiie e 5
STATEMENT OF ORIGINALITY oottt 6
SCIENTIFIC PUBLICATION APPROVAL FORACADEMIC INTEREST..7
ADVISOR’S APPROVAL FOR PUBLICATION.......ccciiitiiiieieieee e 8
CONSENT FOR INTELLECTUAL PROPERTY RIGHT .......cccovevieeieeen, 9
ACKNOWLEDGEMENT ..ottt 11
TABLE OF CONTENT ..ottt 12
LIST OF FIGURE ..ottt sttt 15
LIST OF TABLE ...t 16
APPENDICES ...ttt ettt 17
ABST R A CT e 18
CHAPTER | .oviiiiiieeee s Error! Bookmark not defined.
INTRODUCTION. ...t Error! Bookmark not defined.
1.1. Background........ccccceeveiieiieiecie e Error! Bookmark not defined.
1.2. Problem Statement.........ccccccoocvrveiiveresiesnenn. Error! Bookmark not defined.
1.3. Research Outline........cccoccovvevviviienece e, Error! Bookmark not defined.
CHAPTER T ..oooiiiiieeeeeee s Error! Bookmark not defined.
LITERATURE REVIEW ......cccooviiiiiiiie, Error! Bookmark not defined.
2.1. Purchase Intention.........cccoeeviveveieeneeieseene, Error! Bookmark not defined.
2.2, TIUSE e Error! Bookmark not defined.
2.3. Attitude Towards TIX ID.......ccccccvvvvvveiierinenne. Error! Bookmark not defined.
2.4. Perceived Usefulness ..........cccocvevviveneiiesnennn. Error! Bookmark not defined.
2.5. Perceived Ease of USe........cccoocveviiiiiiinneenn, Error! Bookmark not defined.
2.6. Relation Among Variables............cccccevernnnnn. Error! Bookmark not defined.

2.6.1. Trust Towards Purchase Intention............ Error! Bookmark not defined.

2.6.2. Perceived usefulness towards Attitude towards TIX IDError! Bookmark not
defined.



2.6.3. Perceived Ease of Use towards Attitude Towards TIX IDError! Bookmark not
defined.

2.6.4. Attitude toward TIX ID toward Purchase IntentionError! Bookmark not defined.

2.7. Theoretical Framework...........ccccvvvveriviieneenne. Error! Bookmark not defined.
2.8. Research Gap ......cccoovveieienisisiee e Error! Bookmark not defined.
CHAPTER HH oo Error! Bookmark not defined.
RESEARCH METHODS ..., Error! Bookmark not defined.
3.1. Research DeSign.......cccccveveivevveiieieese e Error! Bookmark not defined.
3.2. Sampling Plan ..o, Error! Bookmark not defined.
3.2.1. Population and Sample Size...................... Error! Bookmark not defined.
3.2.2. Sampling Technique .........cccccoevevveieenee. Error! Bookmark not defined.
3.3. Instrument/Operational Definitions.................. Error! Bookmark not defined.
3.4. Data Collection Design .........ccccvevverenererennenn Error! Bookmark not defined.
3.5. Data Analysis Design.........ccccevveveenencnenennenn Error! Bookmark not defined.
3.5.1. Descriptive Analysis.........ccccccvevieniiennnnn Error! Bookmark not defined.
3.5.2. Inferential Analysis.........cccoovreniniiennnn Error! Bookmark not defined.
CHAPTER IV .. Error! Bookmark not defined.
ANALYSIS and DISCUSSION ........cccoceivivnininnnns Error! Bookmark not defined.
4.1. Respondents’Profile..........cccccevveiiicniincnnnn Error! Bookmark not defined.
4.2. Descriptive Analysis ........ccccocevveviiiieiierecnn, Error! Bookmark not defined.
420, TIUSE oot Error! Bookmark not defined.
4.2.2. Perceived Usefulness .........cccoceevveiennnnnns Error! Bookmark not defined.
4.2.3. Perceived Ease of USe.......ccocvvviviinnnnns Error! Bookmark not defined.
4.2.4. Attitude Towards TIX ID......cccccevverirenene. Error! Bookmark not defined.
4.2.5. Purchase Intention.............cceevvvvvvernennnne. Error! Bookmark not defined.
4.3. Inferential AnalysiS.........cccoovvviiiininciiiennn Error! Bookmark not defined.
4.3.1. Validity and Reliability Test..................... Error! Bookmark not defined.
4.3.2. Goodness Of Fit.......ccccooeviniiiniieiccn Error! Bookmark not defined.
4.3.3. Hypothesis Testing.........cccceevveevveiiineriennn, Error! Bookmark not defined.
4.3.4. R —SQUANE.....c.eeciierriecie ettt Error! Bookmark not defined.
4.4, DISCUSSION ...t Error! Bookmark not defined.
CHAPTER V .o Error! Bookmark not defined.

CONCLUSION L.ttt Error! Bookmark not defined.



5.1. ConCIUSION ..o Error! Bookmark not defined.

5.2. IMpPlCAtioNS.......coeiiiiiiiieeeee e Error! Bookmark not defined.
5.2.1. Theoretical Implications .............cc.cccoenene. Error! Bookmark not defined.
5.2.2. Managerial Implications ..............c.ccccev.e. Error! Bookmark not defined.

5.3. Limitations and Recommendations for Future ResearchError! Bookmark not defined.

REFERENCES.......cc oo Error! Bookmark not defined.
TABLES . ... Error! Bookmark not defined.
FIGURE ... Error! Bookmark not defined.

APPENDICES ... ..o Error! Bookmark not defined.



LIST OF FIGURE

Figure 2.1 Theoritical Framework............c.ccccceiennnnne Error! Bookmark not defined.
Figure 4.1.1 Respondents’ Gender ..................c.ccocn.... Error! Bookmark not defined.
Figure 4.1.2 Respondents’Age ..............cccccvevververreannnns Error! Bookmark not defined.
Figure 4.1.3 Respondents’Last Education................... Error! Bookmark not defined.
Figure 4.1.4 Respondents’Occupation ....................... Error! Bookmark not defined.

Figure 4.1.5 Respondents’Monthly Allowance........... Error! Bookmark not defined.



LIST OF TABLE

Table 3. 1 Item Statement ..........ccccoevveieiinnenieceee, Error! Bookmark not defined.
Table 4. 1 Respondents’ profile ...................ccccocenrnnns Error! Bookmark not defined.
Table 4.2.1 TrUST....ccoiiiieee e Error! Bookmark not defined.
Table 4.2.2 Perceived Usefulness...........ccocovevvvriininnnns Error! Bookmark not defined.
Table 4.2.3 Perceived Ease 0f USe..........cccocvvvvriernnenne. Error! Bookmark not defined.
Table 4.2.4 Attitude Towards TIX ID.......ccccceevvvrnennee. Error! Bookmark not defined.
Table 4.2.5 Purchase Intention ...........ccccocvveviviinnnnnns Error! Bookmark not defined.
Table 4.3.1.1 Outer Loading .......cccccevvevvviieiecieseennn, Error! Bookmark not defined.

Table 4.3.1.2 Average Variance Extracted and Composite ReliabilityError! Bookmark not
defined.

Table 4.3.1.3 Discriminat Validity.............c.ccccoveenennen. Error! Bookmark not defined.
Table 4.3.2 Model Fit........ccccoovveveiiieece e Error! Bookmark not defined.3
Table 4.3.3 Hypothesis TeStiNg ......cccvvveervererreesennnns Error! Bookmark not defined.3

Table 4.3.4 R - SQUAIE «...veveeeeeeeeeeeeeeeeneeenens Error! Bookmark not defined.3




APPENDICES

Appendix 1. QUEStIONNAIre.........cccccvevveieieese e Error! Bookmark not defined.
Appendix 2. Respondents’ Profille........................... Error! Bookmark not defined.

Appendix 3. Respondents ANSWEF ...........cccceeververveennn. Error! Bookmark not defined.



ABSTRACT

Purpose - This research aims to analyze the success factors of the TIX ID application from the
point of view of its customers so that it can be imitated or used as a lesson by other competitors,
this research uses TAM theory and trust as independent variables that can influence purchase

intention as the dependent variable.

Design/Method — This research design is quantitative research using primary data collected
through an online questionnaire. The population are Indonesian people who have used the TIX ID
application to buy cinema tickets online. The number of samples collected were 266 chosen by a
convenience sampling technique. The data were analysed using SEM-PLS with software
SmartPLS 4.

Findings — The results of all hypotheses in this research are stated to be accepted because they
meet the existing requirements, the hypothesis is trust significantly positive influence purchase
intention, perceived usefulness significantly positively influences attitude toward TIX ID,
perceived ease of use significantly influences attitude towards TIX ID and attitude towards TIX

ID significantly positive influence purchase intention.

Originality — This study goes through the factors that influence Indonesian tourists’

decision to travel abroad after the pandemic which has not been studied previously.

Keywords — Trust, Perceived Usefulness, Perceived Ease of Use, Attitude Towards TIX ID and

Purchase Intention



