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CHAPTER|
INTRODUCTION

1.1. Background

In 2023, the development of technological progress is increasingly rapid this
can't be separated from internet progress as well, technology advances have
affected the shopping habits of customers around the world (Vahdat et al,
2021). Meant in Indonesia, explained that advances in technology, help
customers to shop easily because they can get information about products to

be purchased via the internet they can make transactions anywhere and

anvkime according Fo their will heranse thev can do that using a mohile

0/24 sentences are likely Al generated.



TABLE OF CONTENT

THESIS ADVISOR RECOMMENDATION LETTER......cccoviiiiieceeeie, 2
PANEL OF EXAMINERS APPROVAL SHEET ..o, 3
PLAGIARISM REPORT ..ottt 4
GPTZERO ANTI PLAGIARISM CHECK .....coooiiiiie e 5
STATEMENT OF ORIGINALITY oottt 6
SCIENTIFIC PUBLICATION APPROVAL FORACADEMIC INTEREST..7
ADVISOR’S APPROVAL FOR PUBLICATION.......ccciiitiiiieieieee e 8
CONSENT FOR INTELLECTUAL PROPERTY RIGHT .......cccovevieeieeen, 9
ACKNOWLEDGEMENT ..ottt 11
TABLE OF CONTENT ..ottt 12
LIST OF FIGURE ..ottt sttt 15
LIST OF TABLE ...t 16
APPENDICES ...ttt ettt 17
ABST R A CT e 18
CHAPTER | .oviiiiiieeee s Error! Bookmark not defined.
INTRODUCTION. ...t Error! Bookmark not defined.
1.1. Background........ccccceeveiieiieiecie e Error! Bookmark not defined.
1.2. Problem Statement.........ccccccoocvrveiiveresiesnenn. Error! Bookmark not defined.
1.3. Research Outline........cccoccovvevviviienece e, Error! Bookmark not defined.
CHAPTER T ..oooiiiiieeeeeee s Error! Bookmark not defined.
LITERATURE REVIEW ......cccooviiiiiiiie, Error! Bookmark not defined.
2.1. Purchase Intention.........cccoeeviveveieeneeieseene, Error! Bookmark not defined.
2.2, TIUSE e Error! Bookmark not defined.
2.3. Attitude Towards TIX ID.......ccccccvvvvvveiierinenne. Error! Bookmark not defined.
2.4. Perceived Usefulness ..........cccocvevviveneiiesnennn. Error! Bookmark not defined.
2.5. Perceived Ease of USe........cccoocveviiiiiiinneenn, Error! Bookmark not defined.
2.6. Relation Among Variables............cccccevernnnnn. Error! Bookmark not defined.

2.6.1. Trust Towards Purchase Intention............ Error! Bookmark not defined.

2.6.2. Perceived usefulness towards Attitude towards TIX IDError! Bookmark not
defined.



2.6.3. Perceived Ease of Use towards Attitude Towards TIX IDError! Bookmark not
defined.

2.6.4. Attitude toward TIX ID toward Purchase IntentionError! Bookmark not defined.

2.7. Theoretical Framework...........ccccvvvveriviieneenne. Error! Bookmark not defined.
2.8. Research Gap ......cccoovveieienisisiee e Error! Bookmark not defined.
CHAPTER HH oo Error! Bookmark not defined.
RESEARCH METHODS ..., Error! Bookmark not defined.
3.1. Research DeSign.......cccccveveivevveiieieese e Error! Bookmark not defined.
3.2. Sampling Plan ..o, Error! Bookmark not defined.
3.2.1. Population and Sample Size...................... Error! Bookmark not defined.
3.2.2. Sampling Technique .........cccccoevevveieenee. Error! Bookmark not defined.
3.3. Instrument/Operational Definitions.................. Error! Bookmark not defined.
3.4. Data Collection Design .........ccccvevverenererennenn Error! Bookmark not defined.
3.5. Data Analysis Design.........ccccevveveenencnenennenn Error! Bookmark not defined.
3.5.1. Descriptive Analysis.........ccccccvevieniiennnnn Error! Bookmark not defined.
3.5.2. Inferential Analysis.........cccoovreniniiennnn Error! Bookmark not defined.
CHAPTER IV .. Error! Bookmark not defined.
ANALYSIS and DISCUSSION ........cccoceivivnininnnns Error! Bookmark not defined.
4.1. Respondents’Profile..........cccccevveiiicniincnnnn Error! Bookmark not defined.
4.2. Descriptive Analysis ........ccccocevveviiiieiierecnn, Error! Bookmark not defined.
420, TIUSE oot Error! Bookmark not defined.
4.2.2. Perceived Usefulness .........cccoceevveiennnnnns Error! Bookmark not defined.
4.2.3. Perceived Ease of USe.......ccocvvviviinnnnns Error! Bookmark not defined.
4.2.4. Attitude Towards TIX ID......cccccevverirenene. Error! Bookmark not defined.
4.2.5. Purchase Intention.............cceevvvvvvernennnne. Error! Bookmark not defined.
4.3. Inferential AnalysiS.........cccoovvviiiininciiiennn Error! Bookmark not defined.
4.3.1. Validity and Reliability Test..................... Error! Bookmark not defined.
4.3.2. Goodness Of Fit.......ccccooeviniiiniieiccn Error! Bookmark not defined.
4.3.3. Hypothesis Testing.........cccceevveevveiiineriennn, Error! Bookmark not defined.
4.3.4. R —SQUANE.....c.eeciierriecie ettt Error! Bookmark not defined.
4.4, DISCUSSION ...t Error! Bookmark not defined.
CHAPTER V .o Error! Bookmark not defined.

CONCLUSION L.ttt Error! Bookmark not defined.



5.1. ConCIUSION ..o Error! Bookmark not defined.

5.2. IMpPlCAtioNS.......coeiiiiiiiieeeee e Error! Bookmark not defined.
5.2.1. Theoretical Implications .............cc.cccoenene. Error! Bookmark not defined.
5.2.2. Managerial Implications ..............c.ccccev.e. Error! Bookmark not defined.

5.3. Limitations and Recommendations for Future ResearchError! Bookmark not defined.

REFERENCES.......cc oo Error! Bookmark not defined.
TABLES . ... Error! Bookmark not defined.
FIGURE ... Error! Bookmark not defined.

APPENDICES ... ..o Error! Bookmark not defined.



LIST OF FIGURE

Figure 2.1 Theoritical Framework............c.ccccceiennnnne Error! Bookmark not defined.
Figure 4.1.1 Respondents’ Gender ..................c.ccocn.... Error! Bookmark not defined.
Figure 4.1.2 Respondents’Age ..............cccccvevververreannnns Error! Bookmark not defined.
Figure 4.1.3 Respondents’Last Education................... Error! Bookmark not defined.
Figure 4.1.4 Respondents’Occupation ....................... Error! Bookmark not defined.

Figure 4.1.5 Respondents’Monthly Allowance........... Error! Bookmark not defined.



LIST OF TABLE

Table 3. 1 Item Statement ..........ccccoevveieiinnenieceee, Error! Bookmark not defined.
Table 4. 1 Respondents’ profile ...................ccccocenrnnns Error! Bookmark not defined.
Table 4.2.1 TrUST....ccoiiiieee e Error! Bookmark not defined.
Table 4.2.2 Perceived Usefulness...........ccocovevvvriininnnns Error! Bookmark not defined.
Table 4.2.3 Perceived Ease 0f USe..........cccocvvvvriernnenne. Error! Bookmark not defined.
Table 4.2.4 Attitude Towards TIX ID.......ccccceevvvrnennee. Error! Bookmark not defined.
Table 4.2.5 Purchase Intention ...........ccccocvveviviinnnnnns Error! Bookmark not defined.
Table 4.3.1.1 Outer Loading .......cccccevvevvviieiecieseennn, Error! Bookmark not defined.

Table 4.3.1.2 Average Variance Extracted and Composite ReliabilityError! Bookmark not
defined.

Table 4.3.1.3 Discriminat Validity.............c.ccccoveenennen. Error! Bookmark not defined.
Table 4.3.2 Model Fit........ccccoovveveiiieece e Error! Bookmark not defined.3
Table 4.3.3 Hypothesis TeStiNg ......cccvvveervererreesennnns Error! Bookmark not defined.3

Table 4.3.4 R - SQUAIE «...veveeeeeeeeeeeeeeeeneeenens Error! Bookmark not defined.3




APPENDICES

Appendix 1. QUEStIONNAIre.........cccccvevveieieese e Error! Bookmark not defined.
Appendix 2. Respondents’ Profille........................... Error! Bookmark not defined.

Appendix 3. Respondents ANSWEF ...........cccceeververveennn. Error! Bookmark not defined.



ABSTRACT

Purpose - This research aims to analyze the success factors of the TIX ID application from the
point of view of its customers so that it can be imitated or used as a lesson by other competitors,
this research uses TAM theory and trust as independent variables that can influence purchase

intention as the dependent variable.

Design/Method — This research design is quantitative research using primary data collected
through an online questionnaire. The population are Indonesian people who have used the TIX ID
application to buy cinema tickets online. The number of samples collected were 266 chosen by a
convenience sampling technique. The data were analysed using SEM-PLS with software
SmartPLS 4.

Findings — The results of all hypotheses in this research are stated to be accepted because they
meet the existing requirements, the hypothesis is trust significantly positive influence purchase
intention, perceived usefulness significantly positively influences attitude toward TIX ID,
perceived ease of use significantly influences attitude towards TIX ID and attitude towards TIX

ID significantly positive influence purchase intention.

Originality — This study goes through the factors that influence Indonesian tourists’

decision to travel abroad after the pandemic which has not been studied previously.

Keywords — Trust, Perceived Usefulness, Perceived Ease of Use, Attitude Towards TIX ID and

Purchase Intention



