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ABSTRACT

The purpose of this study is to know the influence of Transfer Pricing, Corporate
Social Responsibility, and Thin Capitalization on Tax Aggressiveness with
Profitability, Leverage, and Firm Size as the controlling variables. To accomplish
it, the researcher present several tests and use regression to analyze the result after
that. The information was gathered from the financial statement of manufacturing
companies listed in Indonesia Stock Exchange (IDX) from 2019 to 2022. This study
shows that Transfer Pricing and Thin Capitalization have positive influence on Tax
Aggressiveness and only Corporate Social Responsibility has negative influence on
Tax Aggressiveness of manufacturing companies listed in Indonesia Stock

Exchange (IDX) from 2019 to 2022.
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INTISARI

Tujuan penelitian ini adalah untuk mengetahui pengaruh Transfer Pricing,
Corporate Social Responsibility, dan Thin Capitalization terhadap Agresivitas
Pajak dengan Profitabilitas, Leverage, dan Ukuran Perusahaan sebagai variabel
kontrol. Untuk mendapatkan hasil dari penelitian ini, peneliti akan menampilkan
beberapa tes dan menggunakan regresi untuk menganalisis hasilnya setelah itu.
Informasi dalam penelitian ini diperoleh dari laporan keuangan perusahaan
manufaktur yang terdaftar di Bursa Efek Indonesia (BEI) pada tahun 2019 hingga
tahun 2022. Penelitian ini menunjukkan bahwa Transfer Pricing dan Thin
Capitalization berpengaruh secara positif terhadap Agresivitas Pajak dan hanya
Corporate Social Responsibility yang mempunyai pengaruh negative terhadap
Agresivitas Pajak pada perusahaan manufaktur yang terdaftar di Bursa Efek

Indonesia (BEI) pada tahun 2019 sampai dengan tahun 2022.

Keywords: Transfer Pricing, Corporate Social Responsibility, Thin Capitalization,

Agresivitas Pajak

viii



TABLE OF CONTENTS

COVER ..ttt sttt et et st e e 0
PANEL OF EXAMINERS APPROVAL .....ccociiiiiiiiiniieeeeeeeeee e 1
STATEMENT OF ORIGINALITY ....oooiiiiiiii e 11
SCIENTIFIC PUBLICATION APPROVAL FOR ACADEMIC INTEREST
................................................................................................................................ 111
ADVISOR’S APPROVAL FOR PUBLICATION .......cccociviiiiiiniinienieneens v
PLAGIARISM CHECK RESULT .....coocoiiiiiiiiieeeeee e v
ACKNOWLEDGEMENT ...ttt st Xiv
RECOMMENDATION LETTER FROM THESIS ADVISOR ................. XVi
TABLE OF CONTENTS ...ttt XVvii
LIST OF TABLES ... et XX
ABSTRACT ...ttt ettt et esbeeenbeeeeas XX1
INTISARI ..ottt et et XXii
CHAPTER I - INTRODUCTION w1
1.1 Research Background ..............ooceiiiiiiiiiieiees et e 1
1.2, Research Problem ...ttt s 4
1.3, ReSearch QUESLION ......cccviieviiiiieciiee et cee et e et eeeteeeeteeeeveeeteeeeaeeeeneans 5
1.4, ReSEArcCh ODJECTIVE ....eevuiiiiiiiieieeiie ettt ettt ettt et eae e e 5
1.5. Research Scope and Limitation ..........ccccecvvereeerierieiniieiienieesieesreeseeseesreesseeseeens 6
1.6, Research Benefits........coceevuiriiiininiiiiiiccecie st e 6
CHAPTER II — LITERATURE REVIEW ..o oueiuniencennsesssssssssssssssssssssssssssssssssssessans 7
8 R N 1 1<) o 2O 7
2.1.1. Planned Behavior Theory ...t 7
2.1.2. Effective Tax Rate ANAlYSIS ..cccevceereirieinieeieeiieie et 8
2.1.3. TaX AZIESSIVENESS. .eeuveveruteterrereertesterstestesieetesteseesesseensessesseensessesseeneensenes 9
2.1.4. Transfer PriCcing........cooceeveeiiineiei ettt 11
2.1.5. Corporate Social ReSponsibility.......ccccceverveeriiniiiiiierieieseceeee e 12
2.1.6. Thin CapitaliZation........c.cceveeeuerirreerinere e 13
2.2, Hypothesis DeVelOPMENt .........c.cevvieriieiiiriieeiies ettt 14
2.2.1. Transfer Pricing Influence on Tax Aggressiveness..........ccoevveeeeereereenneenne 14
2.2.2. Corporate Social Responsibility Influence on Tax Aggressiveness ...15

X1



2.2.3. Thin Capitalization Influence on Tax Aggressiveness ..........cccceecveeeveeennne 15
2.3. Research Framework........cocooeiiiiiniiiiiiniiicc e 16
CHAPTER III - METHODOLOGY 17
3.1.  Secondary Data and Sample Selection...........cceeeeeeierireeieieerieninieieseeeeeenes 17
3.2, Variable MEaSUICIMENL ......ccceureueriiiiiiiiriirieienieieeie ettt sttt et ene e 18
3.2.1. Dependent Variable..........ooceverirninieieie e 18
3.2.2. Independent Variable ..........ccocovenirienininieiiceeeeesceee e 19
3.2.3. Controlling Variable ........ccccveevirieieieneereeeneee e 20
3.3. Research Method .......c..cooeviiiiiiiiiicet e 21
33.1. Descriptive Statistics ANALYSIS ..eooveveerirerreneneetereneeeeee e 21
3.3.2. Estimation of Panel Data Regression Models .......c.cccoceeiieiienieniennnnne. 22
3.3.3. Selection of Panel Data Regression Model ..........cccvevvievienienienciinieen, 23
3.3.4. Classical AsSumption ANALYSIS .....ccccceereerueriieniienienieeie e e eie e 25
3.3.5. HYPORESTS TSt ..cuveeueiriievieie ettt sttt sttt sttt s eneens 27
CHAPTER 1V — RESULT, DISCUSSION, AND IMPLICATIONS.......c.cccceceruereeneane 30
4.1. SAMPIE OVETVIEW ...evevienieiiieiieiiesie ettt ettt ste ettt e steste et ebesbesseenaesbesaeennenes 30
4.2. Statistic Descriptive ANalySis ......cceeviiiieriiiiieeieee e 31
4.3. Selection of Panel Data Regression Model ..........ccecveviveviieniieniienieniene, 34
43.1. Regression Models ReSult .......coceeiirieiiiiniiniece e 34
43.2. Chow and Hausman TeSt .......ccccceeeroirineneeniiiininieieneeeeese e 36
4.4.  Classical ASSUMPHON TESE ..cuevviririeriieieiiiietetete ettt ne 36
4.4.1. NOTMALLY TSt .eueeeitiriieieerterie ettt sttt sttt ettt s eneens 37
44.2. Multicollinarity TeSt ......ceceerreerieerieiieiie ettt 37
4.4.3. HeteroscedastiCity TSt ....ccccecverereereereninrienie ettt 38
4.4.4. AUOCOITElation TSt ...oceevviiririiieieeece et 39
4.5, HyPOthesiS TSt ...cccuiiiiiiieiiee ettt 40
45.1. Multiple Linear RegreSsion ........coccecevererrereeiesieniesieeiesie e eeeiesaesveeeens 40
4.5.2. Determination of Coefficient R? ........ccocvveevereverereieieiiieieieeeieesceseie 42
4.5.3. FrTOSE ettt 43
4.5.4. ToTESE ettt st sttt 44
4.6. ReSUIt DISCUSSION ....cveviniieieniiiieiinienteieieeese sttt ettt enes 45
4.6.1. Transfer Pricing Influence on Tax Aggressiveness........occveeveeveeeveerveenveennens 45

xii



4.6.2. Corporate Social Responsibility Influence on Tax Aggressiveness.......... 45

4.6.3. Thin Capitalization Influence on Tax Aggressiveness.........c.ccocevvvveruernennes 45
CHAPTER V — CONCLUSION, LIMITATION, AND SUGGESTION...........cceevc... 47
5.1 ReESULt DISCUSSION ...vverviiiiiiiiiriieieie ettt 47
5.2. LAMItATION ...ttt 48
5.3 SUGEESTION c.evveieciieeieie ettt ettt ste sttt st e testeestebe st e eseensestesseensensesseennans 48
REFERENCE.......cuiiniiniinininsisinsisssissssssessescssesessssessans 49

xiii



LIST OF TABLES

Table 1. Research FramewWOrK.. ... 16
Table 2. SAMPIE OVEIVIEW. ......cccuiiiiiiiiiee ettt see et nneene s 30
Table 3. Statistic DesCriptive ANAlYSIS.........ccoviiiiiiieisiese e 31
Table 4. Common Effect Model TeSt ReSUIL............ccoveiiiiiiiiii e 34
Table 5. Random Effect Model TeSt RESUIL...........ccoeiiiiiiiiiiiiiccc s 35
Table 6. Fixed Effect Model TeSt RESUIL...........cciiiiiiiiiiecccce s 35
Table 7. Selection of Panel Data Regression MOdEIS...........ccoveiiiiiiniinencisiie s 36
Table 8. Normality Test.....coeueiiniiiniiiniiiiiii e 37
Table 9. Multicollinearity Test.....cccoveeiuiiiiiiiiiiicc e 38
Table 10. HeteroscedastiCity TeSL........coii i s 39
Table 11. AUTOCOTTEIAtION TEST.....c.coiiiiiieiitci e 39
Table 12. Multiple Linear REGIESSION.........coiiiiiriiiie e 40
Table 13. Determination of COeffiCIENt R2...........cccccoveiiiieiicce e 42
TADIE L4, F-TEST ..t b e 43
TADIE 15, T-T St ..o 44

Xiv



